OBLUU YCNOBUA
3a U3NbUYBaAHE HA TbProBCKU CbOBLLEHUA B paauoycnyru
B nporpamuTte Ha bTV Radio Group

|. O6wm npuHUMNKN N NpeameT

Yn. 1. (1) HactoawuTe O6WM yCcnoBUSA pernameHTMpar
N3 BbYBAHETO Ha TbProBCKM cbobueHun B
paguonporpamute, cobcTBeHOCT Ha ,PapgmMokomnaHua
Cu.[xen” 004 wnn Ha ,BTB Megua pyn” EAL n B
paguonporpamu,  Cb3gaBaHM,  ynpaBAsABaHW UM
KOHCYNTUpPaHu oT ,Pagmokomnanusa Cu.dxei” 00U,
HapuyaHu no-HaTaTbK obuwo 3a KpaTKocT
»nporpamu/paguonporpammn’ nnn
,nporpamu/paanonporpamu Ha bTV Radio Group”.

(2) ObwmMte ycnoBMs ca  3aAb/KUTENHM  3a
,Pagnokomnanua Cu.Jxen” OO/, HapnyaHo No-HaTaTbK
3a Kpatkoct ,PAOAMNOTO” wn HeroBute KAWEHTN -—
peknamogaTenn M PeKNamMHM areHuuu (nocnepHute
HapuyaHW MO-HATaTbK 33 KPATKOCT Cnopej, KOHTEKCTa
,areHuma/areHunn”). KnneHtnte Ha PAOANOTO
yAoCTOBEPsABaT Cbriacueto cu ¢ Obwwute ycnosusa ¢
noAnuca cu nog UHANBUAYaNEH NUCMEH AOTOBOP, KOWTO
ckatousat ¢ PAOMOTO mam ¢ Bb3naraHeTo 3a M3nbyBaHe
Ha TbProBCKM CbOBLLEHNA B HAKOA OT paguonporpammure
Ha bTV Radio Group.

Yn. 2. (1) TbproBckuTe CbobLEHMA Ce M3AbYBaAT MO
Bb3/laraHe Ha peknamojaTtesn cpelly 3annauiaHe Ha
Bb3HarpaxgeHuve, onpegeneHo cbobpasHo Aencrealiata
Tapuda Ha PAOMOTO 3a cboTBEeTHATa NPOrpama, Kakto u
cnopep, yroBopK1Te Ha UHAWBUAYaAHUA L0Or0BOP.

(2) TobproBckuTe cbobuieHuns cneaBa Aa nNpeacTaBsaT
CTOKM  u/mam  ycayrm  u/uam  TbProBCKU  MapKw,
cobCTBEHOCT CaMO Ha peknamofaTtens, UAW TakuBa, 3a
KOUTO CbWMAT MMa OTCTbMEHM MpaBa Ha MO/A3BaHe
CblNlAaCHO [OrOBOP 3@ M3K/AOUYUTENHA JNIMLEH3MA No
cMucbaa Ha 3MIO, no cunaTa Ha KOWTO HWKOMN Apyr,
BK/OUYNTENIHO COBCTBEHMKBT Ha MapKaTta/ute, He MoXKe
Ja v3non3Ba /IMUEH3MpaHUTe Mapku. [oroBopbT 3a
M3KAOYUTENHA JIMLEH3UA Ce CuYMTa 33 JeincTBalwo
[OKa3aTencTBo no HacrtoAwmTe O6WM ycnoBusA, ako e
BMNWCAH MO HaANEXHUA pes B [bprKaBHUA PErUCTbP Npu
MaTeHTHOTO BEAOMCTBO.

Yn. 3. (1) OnepaTmBHOTO 0b6CAYyXKBaHe, KaKTo W
NO3NLUMOHMPAHETO  Ha  [OrOBOPEHUTE  TbPrOBCKU
cbobuieHunn, ce ocblecTssaBa oT otaen ,[lpogaxbu” Ha
PAOVNOTO. MnawaHnATa 33 U3NDBYBAHETO HA TbProBCKM
cbobuweHna ce wm3BbpwBa nNo 6HaHKoBaTa CMeTKa Ha
PAOVNOTO, nocoyeHa B A0roBopa WAM B CbOTBETHaTa
dakKTypa.

(2) B oTHoweHuaTa cu c PAAUOTO, cBbp3aHM C
NAaHWMPAHETO, MNO3ULUMOHMPAHETO M W3ABYBAHETO HaA

GENERAL SALES RULES
for broadcasting of commercial communications
in radio services in the programs of
bTV Radio Group

I. General principles and subject

Art. 1. (1) The present General Sales Rules regulate
the broadcasting of commercial communications in
the radio programs owned by "Radiocompany C.J"
00D or "BTV Media Group" EAD, and in radio
programs, created, managed or consulted by
"Radiocompany C.J" OOD, hereinafter collectively
referred to as the "programs/radio programs" or
the "programs/radio programs of bTV Radio
Group".

(2) The General Sales Rules are obligatory for
"Radio Company C.J" 00D, hereinafter referred to
as the "RADIO" and its clients - advertisers and
advertising agencies (the latter referred to
according to the context “agency/agencies”). The
clients of the RADIO confirm their consent and
acceptance of the General Sales Rules by signing an
individual written contract with the RADIO or by
assigning the broadcast of a commercial
communications in one of the radio programs of
bTV Radio Group.

Art. 2. (1) The commercial communications shall be
broadcasted upon assignment by an advertiser
against payment of remuneration determined in
accordance with the applicable Tariff of the RADIO
for the respective program, as well as the terms of
the individual contract.

(2) The commercial communications should
present goods and/or services and/or trademarks
which are the sole property of the advertiser, or
such, for which the client has obtained rights of use
as per an exclusive license agreement within the
meaning of the Trademarks and Geographic
Symbols Act under which no other person,
including the owner of the mark(s), is entitled to
use the licensed marks. The exclusive license
agreement shall be considered effective evidence
under this General Sales Rules if it has been duly
entered into the State Registry with the Patent
Office.

Art. 3. (1) The operational processing as well as the
positioning of the agreed-upon TV commercial
communications shall be carried out by the
RADIO’s Sales Department. The payments for the
broadcasting of TV commercial communications
shall be made to the RADIO’s bank account, set
forth in the contract or in the respective invoice.

(2) In its relationships with the RADIO, related to
the planning, positioning and broadcasting of the




TbProBCKUTE CbOBLEHMA B MpoOrpamumte U C TAXHOTO
3ansalaHe, BCEKM peKnamogaTen MOXKe n[a Nosssa
YCAYrUTE Ha PeKNamMHa areHums.

(3) B cnyyait ye cTpaHu No MHAMBUAYA/HUA OOTOBOP Cca
peknamopaTen v peknamMHa areHums, pekanamomaTenar u
peknamHaTa areHuMa ca COAMZAPHO OTrOBOPHM 3a
naalWaHnATa, obe3WeTeEHNATA U HEYCTOMKUTE, AbIKUMMU
no gorosopa v HactosawmTe 06w ycnosus.

(4) PAOMOTO He  AbAKM
Bb3HarpaxgeHue Ha areHumAaTa.

3annaulaHe nnn

Yn. 4. (1) PeknamHa areHums, KoAaTo ckaoum ¢ PAOUOTO
[OroBOp 33 M3NbYBAHE Ha TbProBCKM CbOOLEHMA Ha
peknamogaten, cnegBa Aa genos3vpa B oThen
Spomaxkbun” Ha  PAOUOTO  nUCMeH  AOKYMEHT
(eb3naratenHo nuMcmo), noanucaH oOT areHuuaTa W
peknamopatens, ypes KOWTO ce Bb3nara
OCbLLECTBABAHETO Ha peKknamHa AevHocT "
NPOBEKAAHETO Ha PEKJaMHM KamnaHuu B nporpama/u
Ha DbTV Radio Group OT WMETO Ha CbOTBETHMA
peknamopaten.

(2) B pOKyMeHTa 3a4b/IXKUTENHO Ca YKa3aHU TbProBCKUTE
MapKM 1 NPOAYKTUTE, NpegMeT Ha PeKlaMunpaHe, KaKTo
M CPOKBT Ha Bb3naraHeto. Obpasel, Ha Bb3naraTesiHO
NUCMO, KOeTo ciesBa Aa ce NpeacTaBu OT areHumATa B
otaen ,Mpopaxbu” Ha PAAMOTO npeau Hayanoto Ha
nbpBaTa KamnaHuMA OT nepuoja Ha Bb3JslaraHeTo, e
HepaszaesHa YyacT oT HacTosawmTe 06w ycnosus.

Yn. 5. (1) PAONOTO npopaBa peKNaMHOTO CUM Bpeme,
KaTo npegsiara Bb3MOXHOCT 33 MOKYMKa Ha MakeTu oT
nporpamu.

(2) PasnpepeneHveTo Ha KAMNOBETE Ha peKNamoaaTens,
koeto PAAOVNOTO npaBu Npu M3roTBAHETO Ha MaKeT, ce
onpeaensa ot chegHUTe KpuTepuu:

1. cna3BaHe NpPUHLMMNA Ha PaBHOMNOCTAaBEHOCT 33 BCUYKM
KNnMeHTM Ha PAOUOTO cbobpa3Ho napameTpute Ha
TeXHUTE MHAMBUAYANHU AOFOBOPY;

2. 3amasBaHe WHTepeca Ha peknamopgaTtensa c ornep,
usbArsaHe Ha CbBMECTHOTO My MpeAacTaBAHe C
KOHKYPEHTHU MapKW, KaKTO M NpeacTaBAHETO My B Mo-
MaJsIKo HaToBapeHu peknamHu 6aokose;

3. NOpeaHOCT Ha 3aABKUTE Ha KaneHTuTe Kbm PAANOTO.

(3) PAONOTO npeanara Ha KAMEHTUTE CU U3TbYBAHE Ha
pasnnyHu GOpMM Ha TbProBCKM CbOBLLEHMSA, KAaTO Hanp:

peKknamHu KAMnose, CMOHCOPCTBO, KaKTo "
n3paboTBaHETO W/MAM  U3NBYBAHETO Ha  NAaTeHM
penopTaxu.

(4) PAONOTO npepnara Ha KAUMEHTUTE CU U U3TbYBAHE
Ha Apyrv $opMM Ha TbProOBCKM CbOOLLEHUA, KoraTo
TAXHOTO M3NbYBAHE He [MPOTMBOPEYM HA 3aKOHa,
nobpaTa NpaKTMKa U Ha CbOTBETHOTO NpeJaBaHe.

(5) KaTo yacT oT 06cnyKBaHETO Ha CBOUTE KAMEHTU U Npwn
OTNPaBeHO MCKaHe OT TAXHa cTpaHa, otaen “Mpoaax6un”

commercial communications on the channels and
to the payment thereof, each advertiser may use
the intermediation of an advertising agency.

(3) In case that advertiser and advertising agency
are parties to the individual contract, the
advertiser and the advertising agency shall be
jointly responsible for the payments, the
compensations and the penalties due under the
contract and these General Sales Rules.

(4) The RADIO shall owe no payment or
remuneration to the agency.

Art. 4. (1) Advertising agency that has concluded a
contract with the RADIO for the broadcasting of
commercial communications of an advertiser, has
to submit to the RADIO’s Sales Department a
written document (authorization letter), signed by
the agency and the advertiser, assigning the
carrying out of advertising activity and the
conduction of advertising campaigns in a program
or programs of bTV Radio Group on behalf of the
respective advertiser.

(2) In the document should be specified the
trademarks and products, subject of advertising
and the period of the assignment. A template of
the authorization letter which has to be presented
by the agency to the RADIO’s Sales Department
before the beginning of the first campaign from the
period of the assignment is inseparable part of the
present General Sales Rules..

Art. 5. (1) The RADIO sells its advertising time by
offering the possibility of purchasing packages of
programs.

(2) The distribution of the advertiser's clips that the
RADIO makes when preparing a package is
determined by the following criteria:

1. observance of the principle of equal treatment
for all clients of the RADIO according to the
parameters of their individual contracts;

2. maintaining the advertiser's interest in order to
avoid its joint presentation with competing brands,
as well as its representation in less busy advertising
blocks;

3. the order of the clients' assighments to the
RADIO.

(3) The RADIO offers to its clients broadcasting of
various forms of commercial communications, such
as: advertising spots, sponsorship tags, as well as
the elaboration and/or broadcasting of paid
reports.

(4) The RADIO offers to its clients broadcasting of
other advertising forms when their broadcasting is
not in conflict with the law, good practice and the
respective program.

(5) As part of the services provided to its clients
and at their request, the RADIO’s Sales Department




Ha PAOMOTO moxe pa u3gage ceptudukaTy,
YOOCTOBEPABALLM  M3MBYBAHMATA OT BCAKA OTAeSHa
KamnaHus B nporpamute Ha bTV Radio Group, [o Kpasn
Ha Meceua, cCneaBal, meceua, B KOWTo e 6uno
nocneaHOTO U3NbYBaHE OT KamnaHuATa. OpUrMHaABLT Ha
cepTudMKaTa 3a peknamopaTtena ce wusnpawa no
€NeKTPOHEeH NbT, CbIMACHO ONMUCAHOTO B Y. 14 no-gony,
a NpU M3PUYHO MCKaHe OT CTPaHA Ha K/AWEHTa — no
Kypuep, 4O Auue - npeacraBuTen Ha peKknamogaTena
WNW areHumMATa, KoeTo JAeno3upa 3asaBKUTE B OTAen
,Mpoaaxéon”.
(6) 3a wusBbpweHuTe ycayrn, PAOAMNOTO wu3paBa
npeaBuaeHUTe B 3aKOHA JAAHbYHU [OKYMEHTU. Teswn
OOKYMEHTM Ce u3MpawaTt A0 peknamojatens wau
areHuuMATa No HauyMHa, onMcaH No-a4o.y:
1. no pepa Ha un. 14 or HactoAwmMTe O6WM
YCNOBMA; UK
2. upe3 cuctemaTta e-invoice (www.e-invoice.bg)
00 NnuaTta 3a KOHTAKT no Y. 14 oT HacToAwMmTe
06wy ycnosus.

Yn. 6. PAONOTO npepnara Bpeme 3a M3NbYBaHE Ha
TbProBCKM CbODOLWEHMA BbBB BCUMYKM NpefaBaHuA B
nporpamute Ha bTV Radio Group ¢ U3K/OYEHME Ha Te3N,
B KOWTO W31bYBAHETO Ha TbPrOBCKM CbLOOLEHUA €
3abpaHeHo.

