OBLUU YCNOBUA
3a U3NbYBaHE HA TbProOBCKU CbOBLLEHUA B paauoycnyru
B nporpamuTte Ha bTV Radio Group

|. O6wm npuHUMNKN N NpeameT

Yn. 1. (1) HactoawuTe O6WM yCcnoBUSA pernameHTMpar
N3 BbYBAHETO Ha TbProBCKM cbobueHun B
paguonporpamute, cobcTBeHOCT Ha ,PagnokomnaHua
Cu.[xen” 004 wnn Ha ,BTB Megua pyn” EAL n B
paguonporpamu,  Cb3gaBaHM,  ynpaBAsABaHW UM
KOHCYNTUpPaHu oT ,Pagmokomnanusa Cu.dxei” 00U,
HapuyaHu no-HaTaTbK obuwo 3a KpaTKocT
,nporpamu/paguonporpammn” nnu
,nporpamu/paanonporpamu Ha bTV Radio Group®.

(2) ObwmMte ycnoBMs ca  3aAb/KUATENHM  3a
,Pagnokomnanua Cu.Jxen” OO/, HapnyaHo No-HaTaTbK
3a Kpatkoct ,PAOAMNOTO” wn HeroBute KAWEHTN -—
peknamogaTenn M PeKNamMHM areHuuu (nocnepHute
HapuyaHW MO-HATaTbK 33 KPATKOCT Cnopej, KOHTEKCTa
,areHuma/areHunn”). KnneHtnte Ha PAOANOTO
yAOCTOBEPsABaT Cbrnacveto cu ¢ Obwwute ycnosusa ¢
noAnuca cu nog UHANBUAYaNEH NUCMEH AOTOBOP, KOWTO
ckatousat ¢ PAOMOTO mam ¢ Bb3naraHeTo 3a M3nbyBaHe
Ha TbProBCKM CbOBLLEHNA B HAKOA OT paguonporpammure
Ha bTV Radio Group.

Yn. 2. (1) TbproBckuTe CboBLIEHMA Ce M3AbYBaT Mo
Bb3/laraHe Ha peknamojaTtesn cpelly 3annauiaHe Ha
Bb3HarpaxgeHuve, onpegeneHo cbobpasHo Aencrealiata
Tapuda Ha PAOMOTO 3a cboTBEeTHaTa NPOrpama, Kakto u
cnopep yroBopK1Te Ha UHAWBUAYANHUA LOrOBOP.

(2) TobproBckuTe cbobuieHuns cneaBa Aa nNpeacTaBsaT
CTOKM  u/mam  ycayrm  u/uam  TbProBCKU  MapKw,
COBCTBEHOCT CamMoO Ha peknamogatens, UAW TakuBa, 3a
KOUTO CbWMAT MMa OTCTbMEHM MpaBa Ha MO/A3BaHe
CbrNacHO [OroBOP 3a W3K/UYUTENIHA JINLEH3UA Mo
cMucbaa Ha 3MIO, no cunaTa Ha KOWTO HWKOMN Apyr,
BK/IIOUNTENIHO COBCTBEHMKBT Ha MapKaTta/uTe, He MoOXe
Ja W3NoNn3Ba /IMUEH3MpaHWTe Mapku. [oroBopbT 3a
M3KAOYUTENIHA JIMLEH3UA Ce CuYMTa 33 JeicTBalo
[OKa3aTencTBo no HacrtoAwmTe O6WM ycnosus, ako e
BNUCAH NO HaA/NeXHUA pes B [JbpiKaBHUA PernctTop npu
MaTeHTHOTO BEAOMCTBO.

Yn. 3. (1) OnepaTmBHOTO 06CAYyXKBaHe, KaKTo MU
NO3NLUMOHMPAHETO  Ha  [OrOBOPEHUTE  TbPrOBCKU
cboblleHun, ce ocbluecTeaBa oT otaen ,lMpoaax6u” Ha
PAOVNOTO. MnawaHnATa 33 U3NDBYBAHETO HA TbProBCKM
cboblleHMA ce M3BbPWBA MO OaHKOBaTa CMeTKa Ha
PAOVNOTO, nocoyeHa B A0roBopa WAM B CbOTBETHaTa
dakKTypa.

(2) B oTHoweHuATa cu ¢ PAAMOTO, cBbp3aHM C
NAaHMPAHETO, MO3ULUMOHMPAHETO M W3ABYBAHETO HA

GENERAL SALES RULES
for broadcasting of commercial communications
in radio services in the programs of
bTV Radio Group

I. General principles and subject

Art. 1. (1) The present General Sales Rules regulate
the broadcasting of commercial communications in
the radio programs owned by "Radiocompany C.J"
00D or "BTV Media Group" EAD, and in radio
programs, created, managed or consulted by
"Radiocompany C.J" OOD, hereinafter collectively
referred to as the "programs/radio programs" or
the "programs/radio programs of bTV Radio
Group".