Il. U3SUCKBaHUA KbM CbAbPKAHUETO HA TbProBCKUTE
cbobuweHna

Yn. 7. (1) Peknamogatenar v areHUmMsTa rapaHTMparT, ye
TbProBCKUTE CbOOLLEHUA, KOUTO 3aABABAT 3@ U3/TbUYBAHE:
1. ca M3paboTeHM B CbOTBETCTBME CbC 3aKOHa 3a
paguoTto u Tenesusmata (3PT), 3aKoHa 3a aBTOPCKOTO
npaBo W cpoaHute My npasa (3AlCI), 3akoHa 3a
MapKuTe 1 reorpadpckmTe o3HayeHuma (3Mr0), 3akoHa 3a
3allMTa Ha KOHKypeHumaTta (33K), 3aKoHa 3a 3awmTa Ha
notpebutennte (33M), 3akoHa 3a 3gpasBeto (33) wu
OCTaHaNOTO NPUNOMKMMO 3aKOHOATENCTBO;

2. ca uspaboteHun B cboTBeTCTBUE C “KpuTepuute
32 OLLEHKA Ha CbAbp)KaHWe, KOeTo e HebnaronpuaTHO
WAKN Cb3[aBa OMACHOCT OT yBpexaaHe Ha du3nyeckoTo,
NCUXMYECKOTO, HPABCTBEHOTO  W/MAM  COLMANHOTO
pa3BuTUTE Ha Aeuata”, paspaboTeHn n npmetn ot CbBeTa
33 eNeKTPOHHM Meauu 1 [bprKaBHa areHums 3a 3akpuia
Ha aeTeTto;

3. ca uspaboteHu B cboTBeTCTBME C HaumoHanHuTe
€TUYHM NpaBuIa 33 PeKNama U TbProBCKa KOMYHMKALWMA,
paspaboteHn ot CapyxeHue "HaumoHaneH cbBeT 3a
camoperynaumsa";

4. ca wuspaboteHn B cboTBeTCTBME C EAMHEH
CTaHZApPT 32 perynauma HMBATa Ha 3BYKa B pekaamarTa,
npuvetr ¢ noanucsaHeto Ha 0O6uwo cnopasymeHue 3a
peryanpaHeTo Ha 3ByKa Ha peknamute ot 06.02.2013 r.,
mexay CapyreHue "Acoumauma Ha 6barapckuTe pagmo
M TeneBusuMoHHW  onepatopu-ABEPQO", CapyKeHue
"Bbarapcka acoymauma Ha KOMYHUKaUMOHHUTE areHumn"

may issue certificates attesting the broadcasting of
each separate campaign in bTV Radio Group’s
programs, until the end of the month following the
month of the last broadcasting of the campaign.
The original of the certificate for the advertiser
shall be sent via e-mail as described in art. 14
below, and at the explicit request of the client - via
courier, to the person-representative of the
advertiser or the agency, who submits the orders
to the Sales Department.

(6) For the services provided RADIO issues tax
documents required by law. These documents shall
be sent to the advertiser or the agency as follows:

1. under the procedure of art. 14 herein; or

2. using the e-invoice system (www.e-
invoice.bg) to the contact persons under
art. 14 herein.

Art. 6. The RADIO offers advertising time for
broadcasting of commercial communications in all
productions in its programs, except where
commercial communications’” broadcasting s
prohibited by law.

Il. Commercial communications’ content
requirements

Art. 7. (1) The advertiser and the agency guarantee
that the commercial communications ordered to
be broadcasted: 1. Are produced in accordance
with the Radio and Television Act, the Copyright
and Related Rights Act, the Trademarks and
Geographic Symbols Act, the Competition
Protection Act, the Consumer Protection Act, the
Health Act and the other applicable legislation;

2. Are produced in accordance with the “Criteria
for the assessment of content, which has adverse
effect on or creates risk of causing harm to the
physical, mental, moral and/or social development
of children”, developed and adopted by the Council
for Electronic Media and the State Agency for Child
Protection;

3. Are produced in accordance with the National
ethical rules for advertising and commercial
communication, developed by the National Council
for Self-Regulation;

4. Are produced in accordance with the Unified
standard on the regulation of the sound level in
commercials, adopted by the executed General
Agreement on the regulation of the sound level in
commercials as of 06.02.2013, between the
Association of Bulgarian broadcasters — ABBRO, the
Bulgarian Association of Communications Agencies



http://www.e-invoice.bg/

7 Capy»eHue "Bbarapcka
peknamogatenure”.

(2) PeknamopatensT W areHuMATa rapaHTMpaT, uye
TbProBCKMU CbOBLLEHNA 33 XPaHWU U HAMUTKK, CbAbpiKaLLm
XPaHUTENIHN CbCTABKM M BELLECTBA C XPAHUTENEH WU
¢u3monornyeH edekT, NO-CNEeUMasHO  CbAbPKALM
Ma3HUHWU, TPAHCMACTHU KUCEIMHK, CON/HATPUIM 1 3axap,
YNUTO MPEKOMEPEH MPUEM B XPAHUTENHUA PEXUM He e
npenopbyYUTENEH, B KOMTO KaTO M3MbAHUTENN yyacTBaT
Aeua, OTroBapAT Ha BCUYKM NPUIOKMMMU HOPMATUBHM
M3UCKBaHWA, MPUETU EeTUYHW NpaBWIa 3a pPeknama W
TbProBCKa KOMYHMKAUMA U f06pu NpakTUKM B BpaHLua.
Peknamogatenat W areHuuATa rapaHTMpaT, 4Ye B
TbProBCKM CbOOLWEHNS 3@ TFeHEeTUYHO MogubUUMpaHK
XPaHW, He y4acTeaT geua.

acoumauma Ha

(3) Peknamogatenat w areHumaTa rapaHTMpaT, 4ye C
M3/TbYBAHETO Ha NPESOCTaBEHUTE TbPrOBCKU CbObLLEHUA
B nporpamuTte Ha bTV Radio Group He ce Hapywaea
npagaTta Ha TPeTM /MLa M Ye aKo NogobHM npeTeHuun
Bb3HMKHAT, LWe M yAO0BAETBOPABAT WM3UANO M 3a CBOA
CMeTKa.

Yn. 8. B ciyyanTe, Korato M3paboTBaHETO Ha TbProBCKO
cbobuieHue ce n3BbpwBea ot PAAMOTO, oTHOWeEHMATA ce
ypeaaT c 4OroBop — NOpbYKA 3a 3aNMC Ha Kaun.

1ll. Bb3naraHe 1 rapaHuumn

Yn. 9. (1) Bb3naraHeTo Ha M31bYBAHETO HA KOHKPETHO
TbProBCKO CbobLLeHME ce M3BbPLIBA OT pekaamoaartens
n/Wnn areHumMaTa ¢ U3nNpalaHe Ha 3asnBKa/meaneH niaH,
M3npaTeH Ypes efIeKTPOHHaA nola Ao otgen ,MNpogarkon”
Ha PAJMOTO B CpOK Hal-KbCHO A0 2 (4Ba) mbjaHM
paboTHM  AHWM  npean  fataTa Ha  M3/JbyBaHe.
EnekTpoHHaTa pa3msAHa Ha W3ABNEHUA U OOKYMEHTU ce
M3BbPLIBA CbOOPA3HO NpeaBuAeHOTO B Un. 14 no-gony.

(2) B cnyyaunTe, Korato meaua nnaHa no an. 1 npeaxoxaa
NnoAnUCBaHe Ha WHAMBUAYaneH AOrOBOp, CTPaHWUTe ce
cbrnacAgaT, Yye A0 NOAMNUCBAaHETO Ha A0roBop LWe ce
npunara oéuuymanHata Tapuda Ha PAOMOTO 3a
CbOTBETHaTa Mporpama, Ba/MAHA KbM MOMEHTa Ha
usnbyaHeto. C wm3npallaHeTo Ha Mmegusa naaH
peknamoaaTenat n/van CbOTBETHO areHumATa
AeKknapupaT cbriacMeto cuM € HactoAwmTe O6WwM
ycnosus.

(3) PeknamopaTensiT M areHuusTa rapaHTUpaT npen
PAONOTO Heob6e3noKoABaHOTO M3NbYBaHE Ha
Bb3/10XKEHWUTE TbPrOBCKM CbOBLLLEHUS U C Ornes Ha ToBa
noemart 3aab/KEHWETO, npeau [Aa Bb3NOXKaT 33
M3NbyBaHe B MPOrpaMmTe KOHKPETHO  TbProBCKO
cbobuieHue, aa ce yBepaT Hanb/HO, ye
peknamoaaTenar:

1. MMa 3aKOHOBO, AOrOBOPHO MW OTCTbNEHO MO

and the Bulgarian Association of Advertisers.

(2) The advertiser and the agency guarantee that
commercial communications for foods and
beverages, containing nutritional components and
substances with nutritional or physiological effect,
especially those containing fats, trans-fat acids,
salt/sodium and sugar, the excessive consumption
of which is not recommended, in which children
are featured, are in compliance with all applicable
legal requirements and the accepted ethical rules
for advertisement and commercial communication
and good practices. The advertiser and the agency
guarantee that in commercial communications for
genetically modified foodstuffs children are not
featured.

(3) The advertiser and the agency guarantee that
via the broadcasting of the submitted commercial
communications in the programs of the bTV Radio
Group no third parties’ rights are violated and if
any such claims arise, they shall fully compensate
them at their own expense.

Art. 8. In cases where the production of a
commercial communications is made by the
RADIO, the relations are regulated by a contract -
order for recording a spot.

lll. Assignment and guarantees

Art. 9. (1) The advertiser and/or the agency shall
assign the broadcasting of a specific commercial
communication by sending a  broadcast
order/media plan to the email address of the
RADIO’s Sales Department. The order/media plan
shall be sent not later than 2 (two) full working
days before the broadcasting date. The electronic
exchange of statements and documents shall be
carried out according to the stipulations of art. 14
below.

(2) In the cases when the media plan under para. 1
precedes the signing of an individual contract the
parties agree that until the individual contract is
signed, the official Rate card of the RADIO valid at
the time of broadcasting shall apply. By sending the
media plan, the advertiser and/or the agency
declare their acceptance of these General Sales
Rules.

(3) The advertiser and the agency guarantee to the
RADIO the undisturbed broadcasting of the
assigned commercial communications and for this
purpose they undertake the obligation before
ordering the broadcast of a particular commercial
communication in the programs to make sure that
the advertiser:

1. has legal, contractual or granted in any other




APYr NneraneH HauvH NPaBO Aa PeKnamupa NPoayKTa,
ycayrata MM MapKaTa, YMeTo TbProBCKO CboblueHue
Bb3/fara ga b6bae U3NbUYeHo;

2. MMa 3aKOHOBO, AOrOBOPHO WMAM OTCTbMNEHO MO
APYr neraneH HauvH NpaBo Aa M3MNon3Ba 3a pPagumo
M3bYBaHE BK/IOYEHMUTE B TbProOBCKUTE CbOBLLEHUA
rpaduMuyHM U CNOBHWM MapKKW, PEeKNaMHU [EeBU3U U
NOCNaHUA, My3UKaNHU, INTEPATYPHU U APYTU 3aLUUTEHM
NPOU3BEeAEHUA, KaKTO M T[NacoBeTe Ha  /MuaTa,
peKknamupaluym NPoayKTa, ycayrata uam mapkaTa;

3. e ypeaun w3uAN0 B3aMMOOTHOLWIEHUATA W,
BK/IIOYUTENHO NO M3NONA3BAaHETO U MMYLLECTBEHUTE, C
aBTOPUTE Ha TbProBCKUTE CbOOLLEHMSA, NPEAOCTaBEHM 33
pagno wu3NbyBaHE M C BCUYKM APYrM HOCUTENU Ha
aBTOPCKM W CPOAHM NpaBa, 4YMUTO MPOU3BEAEHUA U
M3MbJHEHUA Ca BKJIIOYEHW B TAX, B CbOTBETCTBME C
n3mckBaHuATa Ha 3AMNCI u 0oCTaHasNoTO NPUIOKMMO
6brapcKko 3aKOHOAATE/ICTBO;

4. e nojy4ymn OT HOCUTeAMTe Ha npasa no
npeaxoaHaTa TO4Ka UAW OT CbOTBETHUTE YMb/IHOMOLLEHMU
OT TAX OpraHuMsauMuM 33 KONEKTUBHO YynNpaB/eHWE Ha
npaBa, BCUYKM  HeobxoguMmu  paspelleHua  3a
M3MON3BAaHETO Ha Cb3JafeHWTe OT TaAX O0OeKTM Ha
ABTOPCKO W CPOAHW MNpaBa 33 paAuo M3ibyBaHe B
nporpaMmmuTe 3a BCUYKU HAUYMHM HA TAXHOTO U3NBYBAHE,
npegaBaHe W MpenpedaBaHe,  BKAKYUTENHO B
€1eKTPOHHU CbOBLLUUTENHN MPEXM Ha TPETU NULA U e
3annatun npeaBapuTenHo 33 Pagno M3NbYBaHETO UM B
CbOTBETHUTE Nporpamu Ha bTV Radio Group;

5. € NOMIOXKUA TpuKaTa Ha [o6bp Tbprosel, Taka
Ye TbProBCKOTO CbOOLLEHME, KOETO ce MpeaocTaBs 3a
M3 bYBaHe, Ja € Wu3paboTeHO B CbOTBETCTBME C
n3nckBaHmata Ha 3PT, 3AMNCH, 33M, 3MIO, 33K, 33 u
OCTaHANOTO NPUNONKUMO BBArapCKO 3aKOHOAATENCTBO.

(4) PeknamogatenaT wn obcay)KBaliaTa ro areHuus,
CoONMAapHO noemaT 3a CBOSi CMeTKa LiAanaTa OTrOBOPHOCT,
aKO BC/IeACTBME HapyWeHWe Ha HAKOA OT ropHuTe
rapaHumm no ya. 7 u 9 kem PAANOTO 6baaT npeasseHn
KaKBUTO M Aa 610 npeteHunu.

(5) KoraTo [0roBopbT € CKAKOYEH CaMO C peKknamMHa
areHumA, rapaHuumTe M 3aavaxeHunata kem PAONOTO
no 4n. 7 n 9 ce noemar OT Hes MO OTHOLWEHMe
CbAbp)KAaHMETO Ha  TbProBCKUTE  CbObLIEHMA Ha
CbOTBETHUA peKsamogaTten, NpeaocTaBeHn ypes Hes 3a
M3sbYBaHe B nporpamuTe Ha bTV Radio Group.

Yn. 10. (1) B cnyyalh Yye M3TBYBAHETO HA TbProBCKOTO
cbobuieHre ce npeueHUM OT perynaTtopeH opraH Kato
HapylleHWe Ha AeMCTBALLOTO 33aKOHOAATENCTBO M TOWM
Hanoxn Ha PAANOTO aaMUHWUCTPATMBHO-HAKasaTesiHa
CaHKLMA, peknamoaaTenat u obcny)KBaliarta ro areHumn

legal way right to advertise the product, service or
trademark whose commercial communications it
orders for broadcasting;

2. has legal, contractual or granted in any other
legal way right to use for radio broadcasting the
graphic or verbal trademarks, advertising slogans
and messages, musical, literary or other copyright
protected works, incorporated in the commercial
communications, as well as the voices of the
people advertising the product, service or the
trademark;

3. has fully settled its relations, including those
concerning the usage and proprietary rights, with
the authors of the commercial communications
provided for radio broadcasting as well as with all
other holders of copyright or related rights whose
works and performances are included in the
materials as per the stipulations of the Copyright
and Related Rights Act and all other applicable
Bulgarian laws;

4. has received from the right-holders mentioned
in the previous item or from the authorized
organizations for collective management of
copyrights all necessary permissions for using the
objects of the copyright or related rights created by
them for broadcasting in the programs for all
means of their broadcasting, transmission and
retransmission including in third parties” electronic
communication networks, and that it has paid in
advance for this broadcasting in the respective
RADIO’s program;

5. has taken care, as a good trader, for the
commercial communications  submitted for
broadcasting to be produced in accordance with
the regulations of the Radio and Television Act, the
Copyright and Related Rights Act, the Consumer
Protection Act, the Trademarks and Geographical
Symbols Act, the Competition Protection Act, the
Health Act and all other applicable laws in Bulgaria.
(4) The advertiser and its serving agency, jointly
accept at their own expense the full responsibility
if any claims are laid against the RADIO due to the
violation of any of the guarantees mentioned in
art. 7and 9.

(5) If the contract is concluded only with an
advertising agency, the agency undertakes the
guarantees and the obligations under art. 7 and 9
regarding the content of the commercial
communications of the advertiser, presented
through the agency for broadcasting in bTV Radio
Group's programs.

Art. 10. (1) In case the broadcasting of a
commercial communication is considered by a
regulating authority to be violating the effective
legislation and this authority impose administrative
punitive sanction to the RADIO, the advertiser and




CONMMAapHO noemaTt 3a CBOA CMETKa 3an/siallaHeTo Ha
nmmyuiecrteeHaTa CaHKUuA.

(2) PAANOTO yBegomsBa CBOEBPEMEHHO
peknamogatens W areHuMATa 3a 3ano4yBaHETO Ha
aAMUHUCTPATUBHO-HAKasaTeNHa  npoueaypa — Mo

€/1eKTPOHHA MOoLWa C e/IeKTPOHHO MU3ABJEHME, CbrNacHO
OMUCAHOTO B Y. 14 no-gony - owwe npu Nosiy4aBaHeTo Ha
aKT 3@ YCTAHOBABAHE Ha aAMUHUCTPATUBHO HapyLLeHue.

(3) Peknamopatenat u areHuuATa MMmaT NpaBo ga ce
BK/IOYAT upe3 CBOM MpouecyaneH npeacTtaButen B
a4MUHUCTPATUBHO-HAKa3aTeNHOTO " cbaebHoTo
NPOU3BOACTBO NO CbOTBETHMA aKT Ha perysiaTopa, ako 1
OOKONKOTO TaKoBa YyyacTme B NPOU3BOACTBOTO e
Bb3MOXHO CblMacHO MNPUIOKMMOTO  MpPOLEeCcyasHO
npaBo. B cny4ai ye nocnegHuUTe He YMbJHOMOLLAT CBOM
npeacTaBuTen, He moraT cnef ToBa Aa nNpeTeHAMpar, ye
WHTEPECT MM He e 6un pobpe 3awuTeH oOT
npeactasutena Ha PAANOTO.

(4) KoraTo [0roBopbT € CKAKOYEH CaMO C peKkaamMHa
areHUMA, NO OTHOWeHWe Ha areHuuATa ce npwaara
HacToAWMAT 4yn. 10, BKAKOYMTENHO areHUMATa HOCH
OTrOBOPHOCT 3a 3anjallaHe Ha HanoxeHa Ha PAONOTO
MMYyLLECTBEHa CaHKUMA M MMa npaBaTa Aa ce BKAYM B
a4MUHUCTPATUBHO-HAKa3aTeNIHOTO 7 cbaebHoTO
Npou3BOACTBO NO an. 2 U 3 Ha TO3W Y/eH, aKo W

[OKO/MIKOTO TaKoBa y4yacTve B NpOM3BOACTBOTO €
Bb3MOMHO  CbMIACHO  MPUIOXKMMOTO  MpPOLEecyasHO
npaso.

IV. Mo3numoHnpaHe n nsnbvyusaHe

Yn. 11. (1) TbproBckuTe CbOBLEHMA Ce M3NbYBAT OT
PAOMOTO no npeasapuTenHo oaobpeH OT cTpaHuTe U
ocToliHocTeH meaueH nnaH (,Cxema Ha u3nbuyBaHe”),
KOWTO onpefens 4acoBuUTe MOACKU, NPOAB/IKUTENHOCTTA,
nocnefosaTeniHOCTTa, 6poA W gpyrn  ycnosua Ha
M3NbYBaHe.

(2) 3asBeHMAT oOT peknamogatensa WAM areHumATa
meameH nnaH TpAbBa ga 6bAe W3rOTBEH MUCMEHO B
TMnoBs ¢dopmynap, npegoctaseH ot PAAUOTO u pa 6bvae
usnpaTeH B paboteH aeH go otaen ,lMpopaskébu” Ha
PAOVNOTO no eneKTpOHHA nMowWa KaTo efNeKTpPOoHeH
[OKYMEHT, CbrN1acHO ONMCaHOTO B Ya. 14 no-gony.

(3) Bcako nckaHe 3a npomaHa B 0406peH meamveH naaH
TpabBa Aa 6bAe HanpaBeHO NUCMEHO Hal-Manko 2 (aga)
MbJHU PAabOTHU AHM Npeay CaMoTO U3/TbYBaHE.

(4) NpomeHu B 0f0bpeH meaueH NnaH, AbAXKallM ce Ha
NPOMeHM B MporpamMHaTa cxema, MmoraT fa b6bgaT
npaseHn no BcAKO Bpeme oT PAAMNOTO, Kato npwu
Bb3MOXHOCT Ce Cbl/lacyBaT C peKnamogatens uau
areHumATa.

Yn. 12. (1) Otmen “Mpopaxkbn” Ha PAOUNOTO
Nno3MUMOHUpa AafeHa KamnaHWA B MporpamHaTa cxema
Ha CbOTBETHaTa Mporpama, cnej KOETo MOTBbpMKAaBa
KbM peKknamonaTens UAn areHumsaTa MeaniHua naaH c
OMNMCaHW 4YacoBW MOACKU, LEHU U OTCTbMKWU, UMEHa WU

the agency jointly cover the sanction at their own
expense.

(2) RADIO notifies the advertiser and the agency
about the beginning of an administrative punitive
procedure in due time by sending an e-mail
statement according to the stipulations of art. 14
below - upon receipt of the authority’s statement
of establishment of the administrative violation.

(3) The advertiser and the agency have the right to
assign their own court representative in the

administrative punitive procedure and in the
judicial proceeding against the respective
authority’s statement, if and insofar as such

participation in the proceedings is possible under
the applicable procedural law. If they choose not to
assign a representative, they shall have no right to
claim that their interests were not properly
defended by the RADIO’s representative.

(4) When the contract is concluded only with an
advertising agency, in regard to the agency the
present art. 10 shall apply and the agency is
responsible for paying any pecuniary penalty
imposed on the RADIO and shall have the right to
join the administrative punitive procedure and the
judicial proceeding as per para. 2 and 3 of this
article, if and insofar as such participation in the
proceedings is possible under the applicable
procedural law.

IV. Positioning and broadcasting

Art. 11. (1) The commercial communications are
broadcasted by the RADIO as per a media plan
evaluated and preliminary approved by the parties
(Broadcasting scheme) which defines the time
zones, duration, order, number and other
broadcasting conditions.

(2) The media plan requested by the advertiser or
the agency shall be in writing in a standard form
provided by the RADIO and shall be sent on a
working day to the RADIO’s Sales Department by e-
mail as an electronic document as described in Art.
14 below.

(3) Every request for change to an approved media
plan has to be made in writing at least 2 (two) full
working days before the broadcasting date.

(4) RADIO is entitled to changes in the media plan
at any time, if this is due to changes in the
programming schedule and if there is an option the
changes shall be coordinated with the advertiser or
the agency.

Art. 12. (1) PADIO’s Sales Department positions the
campaign in the programming schedule of the
respective channel, then it confirms to the
advertiser or the agency the media plan with
described time slots, prices and discounts, names




NPOABAXKUTENHOCT Ha TbProBCKUTE CbOOLLEHUs W
nepuos Ha KammaHuATa, MO €e/IeKTPOHHa Molwa KaTto
€1eKTPOHEH AOKYMEHT Cbr1aCHO ONWCAHOTO B Y. 14 no-
aony.

(2) B cnyuait ye PAAMOTO HAMa BB3MOMKHOCT Ja
peanusupa MeguiHUA NAaH Taka, KakKTo e 3asaBeH OT
peknamogaTtena wau areHuuata, otaen ,lMpogaxéun”
M3npawa CBOETO NpeasioKeHMe, 33 KOeTO W3MCKBA
opobpeHne B pamkuTe Ha 1 (eguH) paboTeH aeH oT
noJsiyyasaHeTo. JluncaTa Ha NMCMEH OTroBOP B TO3M CPOK
Ce CYMTa 33 MbBJIYAIMBO CbFNAcKe C NPeANOKEHMETO HA
PAOMOTO.

(3) PAOMOTO mMma npaBo 4a OTKaxKe MO3UUUMOHUPAHETO
Ha TbProBCKO CbOOLLEHME MO CBOA MpELeHKa WauM B
onpeaenieH 4acoBW MOSAC, B C/y4al ye HAmA cBobogHo
mAacto. PAAMOTO cbrnacyBa npemecTBaHeETO Ha
TbProBCKM  CboOLWEHMs B Apyro npefasaHe cC
peknamogaTena Uau areHuuMATa No peaa, yroBopeH B an.
2.

Yn. 13. PAONOTO cTapTvpa M3NBbYBAHETO HA TbProBCKU
CbobLWEeHNA CbrIAaCHO NOTBbPAEHUTE MeAUINHU NNaHOBE
cnep [EenosvpaHeTo Ha HeobxoaMmuTe AOKYMEHTH,
nocoyeHu B HacToAwmTe O6LWK ycnosums.

Yn. 14. (1) CTpaHuTe onpenenaT nMua 3a KOHTAKT, KaTo
33 b/KUTETHO NOCOYBAT €/1IeKTPOHHa nouwa (e-mail) 3a
KopecnoHaeHuna. CTpaHWUTe ce CbrnacaBaT, Ye BCUYKMU
OeNCcTBMA MO NpuemaHe, M3MpalaHe M CbXpaHeHue Ha
MeAuHUTE NNaHOBE 3a W3NMbYBaHE Ha TbProBCKUTE
CcbobLEeHMA N CBbP3aHaTa C TAX KOPECNOHAEHLMA CTaBaT
CamMO NO eNIeKTPOHEH MbT KaTo e/IeKTPOHHN JOKYMEHTH
No CMUCbAA Ha 3aKOHa 33 EeNEKTPOHHUA [OKYMEHT U

€NeKTPOHHUTE  YAOCTOBEPUTE/NHUM  yCayrM,  4ypes
NoCoYeHUTE B WHAMBUAYANHUA [OOTOBOP €/1EeKTPOHHM
nowu. CTpaHute ce  Cbraacasar, ye  aKo

MUCMOTO/ENEeKTPOHHOTO U3fBJEHWE € MPOU3AA3A0 OT
€IeKTPOHHaTa MOoLia Ha ANLE 33 KOHTaKT Ha HAKoA OT
CTPaHWTe, TO MUCMOTO CbAbPXKAa Ba/SUMAHO M3MNpaTEHO
BO/IEN3ABNEHME OT CbOTBETHATa CTPaHa No A0rosopa.

(2) U3npawaHeTo Ha €NEeKTPOHHU WU3ABNEHUA OT U A0
€NEeKTPOHHM nowwu (aapecu), KOUTO He ca W3PUYHO
YroBOPEHW OT CTPaHWTe, Ce CYMTA 3a HedelCTBUTENHO.
(3) EnekTpoOHHOTO M3sAB/MEHME Ce cyMTa 33 MOJIyYEeHO C
NMocTbNBaHeTo My B MocoyeHaTa oOT ajpecata
MHbOpMaLMOHHa cncTtema (e-mail 3a KopecnoHaeHUMS).

(4) NoTBbp)KkAaBaHe Ha MONYYAaBAHETO Ha €/IeKTPOHHO
usABNeHMe He e HeobxoaMMO, 33 Aa ce CMATa, ye e
noayd4eHo OT agpecaTa, OCBEH aKO CTpaHWTe ca
YroBOPWAWN U3PUYHO A4PYTO.

(5) CrtpaHute ce cbrnacaeaT, 4Ye B C/y4auTe Ha
u3npawaHe Ha eNeKTPoHHa ¢daKTypa ypes cucTemara e-
invoice, ako daKTypaTa He 6bae oTBOpeHa (npueTa) oT
KNWEeHTa — peknamogaTens Wam areHuUmMaTa B paMmKuTe Ha
5 OHW OT NojlyYaBaHe Ha CbOBLEHMETO 3a 3apexaaHeTo

and duration of the commercial communications
and period of the campaign, by email as electronic
document according to the stipulations of art. 14
below.

(2) If the RADIO is unable to perform the order as it
has been placed by the advertiser or the agency,
the Sales Department sends its proposal,
requesting approval within 1 (one) working day
from its receipt. The lack of a written response
within this term is considered a silent approval and
consent with the RADIO’s proposal.

(3) RADIO has the right to decline the positioning of
a commercial communication by its discretion or in
a certain time slot, if its commercial breaks have
been already booked. RADIO coordinates the
positioning of the commercial communication into
another program with the advertiser or the agency
as stipulated in para. 2 above.

Art. 13. RADIO commences the broadcasting of
commercial communications as per the confirmed
media plans after the necessary documents stated
in the present General Sales Rules have been
deposited.

Art. 14. (1) The parties shall specify contact
persons and obligatory shall state e-mail for
correspondence. The parties agree that all actions
on receiving, sending and storing of the media
plans of broadcasting of commercial
communications and any correspondence related
to them shall be done only by e-mail as electronic
documents within the meaning of the Electronic
Document and Electronic Authentication Services
Act via the e-mails specified in the individual
contract. The parties agree that if a statement/e-
mail has been sent by the e-mail of a party’s
contact person, the message shall be considered a
valid statement of the party.

(2) Sending and receiving electronic statements via
e-mails that are not specified by the parties shall
be considered invalid.

(3) The electronic statement shall be considered
received upon its reception into the addressee-
specified information system (e-mail for
correspondence).

(4) Confirmation for the receipt of the electronic
statement shall not be required for it to be
considered received by the addressee, unless
otherwise agreed-upon expressly by the parties.

(5) The parties hereby agree that, in case an
electronic invoice has been submitted through the
e-invoice system and the invoice has not been
opened (accepted) by the client — advertiser or the
agency within 5 days after receiving the message




M B cucTemaTta e-invoice, To ¢daKTypata ce cyuTa 3a
Noay4YeHa C U3TUYAHETO Ha TO3M CPOK.

(6) OTHOCHO BpemeTo Ha M3MpallaHe W NoJlydyaBaHe Ha
€/eKTPOHHOTO M3AB/NIEHME M MACTOTO Ha MoJlydyaBaHe U
M3npawaHe Ha eNeKkTPOHHOTO M3ABAEHME ce npunarat
pasnopenbuTe Ha 3aKOHA 33 €NEeKTPOHHUA AOKYMEHT U
€/eKTPOHHNTE YA0CTOBEPUTETHWN YCIIYTU.