(2) The General Sales Rules are obligatory for
"Radio Company C.J" 00D, hereinafter referred to
as the "RADIO" and its clients - advertisers and
advertising agencies (the latter referred to
according to the context “agency/agencies”). The
clients of the RADIO confirm their consent and
acceptance of the General Sales Rules by signing an
individual written contract with the RADIO or by
assigning the broadcast of a commercial
communications in one of the radio programs of
bTV Radio Group.

Art. 2. (1) The commercial communications shall be
broadcasted upon assignment by an advertiser
against payment of remuneration determined in
accordance with the applicable Tariff of the RADIO
for the respective program, as well as the terms of
the individual contract.

(2) The commercial communications should
present goods and/or services and/or trademarks
which are the sole property of the advertiser, or
such, for which the client has obtained rights of use
as per an exclusive license agreement within the
meaning of the Trademarks and Geographic
Symbols Act under which no other person,
including the owner of the mark(s), is entitled to
use the licensed marks. The exclusive license
agreement shall be considered effective evidence
under this General Sales Rules if it has been duly
entered into the State Registry with the Patent
Office.

Art. 3. (1) The operational processing as well as the
positioning of the agreed-upon TV commercial
communications shall be carried out by the
RADIO’s Sales Department. The payments for the
broadcasting of TV commercial communications
shall be made to the RADIO’s bank account, set
forth in the contract or in the respective invoice.

(2) In its relationships with the RADIO, related to
the planning, positioning and broadcasting of the




TbProBCKUTE CbOBLEHMA B MpoOrpamumte U C TAXHOTO
3ansalaHe, BCEKM peKnamogaTen MOXKe f[a NossBa
YCAYrUTE Ha PeKNamMHa areHums.

(3) B cnyyait ye cTpaHu No MHAMBUAYA/HUA OOTOBOP Cca
peknamopaTen v peknamMHa areHums, pekanamomaTenar u
peknamHaTa areHuMa ca COAMZAPHO OTrOBOPHM 3a
naalWaHnATa, obe3WeTeEHNATA U HEYCTOMKUTE, AbIKUMMU
no gorosopa v HactosawmTe 06w ycnosus.

(4) PAOMOTO He  AbAKM
Bb3HarpaxgeHue Ha areHumAaTa.

3annaulaHe nnn

Yn. 4. (1) PeknamHa areHums, KoAaTo ckaoum ¢ PAOUOTO
[OroBOp 33 M3NbYBAHE Ha TbProBCKM CbOOLEHMA Ha
peknamogaten, cneAga Aa Aeno3vpa B oTAen
SMpomaxkbun” Ha PAOUOTO  nUCMEH  AOKYMEHT
(eb3naratenHo nMcmo), noanucaH OT areHuuATa W
peknamogatens, ypes KOMNTO ce Bb3/1ara
OCbLLECTBSABAHETO Ha peKknamHa AeHoCT
NPOBEKAAHETO Ha PEKJaMHM KamnaHuu B nporpama/u
Ha DbTV Radio Group OT WMETO Ha CbOTBETHMA
peknamopaten.

(2) B pOKyMeHTa 3a4b/IXKUTENHO Ca YKa3aHU TbProBCKUTE
MapKK U NPOAYKTUTE, NPegMeT Ha PeKNamMupaHe, KaKTo
M CPOKBT Ha Bb3naraHeto. Obpasel, Ha Bb3naraTenHo
NMUCMO, KOeTo cnefBa Aa ce NpeacTaBu OT areHuusATa B
otaen ,Mpopaxbu” Ha PAAMOTO npeau Hayanoto Ha
nbpBaTa KamnaHua OT Mepuoda Ha Bb3/NaraHeTo, €
HepaszaesnHa YyacT oT HacTosAwmTe 06w ycnosus.

Yn. 5. (1) PAOANOTO npopaBa peKNaMHOTO CU BpeMme,
KaTo npepsaara Bb3MOXHOCT 33 MOKYMKa Ha MakeTu oT
nporpamu.

(2) PasnpepeneHveTo Ha KAMNOBETE Ha peKNamoaaTens,
koeto PAAOVNOTO npaBu Npu M3roTBAHETO Ha MaKeT, ce
onpeaensa ot chegHUTe KpuTepuu:

1. cna3BaHe NPWHLMMNA Ha PaBHOMNOCTAaBEHOCT 33 BCUYKM
KNnMeHTM Ha PAOUOTO cbobpa3Ho napameTpute Ha
TeXHUTE MHAMBUAYANHU AOFOBOPY;

2. 3anmasBaHe WHTepeca Ha peknamogaTtensa c ornep,
n3bAarsaHe Ha CbBMECTHOTO My MpeacTaBAHe C
KOHKYPEHTHW MAapKW, KaKTO U NpeacTaBAHETO My B NO-
MaJIKoO HaTOBapeHU peknamHu 610KoBe;

3. NOpeaHOCT Ha 3aABKUTE Ha KAneHTuTe Kbm PAANOTO.

(3) PAONOTO npeanara Ha KAMEHTUTE CU U3TbYBAHE Ha
pasnnyYHM GOpPMM Ha TbProBCKM CbOBLLEHUA, KaTo Hanp:

peKnamHu KAMnose, CMOHCOPCTBO, KaKTo "
n3paboTBaHETO W/MAM  U3NBYBAHETO Ha  NAaTeHM
penopTaxu.