Yn. 15. (1) Korato PAAMOTO npeueHu, uye
CbAbPXKAHMETO Ha NpenocTaBeHO 3a  U3NbyBaHe
TbProBCKO CbobLleHME MPOTMBOPEYM Ha pasnopendbute
Ha 3PT uan gpyru NpUIoKMMN HOPMU Ha AEeNCTBALLOTO
3aKOHOJATE/NCTBO nnu ny6amM4Ho nsBecTHara
perynatopHa npaktvka, PAOAMOTO wmma npaBo Aa He
CTapTUpa U3NbYBaAHETO MY, HE3aBUCUMO OT NOTBBPAEHMA
mMeaueH MaaH, KaTto yBeooMABa peKknamogatens wau
areHumATa. CTpaHuUTe pasrnexaat U obCbXKAaT BCUYKM
[0BOAM M NpeLLeHABAT 3aeJHO PMUCKa OT U3 bYBAHE.

(2) TobproBckute CcbobuieHWA, UYMETO CbAbpXKaHUe
PAOVNOTO npeueHABa 3a TakoBa, KOETO MOXKe Aa ce
CMETHE 33 HAaCO4YeHO KbM yBperKAaHe Ha GU3NYECKOTO,
YMCTBEHOTO M MOPANHOTO PA3BUTME HA MaNONETHU U
HEMb/IHO/IETHU, BKAKOYUTENIHO CbOOPA3HO KpuTepuuTe
nouyn. 7, an. 1, 1. 2 ot O6wmTe ycnosus, morat aa 6bvaat
no3nuMoHMpaHm camo mexagy 23:00 u 6:00 uyaca.
Peknamogatenar waAu areHuMATa HAMaT npaBo Aa
M3MCKBAT MNO3ULMOHMpPAHE B APYro 4YacoBO BPeEMeE Ha
TaKbB TUN TbProBCKM CbOBLLEHMA, HO MOraT [a OTKa)KaT
CBOEBPEMEHHO U3TbYBAHETO UM.

(3) PAOMOTO nosuuMoHMpPa TbProBCKM CbOBLLEHMA Ha
CMPTHU HanUTKu camo mexay 22:00 n 6:00 yaca, Korato
npeueHn, Ye CbObP)KAHMETO MM € TaKoBa, ue
npeacTaB/asBa HENPAKA PEKIaMa Ha CMUPTHU HanuUTKM Mo
CMUCBHIA Ha 33 M He M3Nb4YBa TbProBCKU CbobLieHun, 3a
KOWUTO NpeLeHn, Ye NpeactaBnasBaT MNpsKa peknama Ha
CMUPTHM HAaNMUTKM NO CMUCBAA Ha 33.

(4) NpeueHkata Ha PAAMOTO BbB Bpb3Ka C ropHUTE
TekcToBe ce dopmupa CcbobpasHO HoOpMUTE Ha
AeNCTBaLOTO 3aKOHOAATeNCTBO, Ny6AMYHO M3BECTHATa
perynatopHa npakTMKa W HauuoHanHuTe  eTUYHM
npasuna 3a peKkJamMa M TbproBCKa KOMYHMKauwus,
paspaboteHn ot CgpyxeHue "HaumoHaneH cbBeT 3a
camoperynauma".

(5) CnoHcopckM 3acTaBKW, 4UYMETO CbAbp)KaHWE He
OTroBapA Ha 3aKOHOBWUTE W3WUCKBAHWA WAWU NYBANYHO
M3BECTHATa pery/saTopHa NpaKkTuKa, cnepBa fa 6bpaT
npepaboTeHN UKW 3aMEHEHU OT peKknamogaTens.

(6) B cnyyait ye U3NbYBAHETO HA THPrOBCKO CbOBLLEHUNE
ce npeueHn oT HauMoHaNHUAT CbBET 3a camoperynaumsa
(HCC) KaTo HapyweHue Ha ,HauMoHanHUTE eTUYHU
npaBuaa 3a peknama W TbProBcKa KOMYHWKaLMsA B
Penybnvka bubarapua” wu/uanm  To npenopbya Ha
[OCTaBYMLMTE HA MeAWWHWU YCnyru aa npeycTaHoBAT

for its upload in the e-invoice system, then the
invoice shall be considered received upon the
expiration of said term.

(6) Regarding the time for the receipt of the
electronic statement and the place of receipt and
sending of the electronic statement, the provisions
of the Electronic Document and Electronic
Authentication Services Act shall apply.

Art. 15. (1) When the RADIO considers that the
content of a certain commercial communication
provided for broadcasting is in conflict with the
stipulations of the Radio and Television Act or
other applicable norms of the effective legislation
or with the publicly known regulatory practice, the
RADIO shall be entitled not to start its broadcasting
regardless of the confirmed media plan, and it shall
inform the advertiser or the agency. The parties
discuss all the arguments and assess together the
risk from the broadcasting.

(2) Commercial communications which content in
the RADIO" judgment can be considered harmful to
the physical, mental and moral development of
minors and juveniles including according to the
criteria pursuant to art. 7, par. 1, item 2 of General
Sales Rules, can be positioned only between 11:00
p.m. and 6:00 a.m. The advertiser or the agency
have no right to demand the rescheduling of such
commercial communications to a different time
zone but they can cancel their broadcasting in due
time.

(3) The RADIO positions commercial
communications of alcoholic drinks only between
10:00 p.m. and 6 a.m., if in its judgment their
content represents indirect advertising of alcoholic
drinks within the meaning of the Health Act, and it
does not broadcast TV commercial
communications which in its judgment represent
direct advertising of alcoholic drinks within the
meaning of the Health Act.

(4) The RADIO’s judgment as per the above
mentioned texts shall be formed according to the
norms of the effective legislation, the publicly
known regulatory practice as well as to the
National ethics standard for advertising and
commercial communication, developed by the
National Council for Self-Regulation.

(5) Sponsorship tags which content does not
correspond to the requirements of the legislation
or the publicly known regulatory practice shall be
edited or replaced by the advertiser.

(6) If the National Council for Self-regulation judges

that the broadcasting of a commercial
communication violates the National ethical
standards for advertising and commercial

communication in Republic of Bulgaria and/or it
advises the media service providers to stop the




M31bYBAHETO/MPOMEHAT CbAbPKAHNETO Ha TbPrOBCKOTO
cbobuieHre, peknamogaTenaT, CaMOCTOATENHO UM
nocpeactBoM  obC/ay)KBalaTa o areHums, noema
33 b/KEHMETO O3 NpuBeAe TbProBCKOTO CbobuieHue
BbB BMA, CbOTBETCTBalL, Ha npenopbkute Ha HCC, KaTo
€BeHTya/IHUTe pa3xoau ce moemaTt OT pekaamopaaTtens.
AKO peKnamogfatenaT oOTKaXe Ja ce cbobpasn ¢
peweHnetro Ha HCC, PAAMOTO wuma npaso Aa
NpeycTaHOBM M3/bUYBAHETO Ha TbProBCKOTO CbObLLeHME,
6e3 ToBa f[a Ce CcuMTa 33 HEMU3MbJHEHWe, KaTo
peknamogaTtenaT AbAXKM 3annallaHe Ha U3NbyYBaHeTo OT
PAOANOTO Ha CbOTBETHOTO TbProBCKO CbObLIEHME A0
HEroBoOTO NpeycTaHOBABAHeE.

(7) 3a obcTosTencrteata nNo Npeaxo4HUTE anvHeu
PAONOTO yBenomsaBa peknamopatens WM areHumaTa
CBOEBPEMEHHO.

(8) B cnyyauTe, ynoOMeHaTM B HaCTOALWMA YJeH,
PAOVNOTO He HOCM OTFOBOPHOCT 3a €BEeHTya/Hu
nocsieaBalin HebaronpuaTHM nocneguum 3a
peknamogatens W/vau  areHuusaTa KaTo Hanpumep
AOMBAHUTENHM Pa3HOCKK 3a NpepaboTBaHe Ha KAWMOBe
M 3aCTaBKM, 3aKbCHEHME HA KaMNaHUA 1 ap.

Yn. 16. (1) PAAMNOTO ce 3aabarKaBa 4a U3MbUYN BCUYKK
NoTBbPAEHN OT HEro TbProBCKM CbOBLIEHMA CbFNAcHO
of06peHMA MmeamneH NaaH, OCBEH aKo:

1. HacTbNAT POPCMAXKOPHM 0BCTOATENCTBA;

2. 6bLe YCTAaHOBEHO MO HAaAJ/IEKeH pen, 4Ye C
M3/TbYBAHETO Ha TbProBCKUTE CbOOLLEHMA Ce HapyLllaBaT
3PT, 3AMCH, 33M, 3MTO, 33K, 33 nan apyro NnpunoKNUMO
3aKOHOAATe/NCTBO M/WAM pelleHue MAM pasnopexaaHe
Ha HCC. B TO3M cAay4vait M3NbYBAHETO Ha TbProBCKM
cboblieHMA moXe aa 6bae cnpsaHo, 6e3 ToBa Aa BoAM A0
HebnaronpuaTHM  nocneguum  3a  PAAMOTO, go
NPUKAOYBAHE Ha NPOU3BOACTBOTO MO 3aKOHOBMA pes,

(2) PAOMOTO wuma npaBo [Aa oOTKaxe/ga He
NoTBbPAM MeOMeH MJaH 3a M3/byYBaHe Ha TbProBCKO
cboblueHMe, KOrato cuyeTe 3a LUenecbobpasHo Aa He
M31bYBa 3afBEHOTO TbProBCKO CboOLieHWEe nopaau
NPOTMBOpPEYME C HEroBM BbTPEWHWM MpaBuaa MU
npoueaypu, NPOrPamHMn NPUYMHKU 1 4p.

(3) Mo cmucbna Ha HacToAwmMTe O6wM ycnosua
“popcmarkopHu obcToATencTBa” ca: 06ABEHU peXum
“BOEHHO NONOXKEHUE”, pexxnum “nosoxKeHne BomHa” nam
APYro M3BbHPEAHO NOJIOXKEHWE, KAaKTO U MpU KpUsn oT
HEBOEHEH XapaKTep KaTo T[PaXAAHCKM BbJHEHWUSA,
HeJOCTUr Ha CYPOBWMHW, NpupoaHW 6epncTBuA, nowwm
METEOPOJIOTUYHN YC/IOBUA, TEXHUYECKU MOBpeau npu
M3 bYBAHETO M3BbH KOHTpoaa Ha PAANOTO, nospeamn B
€/1eKTPO3axpaHBAHETO, BNE3/NM B CWA aKToBe Ha
AbPXKABHW OPraHW, crnasBaHe Ha MPaBHW HOPMU WM
JNIMLEH3NOHHWU YCNOBUA, U3NbAHEHWE HA OTTOBOPHOCTTA

broadcasting or to change the content of the
commercial communication, the advertiser solely
or through its serving agency is obliged to change
the commercial communication as advised by the
National Council for Self-Regulation at its own
expense. If the advertiser refuses to comply with
the decision of the National Council for Self-
regulation, the RADIO is entitled to stop the
broadcasting of the commercial communication,
which shall not be considered non-performance
and the advertiser owes payment for the actual
broadcast by the RADIO of the respective
commercial communication until its stop.

(7) RADIO notifies in due time the advertiser or the
agency about the circumstances under the above-
mentioned paragraphs.

(8) In the cases stated in the present article the
RADIO does not bear any responsibility for
eventual unfavorable circumstances and
consequences for the advertiser and/or the agency
such as additional expenses for editing spots and
tags, delay of a campaign, etc.

Art. 16. (1) The RADIO undertakes to broadcast all
confirmed by it commercial communications as per
the approved Broadcasting scheme unless:

1. force majeure circumstances occur;

2. it is properly established that the broadcasting of
the commercial communications infringes the
Radio and Television Act, the Copyright and
Related Rights Act, the Consumers Protection Act,
the Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act or
other applicable laws and/or decision or order of
the National Council for Self-Regulation. In this
case the broadcasting of commercial
communications may be stopped without any
unfavorable consequences for the RADIO until the
legal procedures are completed.

(2) RADIO is entitled to refuse / not to confirm a
media plan for broadcast of commercial
communication when by its estimation it considers
appropriate not to broadcast the assigned
commercial communication due to conflict with
RADIO’s internal policies and regulations, program
arguments, etc.

(3) Within the meaning of the present General
Sales Rules “force majeure circumstances” are: war
or military regime or other states of emergency as
well as non-military crises like civil riots, raw
materials shortage, calamities, bad meteorological
conditions, technical breakdowns of broadcasting
which are beyond the RADIQ’s control, electric
power breakdowns, effective legal acts of State
Institutions, legislation changes, observance of
legal norms or license conditions, performance of
the responsibility for informing the public as well




3a MHPopMUpaHe Ha OOLLECTBEHOCTTA, KAKTO W ApYyro
HenpeasuaeHo U/MAM HenpesoTBPATUMO CbbUTUE UK
cbbUTHE/NpUUnHa U3BBH KOHTpona Ha PAAUOTO.

(4) PAOUOTO ce 3agbnkaBa Aa OCUTYpPU NOAXOAALLO
TEXHMYECKO KAayecTBO Ha U3/bYBAHETO, HO HE MOXe Aa
rapaHTUpa KayecTBO Ha NpUemaHeTo.

Yn. 17. (1) B cnyyaid Ha NpPOMycK B M31bYBAHETO Ha
TbProBCKU CbobLWEHMA MO 0406peHUTe OT CTPaHUTE Mo
Aorosopa MeannHU nnaHose, PAOMOTO KomneHcupa
peknamopaTtena B Nporpamute CbC Cbwusa 6poi
M3/bYBAHUA B pasmep M NO3ULMOHUPAHE, PaBHOCUJIHU
Ha NponycHatTUTe, KOMUTO wWe 6baaT npeaBapuUTeENHO
CbrnacyBaHM C peknamogartena uau areHumATa.

(2) HemsnbuBaHe Ha HAKO/IKO TbPrOBCKM CbOBLLEHUA UK
NponycK Aa 3anoyHe HaBpeme KammnaHuA He ce cYmTarT 3a
YaCTUYHO nnm LANOCTHO Heunsnb/HeHne Ha
MHOMBUAYANHUA O0roBop OT cTpaHa Ha PAAMNOTO u ce
KOMMeHcupaT no peaa Ha an. 1.

V. MpepocraBsHe Ha peKNaMHU MaTepuanu/Tbproscku
CbobLLEeHNA U JOKYMEHTH

Yn. 18. (1) PeknamHuTe matepuanu ce NpeaocTaBaT Ha
PAOVNOTO oT peknamogatena MWAW areHuuATa BbB
dbopmaT M C KayecTBO, KOETO € MOAXOAALL0 33 pajmo
M3NbyBaHe, Hal-KbCHO ABa NbJHM PabOTHU AHM Npeau
AaTaTa Ha n3nbyBaHe.

(2) daiinoseTte, nogxopAwM 3a pPagMo M3NbYBaHe, ce
03arnaBfABaT KaKTo cnegga: ,/Mme Ha maTepuan w
BpemeTpaeHe”. PainoseTe caeaBa 43 Ce U3MPaLLAT KbM
PAAMNOTO cbe cneaHata NpuapyKUTenHa MHopmauua:
1. AreHums, peknamogaten,npoayKT/ycnyra/Tbproscka
MapKa 1 KpaTKOTO My ONUCaHUE;

2. [lepuop Ha U3nbyBaHe;

3. lMbpBa gata Ha nsnbyBaHe.

(3) B cnyyalh Ha 3amAHa Ha peknameH maTepwuan, ToBa
cneaBa Aa 6bae 3afBEHO MUCMEHO KbM CbOTBETHMA
npeactasuten Ha PAAMOTO, KaTo HoeuAT dalin ce
o3arnaesasa ,Mme Ha maTtepuan U BpemeTpaeHe + 3a
3aMsAHa” 1 ce u3npaLia 3aefHo C NeprMosa Ha U3byYBaHe

Ha 3ameHALWMA peknameH martepuan KaTo
npuapyX1UTeNHa nHbopmaums.

(4) Mpwn npomsaHa Ha peknameH maTtepuan
areHuusATa/peknamogatenat  cnegBa A3 M3WCKBaAT

notebpaeHne ot PAONOTO. Mpu nuncata Ha TaKoBa,
PAOVNOTO He HOCK OTFrOBOPHOCT 3a AOMNYCHATU rPeLLKN.

(5) PAAMOTO He HOCM OTFOBOPHOCT 3a [AOMycHaTu
HETOYHOCTW NPU U3TbYBAHE HA TbPrOBCKM CbOOLLEHMA, B
cnyyalt Yye MHGoOpMaLMA, NocovyeHa BbB Gopmyaap no Y.
11, an. 2 u/vinn undopmauma cbrnacHo an. 2 u 3 no-rope
e HeTtoyHa wu/man He cbBnaga u/uamM e Haauue
AybnmpaHe Ha HAUMEHOBAHMWA C NPEAXOAHM 3afBKU, UK

as any other unforeseen and/or unavoidable event
or event/reason beyond the RADIO’s control.

(4) RADIO is obliged to provide an adequate
technical quality of broadcasting but cannot
guarantee the quality of receiving.

Art. 17. (1) In case of omission in the broadcasting
of commercial communications according to the
Broadcasting media plan approved by the parties
to the contract, RADIO shall compensate the
advertiser in the programs with the same number
of broadcasts with duration and positioning
equivalent to the omitted ones. The compensation
broadcasts shall be coordinated with the advertiser
or the agency in advance.

(2) Omission of the broadcast of several
commercial communications or not starting the
campaign on time shall not be considered as partial
or full non-performance of the individual contract
by the RADIO and shall be compensated as
provided in para. 1.

V. Providing advertising materials/commercial
communications and documents

Art. 18. (1) The advertiser or the agency shall
submit the advertising materials to the RADIO in a
format and quality suitable for radio broadcasting
at least 2 (two) full working days prior to the
broadcasting date.

(2) The files suitable for radio broadcasting shall be
titled as follows: "Name of material and duration".
Files should be sent to the RADIO with the
following accompanying information:

1. Agency, advertiser, product/service/brand and
its brief description;

2. Broadcasting period;

3. First date of broadcasting.

(3) In case of substitution of an advertising
material, this should be declared in writing to the
respective RADIO representative and the new file
being titled "Name of material and duration +
replacement" together with broadcasting period
for the replacing advertisement material should be
sent as accompanying information.

(4) In case of change of an advertising material, the
agency/advertiser has to require a confirmation by
the RADIO. If such confirmation is missing, the
RADIO cannot be held responsible for eventual
mistakes.

(5) The RADIO shall not be responsible for any
mistakes in the commercial communications’
broadcasting, if the information, indicated on a
template form under Art. 11, para. 2 and/or
information under para. 2 and 3 above is incorrect
and/ not matching and/or there is a repetition of




VI306U.I,0 nncea noco4yeHo HanmeHoBaHWe Ha
PEeKNaMHNA maTepuan, uam B gpyru FIOLI,O6HVI cny4yan.

VI. UeHun

Yn. 19. (1) LUeHuTe 3a wu31bYBAHE HA TbProOBCKU
cboblleHMA ce onpeaenat B AelcTeawaTta Tapuda 3a
M3/TbYBAHE Ha TbProBCKM CbOOLEHMA B CbOTBETHATA
nporpama Ha bTV Radio Group.

(2) Tapudata no an. 1 ce cuvTta 3a BAA3NA B CWUMA OT
ny6/IMKyBaHeTO 11 Ha yeb-caiiTa Ha CbOTBETHaTa pPaauo
nporpama M ce npunara OT Tasu [aTa KbM BCUYKM
KAneHTn Ha PAONOTO — peknamogaTtenn u areHumu.

(3) PAOMOTO uma npaBo Aa onpenenu HapoUHW LLeHU 3a
M3/TbYBAaHE Ha TbProBCKM CbOOLLIEHMA B  CMNOPTHO
NMbPBEHCTBO WM B MY3MKA/HO CbOUTUE - KOHLEPT, KOWUTO
ce M3/1bYBa HA XMBO B Nporpama Ha PAAMUOTO. LleHuTe
ce onpepenat B HapoyHa Tapuda 3a CbOTBETHOTO
CNOPTHO NbpBeHCTBO, pecn. Tapuda 3a CbOTBETHOTO
MY3UKaNHO cbbuTwme.

(4) CmaHata Ha Tapuda ce onosecTaBa uypes
nyb6/MKyBaHeTo Ha HoBaTa Tapuda Ha yeb-caiiTa Ha
cboTBeTHaTa nporpama. OT gataTta Ha Ny6/MKyBaHeTO Ha
HoBa Tapuda, TA CTaBa Ba/MAHA 3@ BCUYKWU KAMEHTM Ha
PAONOTO — peknamogatenu u areHumn. MeaunHute
NnnaHoBe, KOWTO ca 3aABeHM nNpeaM Jartata  Ha
nybnvKysaHe Ha HoBa Tapuda, cnegsa pa b6bvpar
npeusyncieHn no HoeaTa Tapuda, BaAngHa 3a meceua
Ha M3/bYBaHe.

(5) Pasnopenbata Ha an. 4 He ce npwunaara B CayyauTe,
KOraTo peKnamofatenaT WUAM areHumATa ca 3anaatuau
npeABapuTeNIHO 33aABEHUTE 32 W3/bYBaHE TbProBCKU
cbobueHus, KaKTo " B cnyyawute, KoraTo
peknamoaaTenAt WAM  areHumMATa ca  CKAYMAM  C
PAOANOTO nHauBnayaneH Aorosop, C KOMTO rapaHTUpar
M3pa3xoABaHeTO Ha onpegeneH 6IOAXKET 33 U3NbYBaHe
Ha onpegaeneH 6poi TbProBCKM CbObLLEHUS.

(6) BcuukM KnmeHTM Ha PAAMOTO wmaT npasBo Aa
nonyyat npedepeHUManHU YCAOBMA WU  OTCTbMAKU B
CbOTBETCTBME C AEMCTBALLMTE YCNOBUA 32 NpefoCcTaBAHe
Ha oTtctbnkn ot PAOMOTO, KouTo ce npwunarat npu
noanucBaHe Ha WHAMBWUAYaseH [OroBOpP 3a M3/ab4BaHe
Ha TbproBCKM cbobuweHua mexgy PAAMOTO wu
peknamogarten u/mam areHums.

Yn. 20. 3a usbareaHe Ha cbmHeHue, PAOMOTO uma
npaBo Aa NpexBbp/Aa B3eMaHMATA CU OT peknamogaTtenu
n/MNn areHUMM Ypes AOroBOpPM 3a Lecus, GakTOPUHT UK
APYrv NpexsbpAUTENHN cnocobu.

VIl. HaunH Ha nnawaHe

Yn. 21. (1) 3asBeHMTE M3NbYBAHMA Ce M3UMCAABAT MO

names with previous schemes or the name of the
advertising material is missing or in other similar
cases.

VI. Pricing

Art. 19. (1) The prices for broadcasting of
commercial communications shall be determined
by the Official Rate card for broadcasting in the
respective program of bTV Radio Group.

(2) The Rate cards of the RADIO under para.1 shall
be considered effective as of their publication on
the respective radio program web site and shall be
applicable from this date to all clients of the RADIO
— advertisers and agencies.

(3) The RADIO is entitled to define explicit prices
for broadcasting commercial communications in a
sports championship or in a music event - concert,
which shall be broadcasted live in a program of the
RADIO. The prices shall be determined in a specific
Rate card for the respective sports championship,
resp. Rate card for the respective music event.

(4) Change of Rate card shall be announced
through publication of the new Rate card on the
respective program's website. As of the date a new
Rate card has been published by the RADIO, it
becomes effective and valid for all clients —
advertisers and agencies. Media plans that have
been ordered before the date of the publication of
the new Rate card shall be recalculated according
to the new Rate card valid for the month of
broadcasting.

(5) The provision of para. 4 shall not apply in cases
where the advertiser or the agency has paid
commercial communications in advance, as well as
in the cases when the advertiser or the agency has
concluded an individual contract with the RADIO
which guarantees the spending of a certain budget
for the broadcasting of a certain number of
commercial communications.

(6) Discounts and preferential conditions can be
granted to all clients of the RADIO in accordance
with the applicable conditions for the granting of
discounts from the RADIO, which shall be
applicable upon signing of an individual contract
for broadcasting commercial communications
between the RADIO and an advertiser and/or an
agency.

Art. 20. For the avoidance of doubt, the RADIO is
entitled to transfer its receivables from advertisers
and/or agencies by way of cession agreements,
factoring or other transfer methods.

VII. Payment methods

Art. 21. (1) The ordered broadcasts shall be




AeNcTBalaTa, KbM AaTata Ha NpuemMaHe Ha mMeguiHus
nnaH, Tapuda 3a U3NbYBAHE HA TbPrOBCKU CbODOLLEHNA B
cboTBeTHaTa nporpama Ha bTV Radio Group, a npwu
eBeHTyasiHa nocnejgalla NpomaHa Ha TapudaTta ce
aKTyanusmpaT cbobpasHo HoBaTa Tapuda npu cnassaHe
Ha ycnoBmMATa Ha yn. 19.

(2) Bcekn noTtBbpaeH oT oTaen “Mpopgaxbu” Ha
PAOMOTO meameH nnaH, TpabBa fa 6bae u3yano
naaTeH B CPOK A0 5 (NeT) AHM OT gaTtaTa Ha M3gaBaHe Ha
¢daKkTypata ot PAOMOTO. 3a Bpeme Ha nnawaHe ce
npuema [AeHAT M 4YacbT Ha 3aBepsABaHe Ha baHKoBaTa
cmeTKa Ha PAANOTO ¢ abmxkumata cyma. Mpu npomsaHa
Ha 6aHkoBaTa cmeTka, PAOMOTO yBeaomsBa MUCMEHO
areHUMATa UAM pPekNamopaTtena 3a ToBa 06CTOATENCTBO
Ha MOCOYEeHUTe B AOroBOpa aApecu 3a KopecnoHAeHuus
no yn. 14 or O6wuTe ycnosus.

(3) B cnyyalt Ha 3abaBa B njalWaHeTo, NpPW YC/l0BUE Ye
NAalWaHeTo, W3BbPLIEHO OT pekaamogaTtena wau
areHUMATa, He e [O0CTaTbyHO 33 Aa NOracuM BCUYKM
ObXKUMU cymmn no dakTypute, nsgagexm ot PAONOTO,
CTpaHuTe ce cbrnacasat, ye PAOMNOTO mma npaso Aa
noracABa 3afAb/IKEHMATa NO peda Ha  TAXHOTO
Bb3HMKBAHE, 3ano4BalikKuM OT Hal-CTapoTO, HE3aBUCUMO
KOe  3aAb/IKeHMe ca  3aABWAM  Ye  noracasaT
peknamogaTtenAt WAM  areHuMATa UM He3aBUCMMO OT
OCHOBaHMATA 3a nNAaliaHe, MOCOYEHW B MNIATEXKHUTE
OOKYMEHTH.

Yn. 22. PAANOTO mma npaBo Aa He 3anovyHe M3nbyBaHe
Ha 3aABEeHA KamnaHWA WUAM MO CBOA NpPELLeHKa ga cnpe
M3NBbYBAHETO, B C/ly4aM 4Ye He e MOAYYMIO AbKUMO
nnawaHe, 6e3 ga AbAXKM KaKBUTO U Aa e obesueTeHns
MW KOMMEHCcauum.

VIil. FToguweH nHansuayaneH aorosop ¢ peknamHa
areHuua/areHumm

Yn. 23. (1) PeknamHa areHums, obcny»Keala noseye ort
eouH peknamogaTtes, MMa Bb3MOMHOCT Aa CKA4YM
uHamMsuayaneH gorosop ¢ PAOUOTO c obwa roguwHa
6loaKeTHa rapaHUMA 3a  M3M1bYBaHE Ha TbProBCKM
CbObLLEHMA Ha peknamogaTennte B nporpamuTe Ha bTV
Radio Group.

(2) Npu ycnosue Ye ABe MaM NOBeYe PEKNAMHM areHunm
NpPUHAZANEeXKaT KbM €4Ha W Cblla rpyna OT ApYyrKecTBa
WK Ca CbLUECTBEHO CBbP3aHKU MO CMUCHAA Ha Y. 38, T. 7
no-gony, PAOMOTO nma npaBo ga Aade Bb3MOMKHOCT Ha
areHUMMTEe  Aa  CKAYaT obwo  KAato  CcTpaHa
mHausuayaneH gorosop ¢ PAAUOTO, ¢ obwa roguwHa
6loaKeTHa rapaHuMAa 3a W3NbYBAHE Ha TbProBCKM
CbobLWEeHNA Ha peknamopaTenute - KAUEHTUM Ha Tesu
areHumMu B nporpamuTe Ha bTV Radio Group.

(3) AreHumwuTe, cTpaHa no AporoBop no an. 2, ca
CONMOAPHO OTFOBOPHW 3@ MNAWAHMATA, TOYHOTO
M3MNbJHEHWE Ha MOETUTe rapaHuuW, nocaeauunuTe npu

calculated according to the Rate card of the bTV
Media Group effective on the date of the order
receipt. In case of changes in the Rate card the
ordered schemes shall be updated in accordance
with the new Rate card in compliance with art. 19.

(2) Every media plan approved by RADIO’s Sales
Department has to be paid fully within 5 (five) days
from the date of issuance of the invoice by the
RADIO. The payout time is the day and time of
crediting the bank account of RADIO with the due
amount. If the RADOI changes its bank account, the
agency or the advertiser shall be informed for the
change by a written notice sent to the addresses
for correspondence stated in the contract pursuant
to art. 14 of the General Sales Rules.

(3) In the event of any delay in payment, if the
payment, made by the advertiser or the agency is
not sufficient to cover all due amounts under the
invoices, issued by the RADIO, the parties hereby
agree that the RADIO is entitled to cover the oldest
liability, regardless of the advertiser’'s or the
agencies’ indication as to which liabilities their
payment is covering, and regardless of the grounds
for payment indicated on the payment documents.

Art. 22. The RADIO is entitled not to start the
broadcasting of an ordered campaign or in its
discretion to suspend its broadcasting, without
being liable for any remedies or compensations
thereon, in case it has not received any due
payment.

VIII. Annual individual contract with advertising
agency/agencies

Art. 23. (1) Advertising agency which is servicing
more than one advertiser, shall be enabled to
conclude an individual contract with the RADIO
with a total annual budget guarantee for
broadcasting commercial communications of the
advertisers — client of the agency in bTV Radio
Group's programs.

(2) In the event that two or more advertising
agencies belong to the same group of companies
or are materially related within the meaning of art.
38, item 7 below, the RADIO may enable the
agencies to conclude jointly as a party an individual
contract with the RADIO with a total annual budget
guarantee for broadcasting commercial
communications of the advertisers - clients of any
of these agencies in bTV Radio Group's programs.
(3) The agencies which are party to an individual
contract under para. 2, shall be jointly liable for the
payments, exact performance of the undertaken




Hensnbv/iHEHNE U
Aorosopa.

BCUYKM  OCTaHan ycnosuna no

IX. Peknamauumn

Yn. 24. (1) Npu cnop uAM peKknamaumsa oT CTpaHa Ha
peknamopartens WaM areHumaTa OTHOCHO M3/TbYBaHETO
Ha TbprosckuTe cbobuieHna PAANOTO ce 3agbiarKaea 4a
npesocTaBy Komue OT 3anuca/-ute Ha W3TbYyeHuTe
TbProBCKM CbOOLEHUA, KOWUTO Cce MNpoBepABaT B
nomeweHnata Ha PAOMOTO B nNpucbcTBMETO Ha
npeacTaBUTENIN Ha ABeTe CTPaHW, 32 KOETO Ce CbCTaBsA
NPOTOKOJI.

(2) WckaHeTo 3a peknamauma Tpabea ga  6bae
HanpaBeHO He Mo-KbCHO OT 3 (Tpu) mecela, CYMTaHO OT
HAYyaNoTO HA M3TbYBAHETO Ha CbOTBETHATa KamnaHuA. B
CNly4aM Ha 3aKbCHANA peknamaumsa, PAONOTO He abaxKu
KOMMeHcauuu.

(3) B cnyyait Ha npueta peknamaums, PAANOTO abnxku
KOMMeHcauma cbraacHo yun. 17.

X. BpemeHHO cnupaHe Ha U3NbuYBaHe Ha TbProBCKO
C'bOGU.I,EHMe WA KaMnaHuna

Yn. 25. (1) PAOMOTO uma npaBo Aa CNpe BPEMEHHO
M3/TbYBAHETO Ha TbProBCKO CboblleHMe be3 3annallaHe
Ha obesweTeHna W  HEYCTOWKKW, Korato MNoayyu
[lOKa3aTe/ICTBa, Ye C HEroBOTO M3/1bYBaHE Ce HapylasaT
npasa Ha TPeTu auua.

(2) PAONOTO ysepomnaBa HeszabaBHO peKiamoaaTens
WAM areHumMaTa M nNpeaoctaBa MHGOpPMaLMA Ha KaKBO
OCHOBAHMWE NPEKPaTABA U3/TbYBAHETO.

(3) Ako 6bae [OoKasaHO MO HagJeXKeH ped, ue
npeTeHUMnTe Ha TPeTuTe /Auua Ca HEOCHOBaTesHW,
PAOMOTO Bb306HOBABA M3NBYBAHETO Ha TbProBCKUTE
cbobuieHua. MnaTeHaTa LUeHa 3a HeusAbyeHuTe, HO
3afBEHM TbProBCKM CbOOLWEHMA, aKO MMa TakaBa, ce
npucnaza oT NocAeAsaLoTo naalLaHe.

Yn. 26. B cnyyan, ye He e NOAYYMAIO ABAXKMMO NNalaHe
B cpok, PAOMOTO wuma npaso pa cnpe BpPeMEHHO
M3NBbYBAHETO HA PeKNaMHa KaMMaHuA Mpu YCNOBUATA Ha
un. 22 u/vam ga cnpe M3MbAHEHMETO Ha KOETO U 43 e
CBOE 3aAb/iKeHMe MO [0roBopa, KaTo Bb30OHOBABA
M3NbYBAHETO M CbOTBETHO  M3MbJAHEHMEeTO  Ha
3a4b/KeHMeTo cu cnes edbeKTMBHOTO MoJslydaBaHe Ha
Ob/XKUMOTO nnawaHe. B te3m caydyam PAAUOTO He
OBJ/IKM KaKBUTO M Aa e KoMneHcauum, obesuieteHna nau
HEeYCTOMKU.

XI. Cpok 3a usnbuBaHe U NpeKpaTaBaHe Ha gorosopure
33 M31bYBaHEe Ha TbProBCKU CbO6LEeHUA

Yn. 27. (1) CpokbT ce onpegena B MHAMBMAYANHMUA

guarantees, consequences in case of non-
fulfillment and all other conditions under the
contract.

IX. Claims

Art. 24. (1) In case of a disagreement or a claim
lodged by the advertiser or the agency regarding
the broadcasting of commercial communications,
the RADIO shall submit a copy of the recorder(s) of
the broadcasted commercial communication(s)
which shall be checked on the premises of the
RADIO in the presence of representatives of both
parties for which a protocol shall be signed.

(2) The claim has to be lodged no later than 3
(three) months as of the beginning of the
broadcasting of the respective campaign. The
RADIO owes no compensations in case of delayed
claim.

(3) If the claim is duly accepted, the RADIO owes
compensation pursuant to art. 17.

X. Temporary suspension of broadcasting of a
commercial communications or a campaign

Art. 25. (1) The RADIO has the right to temporarily
suspend the broadcasting of a commercial
communication without owing any compensations
and penalties, in case it receives evidences that the
broadcasting violates third parties’ rights.

(2) The RADIO immediately notifies the advertiser
or the agency and provides information about the
grounds on which the broadcasting has been
suspended.

(3) If the third parties’ claims are duly proved to be
groundless, the RADIO resumes the broadcasting of
the suspended commercial communications. The
paid price of the ordered but unaired commercial
communications, if there is any such paid price,
shall be deducted from the next due payment.

Art. 26. If the RADIO does not receive any payment
in term it may temporarily suspend the airing of an
advertising campaign pursuant to the provisions of
art. 22 and/or stop the execution of any of its
obligations. The broadcasting and respectively the
execution of the obligation shall be resumed after
receipt of the due payment. In these cases the
RADIO owes no compensations, remedies or
penalties.

Xl. Term of broadcasting and termination of the
contracts for broadcasting of commercial
communications

Art. 27. (1) The term is defined in the individual




[LOrOBOP MW C Bb3/NaraHeTo 3a U3NbYBAHE Ha TbProBCKO
cbobuieHre B nporpama Ha bTV Radio Group.

(2) [HoroBopbT ce npekpataBa C WM3TMYaHe Ha
onpeaeneHnn B HEro CPoK, B C/IyYail Ye ca M3NbJHEHM
3a4b/KEHUATA HaA CTpaHWTe Mo Aorosopa. [oroBopbT
MoOXKe a3 6bae npekpaTeH Npeay U3TUYaHe Ha CPOKa Nno
B3aMMHO TMWCMEHO Cbl/lacMe Ha CTpaHuTe, KaTto
nocieguuMTe OT MpPeaBapuUTENHOTO MNpeKpaTaBaHe ce
ypexaaT B CropasymeHue 3a npekpaTtasaHe, NoanmcaHo
MKy CTPaHMTe MAW B MOAMNMUCAH OT CTPaHWUTE HapoYeH
NPOTOKO/.

Yn. 28. (1) Peknamopatenatr M areHuuaATa, KOMTO ca
CTpaHa MO WHAMBUAYa/IHUA O0roBOpP, MMaT NpaBo Aa
pa3BanAT AOroBopa MpPU CUCTEMHO HEU3MbJHEHMEe Mo
BMHA Ha PAOMOTO Ha 3a4b/IKEeHMETO 32 KOMMNEHCUpaHe
no uyn. 17 ot O6bwuTe ycnosua, Npu ycrosue ye e
OTNpaBeHO MUCMEHO OMJakBaHe oOT CTpaHa Ha
peknamogatena wuau areHumata m PAAUOTO He e
NpeycTaHOBUNO WAWN OTCTPAaHWAO HapyLeHUeTo B CPOK
00 eouH mecel, OT NoJly4aBaHe Ha OnJlakBaHeTo.

(2) PAOMOTO moxke pa pasBaavM  Jorosopa npwm
CUCTEMHO Heusnb/HEeHWe OT CTpaHa Ha peknamopaaTtena
WA areHumMATa Ha 3adb/XKeHue Mo [orosopa, Mpwu
ycnoBue ye e OTNpPaBeHO MMCMEHO OMNakBaHe OT CTpaHa
Ha PAANOTO u 3agbaKeHMeTo He e U3MbJAHEHO B CPOK
00 eauH mecel, OT NoJlyd4aBaHe Ha OnnakBaHeTo.

(3) No cmucbna Ha NpeaxofHUTE anUHEM HA TO3M Y/ieH
,CUCTEMHO” e pABa WAM noBedye MbTU 33 CPOKa Ha
gorosopa.

Yn. 29. (1) B cnyyait ye areHumMsTa UAM peknamoaaTenar
3abaBAT nnawaHe No gorosopa ¢ noseye oT 60 gHM OT
JaTaTa Ha nagexa, PAANOTO mma npaBo ga passaau
Aorosopa HesabasHo, 6e3 npeaussecTue.

(2) NMpu BCcMYKKM cnyvam Ha pasBanAHe Ha AOroBopa, B
KOWTO areHUMATa M peKnamodatenat ca U3NpasBHU
ctpaHu, PAANOTO abnKu BpbliaHe Ha npeannateHute
CYMM, aKO MMa TaKMBa, KOUTO He Ca YCBOEHM (33 KoUTO
He ca M3/bYeHW TbProBCKM CbobLLEeHMA) A0 AaTaTa Ha
pa3BanaHe Ha Aorosopa.

(3) Npwu npekpaTtaBaHe Ha AEWACTBMETO Ha 4OrOBOPA, aKO
PAOMOTO e 1M31bYMI0 TbProBCKM CbOOLEHMS, 33 KOUTO
He e MNoJyyYyuMno MnjawaHe OT peKknamofaTenda uanm ot
areHuMATa, pPeKNamogaTtenaT M CbOTBETHO areHUmATa,
aKo e CTpaHa Mo A0roBopa, Ce 3aZb/IXKaBaT CONNAAPHO
[a 3annaTaT BCUYKM Ab/KMMU CyMmn He3abaBHO cnep,
npekpaTABaHe Ha [AeWCTBMETO Ha Jorosopa. 3a
n3barsaHe Ha CbMHeHMe HacToAwaTa pasnopenba e
NPUNOXMMA W JeilcTBa W cnepj  NpekpaTABaHe
[AeNCcTBMeTO Ha Aorosopa.

Yn. 30. AKO B CpOKa Ha A0roBopa W3MbJHEHWETO My

contract or with the order for broadcasting of
commercial communication in a program of bTV
Radio Group.

(2) The contract is terminated with the expiration
of its term, if the parties’ contract obligations are
executed. The contract may be terminated before
its expiry date only upon mutual written
agreement between the parties, and the
consequences of such early termination shall be
settled in the termination agreement signed
between the parties or in an explicit protocol
signed by the parties.

Art. 28. (1) The advertiser and the agency which
are parties to an individual contract have the right
to rescind the contract in case of systematic
failures of the RADIO due to its fault to execute its
obligation for compensation pursuant to art. 17 of
General Sales Rules, provided that a written claim
has been sent by the advertiser or agency and the
RADIO has not suspended or eliminated the
violation within one month after receiving the
written claim.

(2) The RADIO may rescind the contract in case of
systematic failures of the advertiser or the agency
to execute any contract obligation, provided that a
written claim has been sent by the RADIO and the
obligation has not be executed within one month
after receiving the written claim.

(3) Within the meaning of the preceding
paragraphs “systematic” means twice or more than
twice throughout the validity term of the contract.

Art. 29. (1) If the advertiser or the agency delays
any payment under the contract with more than 60
days from the maturity date, the RADIO has the
right to terminate immediately the contract
without giving a notice.

(2) In all cases of termination of the contract when
the agency and the advertiser are parties duly
performing their obligations the RADIO shall return
the prepaid amounts, if there are any, which have
not been assimilated (for which any commercial
communications have not been broadcasted) up to
the date of contract termination.

(3) Upon termination of the contract if the RADIO
has broadcasted commercial communications
without being paid by the advertiser or the agency,
the advertiser, respectively the agency if it is a
party to the contract, are jointly obliged to pay
immediately after the termination of the contract
all amounts due to the RADIO. For avoidance of
doubt, the present paragraph shall remain
applicable and valid even after the termination of
the contract.

Art. 30. If during the term of the contract its




6bae BbB3NPENATCTBAHO OT peleHuMe Ha perynaTopeH
opraH, npuveT HOPMATUBHU WAN ALMWHUCTPATUBHM
aktose, To PAOMOTO nma npaBo ga npekpatn gorosopa
C yBeAoOM/IeHWE, WU3NpaTeHO A0  areHumAaTa w
peknamogatens, 6e3 CTpaHUTe Aa CU Ab/XKAT KAaKBUTO U
ha buno obesweTeHUA, KaTo B AeCeTAHEeBeH CPOK OT
npekpatasaHeTto PAAMOTO Bb3CTaHOBABA Ha areHUMATa
WAW  Ha  peKknamojartena CboTBeTHaTa 4acT  oOT
npeaniateHUTe CymMM, aKO MMa TaKMBa, KOWUTO He ca
YCBOEHM 10 MOMEHTA Ha NpeKpaTABaHEeTO.

XIl. Mocnepguuu npu HensnbHEeHUe Ha Aorosopa

Ya. 31. (1) B cnyyait Ha HEM3NMbAHEHWE HA rapaHLUMsa Uan
3a4b/’KeHne, LOroBOPEHO B MHAMBMAYANEH AOTOBOP, ce
npwnarat chefHUTe yCIoBuUA:

1. Npn HeM3Nb/IHEHWE HA rapaHTUPaHUA HeT broAKeT 3a
M3NbYyBaHe Ha pPaAMoO  TbProBCKM  CbobuieHuAa B
nporpamute Ha bTV Radio Group, ce Ab/XKKW HeyCTOMKa,
KaKTo cneaBa:

1.1. npn go 10% HeusnbnaHeHne - 10% OT pasnukarta
MeXAY rapaHTMPaHMA U peanHo NOCTUTHATUA BIOAKET;
1.2. npu go 20% HeusnbaHeHne - 20% OT pasnukarta
MeXKAY rapaHTUPaHMA U peanHo NOCTUTHATUA BIoaKeT;

1.3. npu go 30% HeusnbaHeHne - 30% OT pasnukarta
MeKAY rapaHTUPaHMA U peanHo NOCTUTHATUA BroaKeT;
1.4. npn Hapg 30% HemsnbaHeHue - 50% OT pasnukata
MeXKAY rapaHTUPaHMA U peasHo NOCTUIHaTUA BroaKeT.

2. Npu BCEKM OT ONucaHuTe no-rope B T. 1 cayyau, ce
OBJ/IKM M 3annalaHe Ha NPOLEHT OoT obLaTa CTOMHOCT Ha
BCMYKM BOHyCM, OCTOMHOCTEHM no Tapudata Ha
PAOVNOTO, BannAaHa KbM pgaTaTa Ha M3NbYBAHETO UM,
KOWTO CbOTBETCTBA HA MPOLEHTa Ha Heu3NbJHEHWe Ha
06LWuna rapaHTUpaH HeT broaxKerT.

3. Npn HensNbAHEHME Ha rapaHuUMA, KOATO e OCHOBaHMe
33 NpefocTaBAHE Ha OTCTbMKa CbrAcHO AeicTBaluuTe
ycnoBsuA 3a npegocraBaHe Ha oTcTbnku ot PAAMOTO 3a
nepuoga Ha wu3nbyBaHe, PAAMNOTO npensuncnasa
BCUYKN uU3NbY4eHNM Cxemn Ha wm3NbYBaHe, 33 fJa ce
onpeaenv W MNPUNOXKM KOPUIMpaHa LeHa cbobpasHo
HMBOTO Ha OTCTbMKATa, CbOTBETCTBALLO Ha pPeasHoTo
M3Nb/IHEHME Ha CbOTBETHATa rapaHuma/3aabiaKeHue, 3a
KOeTO e npeaocTaBeHa OTCTbMKaTa. KAMEHTBLT AbaXKu
3annallaHe Ha pasanKaTa Mexay npeusuucaeHarta
ObMKMMA Cyma No pefa Ha NpeaxoAHOTO M3pevyeHue U
cymata CcbobpasHO MbpBOHAYa/HO npeaocTaBeHaTa
OTCTbMKA.

(2) B cnyuai ye peknamoaaTenaT U3Noa3Ba ycayrute Ha
areHuMA, naawaHuAaTa no an. 1 ce gbaxkat OT areHumATa
M peknamogartena coangapHo kbm PAAMOTO 8 10
[AHEBEH CPOK OT NOMy4YaBaHe Ha yBeJOMIEHWE OT CTpaHa

execution is prevented by a decision of a regulatory
institution, adopted legal or administrative acts,
the RADIO has the right to terminate the contract
by sending to the advertiser and the agency a
notification and the parties do not owe any
compensation. In ten days after the termination,
the RADIOshall return to the agency or the
advertiser the respective part of prepaid amounts,
if there are any, which are not assimilated until the
termination of the contract.

Xil. Consequences upon Non-fulfillment of the
Contract

Art. 31. (1) Upon any failure to observe a
guarantee or an obligation agreed upon in the
individual contract, the following conditions shall
apply:

1. upon non-fulfillment of the guaranteed net
budget for broadcasting of commercial
communications in the programs of bTV Radio
Group, the following penalty shall apply:

1.1. with up to 10% non-fulfillment - 10% of the
difference between guaranteed and actual budget;
1.2. with up to 20% non-fulfillment - 20% of the
difference between guaranteed budget and actual
budget;

1.3. with up to 30% non-fulfillment - 30% of the
difference between guaranteed and actual budget;
1.4. with over 30% non-fulfillment - 50% of the
difference between guaranteed budget and actual
budget.

2. for each of the cases described above in item 1,
the advertiser and/or the agency owes payment of
a percentage of the total value of all bonuses which
corresponds to the percentage of failure to meet
the total guaranteed net budget. The value of the
bonuses is calculated according to the Rate card of
the RADIO, valid at the date of their broadcasting.
3. Upon any failure to observe a guarantee as
ground for granting discount under the current
conditions for the granting of discounts by the
RADIO for the broadcasting period, the RADIO shall
recalculate all Broadcasting schemes which have
already been broadcasted in order to determine
and apply the corrected price according to the
applicable discount rate, corresponding to the
actual performance of the client of the respective
guarantee/obligation for which the discount has
been granted. The client owes payment of the
difference between the recalculated amount due
under the procedure of the preceding sentence
and the amount with the initially granted discount.
(2) If the advertiser uses the services of an agency,
the payments under para.l shall be due by the
agency and the advertiser jointly to the RADIO
within 10 days from receiving a notification from




Ha PAOMOTO.

(3) B cnyyait Ha HecnasBaHe Ha CPOKOBETe 3a NJalllaHe,
peknamogaTtenat Abaxku Ha PAAMNOTO HeycToMka B
pa3mep Ha 0,1% (Hyna uano v egHa Aeceta NPoLEHTa) OT
Ob/PKMMATA Cyma 3a BCEeKM paeH 3abaBa, CYMTAHO OT
AaTaTa Ha nafexa A0 3an/alWaHeTo Ha cymaTta B MbjeH
pa3smep, HO He noBeye oT 30% (TpuaeceT npoueHTa) oT

Ob/KMMaTa cyma. B cnyqaﬁ 4ye peKknamogatenart
n3nonsea ycayrute Ha areHuua, HeyCTOVIKaTa 3a
3abaBeHo nnauwlaHe ce Ab/XKKU OT areHunAata w

peknamogartena conmgapHo kbm PAOUOTO.

(4) B cnyyait ye areHUMATa WAM pPeKNaMOLATENAT He
M3NBJIHN HAKOE OT 33a4b/IKEHUATA CM NO TO3U UNEH,
PAONOTO wuma npaBo p[a NOTbpCM peanmsauma  Ha
npasaTa cu no cbaebeH pen, KAKTO M Cblo ga ce
OTK/IOHW OT 06MYaiHaTa CM NPAKTUKA KaTo Npu ciensaly,
[OTOBOP C areHUMATa U/Man peknamogartens Mma npaso
Ja He npenoctaBu OTCTbMKWM, J[OKAaTo He 6baat
M3NbJIHEHWN BCUYKU 3a4b/IKEHUA.

(5) HacTosawmAT uneH ce npunaara v cnes nNpekpatsasaHe
Ha OeNCTBMETO Ha UHAMBUAYANHUA AOTOBOP, pecn. cnes,
M3 BbYBAHETO HA PAAMO TbProOBCKM CbObLEHMA.

Yn. 32. BbB BCEKM C/y4valt Ha pasBassiHe Ha AOroBopa
nopaguM npuYMHA, 33 KOATO peKnamoJatenat uam
areHumATa KaTo CTpaHa Mo [JAoroBopa OTroBapAT,
PAONOTO npeusuncnasa BCUYKWM M3abveHU Cxemn Ha
u3nbyYBaHe No Aeicteawarta Tapuda Ha PAAUOTO Kbm
JaTaTa Ha W3NbYBaHe Ha CbOTBETHaTa KamnaHuA, 6e3
npunaraHe Ha OTCTbMNKUTE WU peKknamoaaTtenart w
areHumMATa CoNNAAPHO AbAXKAT BPbLUAHE HA OTCTbMKUTE,
KOWTO ca npeaocTaBeHM NO pega Ha AOrosopa - T.e. Ha
pasnukata mexay npemsyucneHata AbKMMa cyma no
Tapudpata Ha PAOMOTO u cymata cbobpasHo
npeaBapuTeNHO NpefoCcTaBeHMTe OTCTbNKK, B 10 AHeBeH
CPOK OT MONy4yaBaHe Ha yBeAOM/JEHWe OT CTpaHa Ha
PAONOTO.

Xlll. UsmeHeHue Ha O6wuTe ycnosusa

Ya. 33. (1) HacroawmTte O6bwwm ycnoeus morat ga 6baat
nameHaHn ot PAONOTO epgHocTpaHHO. WM3meHeHuTe
n/vnn gonbaHeHn O6wWM ycnosua ce nyb6MKyBaT Ha yeb
cavitoBeTe Ha nporpamuTe Ha bTV Radio Group.

(2) PeknamopaTenaT M areHUMaTa, ako e CcTpaHa no
[OroBop, ce yBeAOMABAT 3a HACTbMWUAUTE MPOMEHMU B
O6bwmTe ycnoeBuAa 4ype3 nybAMKyBaHETO MM Ha yeb
cavitoBeTe Ha nporpamuTe Ha bTV Radio Group uam cbe
cbobuieHMe NO  eNeKTpOHHa Mola, KaTo  umart
BB3MOXKHOCT B 7-A4HEBEH CPOK OT Nyb/aMKyBaHeTO Aa ce
3ano3HaAT ¢ TaAX. B cayyall ye B TO3M CPOK OT TAX He
NOCTbMM NMUCMEHO Hecbracue C HanpaBeHUTe MPOMEHH,
Te rm 06BBP3BAT M Ce NpMAaraTt Npu B3aMMOOTHOLLEHUATA
mm ¢ PAONOTO.

XIV. KoHpmaeHumanHocr

the RADIO.

(3) Upon any failure to observe the terms for
payment, the advertizer owes to the RADIO a
default payment to the amount of 0.1% (zero point
and one tenth of a percent) from the due amount
for each day overdue, after the maturity date until
the complete amount payment, but not more than
30% (thirty percent) of the due amount. If the
advertiser uses the intermediation of an agency,
the advertiser and the agency jointly owe the
default payment.

(4) Should the agency or the advertiser fails to
perform any of its obligations under this article, the
RADIO shall be entitled to seek its rights in court, as
well as to deviate from its usual practice and refuse
to grant any discounts under any subsequent
agreement with the agency and/or the advertiser

until all obligations hereunder have been
performed.
(5) This article shall apply even after the

termination of the individual contract or the
broadcasting of commercial communications.

Art. 32. In all cases of termination of the contract
due to any reason for which the advertiser or
agency as party to the contract are responsible, the
RADIO  shall  recalculate all  broadcasted
Broadcasting schemes under the official Rate card
of the RADIO as of the date of the broadcast of the
respective campaign without application of the
discounts and the advertiser the agency jointly
owes the returns of the concessions granted under
the contract - that is, of the difference between the
recalculated amount due under the official Rate
card of the RADIO and the amount according to the
previously granted concessions, within 10 days
from receiving a notification from the RADIO.

Xlll. Amendment to the General Sales Rules

Art. 33. (1) The present General Sales Rules may be
amended unilaterally by the RADIO. The amended
and/or supplemented General Sales Rules shall be
published on the bTV Radio Group's web site.

(2) The advertiser and the agency, if it is a party to
a contract, shall be informed for the amendments
of the General Sales Rules through their
publication on the web site of the bTV Radio Group
or by an e-mail message and they shall be entitled
within 7 days from the publication to get
acquainted with amendments. If no written
disagreement is submitted by them within this
term, the amendments are considered binding and
shall be applicable in their relations with the
RADIO.

XIV. Confidentiality




Yn. 34. (1) PAOUOTO, peknamopaTtenaT U areHumaATa ce
3a4b/}KaBaT Aa He pasKpuBaT Nog KakeaTto U Aa 6uno
bopma MHbOpMaumMA, CbCTaBAABalLa TbProBCKA TalHa,
Ha TpeTo Auue (C M3KNoYeHWe Ha duavanuTe cm,
OAMTOPU U HOPUSMYECKM CbBETHMLM), OCBEH aKo
npenBapuTeHO € TMOJIYYEeHO U3PUYHOTO MUCMEHO
cbrnacMe Ha pJpyrata CTpaHa WM aKo CbOTBETHaTa
CTpaHa e 3aAb/I)KeHa No 3aKOoH.

(2) No cmucbna Ha HacToAwmMTe O6wWM ycnosua
TbproBcka TaliHa Ha PAOMOTO ca KOHKpeTHW ¢akTu,

MHPOpMALMA W  AaHHKW, CBbP3aHM C X043 Ha
nperoBopute, CbAbPXKAHMETO U  YroBOpPKMTE  NO
CKNOYEHM  WHOMBMAYaNHUM  [OrOBOPWM, WMeEHa Ha

peknamogaTtenu, rapaHTMpaHu 6w4KeTn, CPOKOBe 3a
M3Nb/IHEHWE, TapaHuMn, npedepeHUManHU YyCnoBuA W
OTCTbMNKKU, NpaBa M 3a4b/I)KEHMA HA CTPaHUTE, YTOBOPKMU
npuM HeusnbJHEHME, KaKTo M  WHbopmauma 3a
opraHuMsauuMaTa M TbproBckaTa genHoct Ha PAOUOTO,

HOy-Xay, MPaKTUYECKM OMUT U JIMYHU [aHHU Ha
cnyutenute My. PaskpuBaHeTo Ha uHbOpmauwms,
CbCTaB/ABallA TbProBCcka TallHa, ce CmATa 3a

CbLLECTBEHO HapylleHMEe M MOXe Ja Josede Ao
NPeKpaTABaHE Ha CKAKOYEHMA [OOroBOP MO BMHA Ha
CTpaHaTa, A0NyCcHaNa Pa3KPUMBAHETO Ha MHPOpPMauua. He
ce CcmATa 3a pasKpuBaHe Ha TbProBCcKa TaliHa
nHbopmaLmaTa 3a GakTa Ha CKAOYBAHE Ha 4OrOBOP.

(3) He e KoHbMaeHumanHa cobcTBeHaTa 3a CTpaHaTa
MHPOPMaLMA, KOATO CTpaHaTa M3PUYHO € onosecTuna
KaTo HeKoHdUAEHLMANHA UAN KOATO Cama e Hanpasuna
obuwoaocTbnHa.

Yn. 35. BcAka oT cTpaHUTe NO AOroBOp 3a U3NbYBaHe Ha
TbProBCKM CbOoOLWEHMA Ce 3aAb/KaBa Aa He yBpexaa
[06pOTO MMe Ha HacpewHaTta CTpaHa U/WAM Ha HelHu
CNYXKUTENN, KAaKTO M Aa M3UCKBA OT CAYKUTENUTE CU U
Nnoau3Nb/HUTENNTE CUM CMa3BaHe Ha 3a4b/IKEHUATa U
orpaHuyeHunaTa no 4. 34 n HacTOALWMA YNEH.

Yn. 36. 3a HapylwaBaHe Ha 3agb/iKeHue no yn. 34 n un.
35 HewusnpaBHaTa CTpaHa AbMAXKM HA U3NpaBHaTa
HeycTolika, B pa3mep Ha 10% (mecer Ha cTO) OT
CTOMHOCTTA Ha A0roBopa, HO He noseye oT 2 500 espo.
Mpn HacTbnuMAnM BpeguM B NO-ronAM  pasmep OT
yrosopeHaTa HeycToka, PAOANOTO cu 3anassa npaBoTo
Ja npeTeHAMpa BCUYKM Bpeau - NpeTbpneHun 3arybu u
NpPonycHaTV NOA3W Hag, Ta3u cyma.

XV. HepeictButenHocr

Yn. 37. CTpaHuUTe Aeknapupat, Ye B C/yyait ye HAKoa oT
Knaysute Ha HactoawmTte O6wWwmM ycnosua uam gorosopa
Ce OKake HeAeNCTBUTENHA, TOBa HAMAa 4a BOAM A0

Art. 34. (1) The RADIO, the advertiser and the
agency undertake not to disclose in any form
information that is a trade secret to third parties
(except its affiliated companies, auditors and legal
advisers) unless an explicit written consent has
been received in advance by the other party or if
the respective party is obliged by law.

(2) Pursuant to the present General Sales Rules,
RADIO’s trade secret are specific facts, information
and data, connected with the negotiations, content
and stipulations of the signed individual and
framework contracts, names of the advertisers,
guaranteed budgets, terms of execution,
guarantees, preferential conditions and discounts,
rights and obligations of the parties, agreements in
case of non-fulfillment, as well as information for
the organization and commercial activity of the
RADIO, know-how, practical experience and
personal data of its employees. The disclosure of
information that is a trade secret shall be treated
as substantial violation and may lead to
termination of the signed contract by the fault of
the party which has allowed the disclosure of
information. The disclosure of the fact of signing
the contract is not considered as disclosure of a
trade secret.

(3) Any information of the party which has
explicitly been announced as non-confidential by
the same party or has been made public by the
selfsame party is not considered confidential.

Art. 35. Each party to the contract for broadcasting
of commercial communications is obliged not to
damage the good name of the counterparty and/or
its employees, as well as to demand from its
employees and subcontractors to observe the
obligations and restrictions pursuant to art. 34 and
this article.

Art. 36. For violation of any of the obligations
pursuant to art. 34 and art. 35 the delinquent party
owes the correct party a penalty in amount of 10%
(ten percent) of the contract value, but not more
than EUR 2 500 (two thousand and five hundred). If
the amount of the damages is bigger than the
agreed penalty, the RADIO reserves its right to
claim all damages — losses incurred and lost profits
beyond that amount.

XV. Invalidity
Art. 37. The parties declare that if one or more of

the clauses of these General Sales Rules and/or of
the contract are invalid this shall not result in the




HeLelCTBUTENIHOCT Ha OCTaHaAUTe K/aaysu OT [0orosopa
n/unm 06wuTe ycnosua. HegelicTBuTenHaTa Kaaysa ce
3aMecTBa OT NOBEe/IUTE/IHM HOPMM Ha 3aKOHa.

XVI. edpurHnuun

Yn. 38. Mo cmucbna Ha Hactoswmte O6wm ycnosus,
Tapudata Ha PAANOTO v nuamnemayanHuTe 40roBopu:

1. Nporpamu/pagnonporpamm Ha bTV Radio Group ca:
N-JOY, Z-ROCK, JAZZ FM, u BTV RADIO wu pgpyru
paguonporpamu, B cayyait Ye Takmea 6baaT fob6aBeHn oT
,Pagnokomnanua Cu.Oxen” 004 wam ot ,6TB Meauna
Mpyn” EAL.

2. HeteH 6topkeT: cymaTta, epeKkTMBHO M3pasxoaBaHa oT
peknamoaTtens 3a U3byYBaHeE Ha TbPrOBCKU CbObLLEHUSA
B nporpamute Ha bTV Radio Group cneg HauucnaBaHe Ha
OTCTBNKKU U Npeaun HauncnasaHeto Ha A4C.

3. Cxema Ha M3/bYBaHe: NoAaZleH OT KAMEHTa mMeaueH
nnaH, oCTOMHOCTEH M NoTBbpAeH oT PAANOTO.

4. PaboTHUAT aeH e Bcekn aeH ot 09:00 go 18:00 yvaca,
M3BbH CbbOTa, HezZensa M odUUMANHU MNPA3HUYHU U
HepaboTHW AHW B Penybanka Bbarapwms.

5. Tapuda Ha PAOUOTO: Tapuda 3a M3nbYBaHE Ha
TbProBCKMU CbObLLEHMA B CbOTBETHATA Nporpama Ha bTV
Radio Group.

6. AKO He e WM3PMYHO MOCOYEHO ApYyro, UeHuTe WU
BCAKAKBM APYrn cymu B HactoswmTte O6wm ycnoswua, B
MHAMBUAYaNnHUTe forosopwu, B Tapudata Ha PAANOTO u
B APYrM [OOKYMEHTU BbB BPb3Ka C WU3NDBYBAHETO Ha
TbProBckM cbobuieHma ot PAAMOTO, ca B eBpO U He
skatousat A4C.

7. lNMpuema ce, Ye peKkNaMHU areHUMn NpuHagnexKat Kbm
€4Ha M Cbla rpyna oOT APyXecCTBa MM Ca CbLeCTBEHO
CBbP3aHU, aKo € U3Nb/IHEHO €4HO OT cheaHnTe yCN0oBUA:

a) eAHa areHUMs (MW ObBLEPHO APYMKECTBO Ha
Tasn areHuMaA, B KOETO TA MMA MaXKOpPUTapHO y4yacTue)
npuTeXKaBa NoBeye OT MOJOBUHATA OT KanuTtana uau ot
6U3HEC aKTMBUTE Ha Apyra areHuus UAM Mma npaso Aa
ynpaKHsBa noseye OT MO/NOBMHATA OT rnacosete B
061woTo cbbpaHuMe Ha Apyra areHums; uam

6) noeeye OT NoONOBMHATA OT KanuTasa WAu OT
NpPaBoOTO Ha rfac B areHUMuTe ca MPAKO WAM Henpsako
npuTeXKaHue Ha efHO M Cblo Auue (T.e. areHuuuTe ca
OblLepHU ApYXKecTBa Ha ef4Ha M Cblla MKOHOMMYECKA
rpyna); uamv

B) HaaMue e WMAEeHTMYHOCT B /MUATa,
ynpasasBaliM areHuuMuTe: HaW-manko Mo/soBMHATa OT
yneHoseTe Ha YnpasutenHua cbeer/CbBeTa  Ha
OVpEKTopuTE  Ha  areHuuute  U/MAM  3aKOHHUTE
NpeacTaBUTENM Ha areHUMuTe, KOWTO 33aeQHO WM
NooTAEeNHO MMaT NPaBo A4a NPeAcTaBAsABaT CbOTBETHATA
areHums, ca e4HU 1 CbLUM INLA; AN

invalidity of the other clauses of the contract
and/or the General Sales Rules. The invalid clause
shall be replaced by the imperative legislation
norms.

XVI. Definitions

Art. 38. According to present General Sales Rules,
the official Rate card of the RADIO and the
individual contracts:

1. Programs/radio programs of the bTV Radio
Group are: N-JOY, Z-ROCK, JAZZ FM and BTV RADIO
and other radio programs, if such are added by
"Radiocompany CJ" OOD or "BTV Media Group"
EAD.

2. Net budget: the amount effectively spent by the
advertiser  for  broadcast of commercial
communications in bTV Radio programs after
making discounts and before charging VAT.

3. Broadcasting Scheme: a media plan assigned by
the client, valuated and confirmed by the RADIO.

4. The The working day is from 09:00 am till 06:00
pm on days other than Saturday, Sunday and
official holidays and non-working days in Bulgaria.
5. Official Rate card of the RADIO: the official Rate
card for broadcasting of commercial
communications in the respective program of bTV
Radio Group.

6. Unless otherwise explicitly specified, the prices
and any other sums, indicated in the present
General Sales Rules, the individual contracts, the
Rate cards of the RADIO and in other documents in
relation to the broadcasting of commercial
communications by the RADIO, are in EUR and do
not include VAT.

7. It shall be considered that advertising agencies
belong to the same group of companies or are
materially related, if one of the following
conditions is met:

a) One agency (or a majority-owned
subsidiary of that agency) owns more than half the
capital or business assets of another agency or has
the power to exercise more than half of voting
rights in the General meeting of another agency; or

b) More than half of the capital or the
voting rights of the agencies are ultimately held,
directly or indirectly, by the same holding entity or
person (i.e. agencies are subsidiaries of the same
economic group); or

c) There is identity of the persons managing
the agencies: at least half of the members of the
Management board/Board of directors of the
agencies and/or one or more of the statutory
representatives of the agencies who jointly or
separately are authorised to represent the
respective agency, are one and the same persons;




r) eaHa areHums (MAM ObLIEPHO APYXECTBO Ha

Tasn areHuuaA, B KOETO TA MMA MaKOPUTApHO y4yacTue)
MMa NpaBo Aa Ha3HayaBa MoBeye OT MONOBMHATa OT
yneHoBeTe Ha  YnpasutenHua cbeeT/CbBeTa  Ha
OVPEKTOPUTE UK, B CIyYall HA APYMKECTBA, KOUTO HAMAT
TakbB CbBeT — MpaBO [Aa Ha3HayaBa 3aKOHHUTE
NpeAacTaBUTENIM Ha ApYyra areHums; Uam

A) eaHa areHums (MM AbWEPHO APYXKECTBO Ha
Tasn areHuuaA, B KOETO TA MMA MaKOPUTApHO y4yacTue)
npuTexasa No-mMasKko OT MOJOBMHATa OT KanwuTtana, oT
6U3HEeC aKTMBUTE U/MAM MMa NpPaBO Aa YNParkHABA Mo-
MaJIKo OT N0JI0OBMHATA OT rnacoeeTe B O6WOTO cbbpaHue
Ha pgpyra areHuus, HO MMa npaBo Aa 6/0Kupa
CTpaTerMyecky pelleHns Ha apyra areHumsa (CbBmecTeH
KOHTPOA C ApYro npeanpuaTuhe) upes ynpakHaBaHe Ha
CbLLECTBEHO NPABO Ha BETO BbPXY TbProBCKaTa NOAUTMKA
Ha ApyraTta areHums); uam

e) areHumMmTe ca 6UAM MNpeLeHEHN KbM No-paHeH
MOMEHT KaTo o06wa MKOHOMMYecka rpyna  oT
6bsirapckata Komucus 3a 3awWMTa Ha KOHKYPEHUMATA UK
oT EBponeiickata KOMUCUA 1 OT AaTaTa Ha Tasu NpeueHKa
He Ca HaCTbNWIM CbLLECTBEHM NMPOMEHWN B OCHOBaHMATA
3a TOBa pelleHMme.

B cnyyah 4e nocpepctBom nybAMYHO [OCTBMHATA
nHpopmaumsa PAAMOTO HAMA Bb3MOXKHOCT Aa YCTAHOBMU
n/vnu ga npoeepu cnasBaHeTo Ha ycaosue no Bykea a)
[0 €), areHuMuTe, KOUTO TBBPAAT HEroBOTO Ha/nuuue,
cnefBa  Ba/MAHO A3 YAOCTOBEPAT  CbOTBETHaTa
cBbp3aHocT npeg PAANOTO.

XVII. Mprnoputetn

Yn. 39. B cnyyalh Ha NpoTMBOpEYME MexKAy Knay3u Ha
pa3nnYyHUTE AOKYMEHTM, KOUTO CbCTaBAT [OroBopa B
HeroBaTa UAJIOCT, NPeAMMCTBO MMaT Kjay3uTe Ha
OOKYMeHTUTe B c/lefHaTa NocaeA0BaTe/IHOCT:

1. AHeKcuTe KbM MHAMBUAYANHUA AOTOBOP;
2. NHAMBMAYaAHMAT MMCMEH A0Tr0BOP;
3. HactoawmTe O6wm ycnosus.

XVIIl. 3akntounTtenHum ycnosumsa

Yn. 40. B cBOATA CTOMAHCKa agerHocT M
B3ammooTHoweHna PAAMOTO, peknamopgatenute wu
pPeKNaMHUTE areHuMn ce PbKOBOAAT OT CTaHAApTU 3a
OTrOBOPHO nNoOBeAeHMe UM pgeicTBallaTa HOpMaTMBHA
ypeaba, BKAOUMTENHO MO OTHOLIEHWE MPUIOKMMU
3abpaHKn, KaTo 3abpaHa 3a Kopynuua W  4pyru
orpaHuyenma. [Mpu cbmHeHne, PAAMOTO 3ana3Ba
BCUYKMTE CU NpaBa B Ta3n BPb3Ka.

Yn. 41. (1) 3a HeypeaeHuTe BbBNPOCU ce npunarat
pa3nopeabuTte Ha AeNCTBALLOTO 3aKOHOAATENCTBO HaA
Peny6aunka bbarapus.

(2) Bcuukm cnopoBe MO TbAKYBaHE W M3MbJAHEHME Ha

or
d) One agency (or a majority-owned
subsidiary of that agency) has the power to appoint
more than half of the members of the
Management board/Board of directors or, in case
of companies not having a board — the statutory
representatives of another agency; or

e) One agency (or a majority-owned
subsidiary of that agency) holds less than half the
capital, the business assets and/or has the power
to exercise less than half of voting rights in General
meeting of the other agency, but has the power to
block strategic decisions of another agency (joint
control with another undertaking) through the
exercise of material veto rights on the business
policy of the other agency; or

f) The agencies have previously been treated
as single economic entity by the Bulgarian
competition authority or the European Commission
and there have not been any significant changes in
the reasons underlying that decision since the date
of that assessment.

In case public information does not enable RADIO
to ascertain and/or verify the meeting of a
condition under (a) to (f), the agencies which claim
its presence must validly demonstrate the
respective relation link to the RADIO.

XVILI. Priorities

Art. 39. In case of discrepancies between the
clauses of the various documents composing the
whole contract, priority is given to the clauses of
the documents in the following order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.

XVIII. Final Provisions

Art. 40. In their business activities and
relationships the RADIO, advertisers and
advertising agencies are guided by standards of
responsible behavior and effective regulations,
including applicable prohibitions such as ban for
corruption and other restrictions. When in doubt,
the RADIO reserves all of its rights in this respect.

Art. 41. (1) The effective legislation of the Republic
of Bulgaria shall be applicable for all unsettled
issues.

(2) All arguments related to the interpretation and




UHOMBMAYaNHUTE A0roBopKu, M HactoAwmte O6wm
YCNOBUA Ce ypexAaaT no chnopasyMeHue Mmexay
CTpaHMTe, a aKo TakoBa He 6bae MNOCTUrHATO — OT
KOMMETEHTEH CbA, CbC ceganuuie B rp. Codus.

HactoAawmTe O6LWM ycnoBMA ca U3roTBEHM Ha H6bArapcku
M aHI/IMICKM e3MK, KaTo B C/lyyall Ha HecbOTBETCTBUE
MeK Y TEKCTOBETE € BaIAeH ObNrapCKUAT TEKCT.

HactoawmTe O6wm ycnosus ca B cuna ot 01.01.2026 .

implementation of the individual and framework
contracts and the present General Sales Rules shall
be settled by an agreement between the parties. In
case an agreement cannot be reached, the issue
shall be brought to the competent court in Sofia.

These General Sales Rules are made in Bulgarian
and English language and in case of discrepancies
between the clauses the version in Bulgarian
language shall prevail.

These General Sales Rules are effective as of
01.01.2026.