(4) PAONOTO npepnara Ha KAUMEHTUTE CU U U3TbYBAHE
Ha ApyrM $opMKM Ha TbProBCKM CbOOLLEHUA, KOraTto
TAXHOTO W31bYBAHE He TMNPOTUBOPEYM Ha 3aKOHa,
[obpaTa NpaKTMKa U Ha CbOTBETHOTO NpeaaBaHe.

(5) KaTo yacT oT 06cnyKBaHETO Ha CBOUTE KAMEHTU U Npun
OTNPaBEHO MCKaHe OT TAXHa cTpaHa, otgaen “Mpopgarkou”

commercial communications on the channels and
to the payment thereof, each advertiser may use
the intermediation of an advertising agency.

(3) In case that advertiser and advertising agency
are parties to the individual contract, the
advertiser and the advertising agency shall be
jointly responsible for the payments, the
compensations and the penalties due under the
contract and these General Sales Rules.

(4) The RADIO shall owe no payment or
remuneration to the agency.

Art. 4. (1) Advertising agency that has concluded a
contract with the RADIO for the broadcasting of
commercial communications of an advertiser, has
to submit to the RADIO’s Sales Department a
written document (authorization letter), signed by
the agency and the advertiser, assigning the
carrying out of advertising activity and the
conduction of advertising campaigns in a program
or programs of bTV Radio Group on behalf of the
respective advertiser.

(2) In the document should be specified the
trademarks and products, subject of advertising
and the period of the assignment. A template of
the authorization letter which has to be presented
by the agency to the RADIO’s Sales Department
before the beginning of the first campaign from the
period of the assignment is inseparable part of the
present General Sales Rules..

Art. 5. (1) The RADIO sells its advertising time by
offering the possibility of purchasing packages of
programs.

(2) The distribution of the advertiser's clips that the
RADIO makes when preparing a package is
determined by the following criteria:

1. observance of the principle of equal treatment
for all clients of the RADIO according to the
parameters of their individual contracts;

2. maintaining the advertiser's interest in order to
avoid its joint presentation with competing brands,
as well as its representation in less busy advertising
blocks;

3. the order of the clients' assignments to the
RADIO.

(3) The RADIO offers to its clients broadcasting of
various forms of commercial communications, such
as: advertising spots, sponsorship tags, as well as
the elaboration and/or broadcasting of paid
reports.

(4) The RADIO offers to its clients broadcasting of
other advertising forms when their broadcasting is
not in conflict with the law, good practice and the
respective program.

(5) As part of the services provided to its clients
and at their request, the RADIO’s Sales Department




Ha PAOMOTO moxe pa u3gage ceptudukaTy,
YOOCTOBEPABALLM  M3MbYBAHUATA OT BCAKA OTAeNHa
KamnaHus B nporpamute Ha bTV Radio Group, [o kpas
Ha Meceua, cCneaBal, meceua, B KOWTo e 6uno
nocneaHOTO U3NbYBaHE OT KamnaHuATa. OpUrMHaABLT Ha
cepTudMKaTa 3a peknamopaTtena ce  wusnpawa no
€/1eKTPOHEeH NbT, CbIMACHO ONMUCAHOTO B Y. 14 no-gony,
a NpU M3PUYHO MCKaHe OT CTPaHA Ha K/AWEeHTa — no
Kypuep, 4O Auue - npeacraBuTen Ha peknamogaTena
WNW areHumMATa, KoeTo JAeno3upa 3asaBKUTE B OTAen
,Mpoaaxéon”.
(6) 3a wusBbpweHute vycnyrn, PAAMOTO wusgasa
npeaBuaeHUTe B 3aKOHA JAAHbYHU [OKYMEHTU. Teswn
OOKYMEHTM Ce u3MpawaTt A0 peknamojatens wau
areHuuMATa No Ha4yMHa, ONMcaH No-A4oy:
1. no peaa Ha un. 14 ot HacTtoAwmMTe O6WM
YCNOBMA; UK
2. upe3 cuctemaTta e-invoice (www.e-invoice.bg)
00 NnuaTta 3a KOHTAKT no Y. 14 oT HacToAwMmTe
06wy ycnosus.

Yn. 6. PAONOTO npepnara Bpeme 3a M3NbYBaHE Ha
TbProBCKM CbODOLWEHMA BbBB BCUMYKM NpefaBaHuA B
nporpamute Ha bTV Radio Group ¢ U3K/OYEHME Ha Te3N,
B KOWTO W31bYBAHETO Ha TbPrOBCKM CbOOLLEHUA e
3abpaHeHo.

1. U3SUCKBaHUA KbM CbAbPKAHUETO HA TbProBCKUTE
cbobuweHua

Yn. 7. (1) Peknamogatenar U areHUmMsTa rapaHTMparT, ye
TbProBCKUTE CbOBLLEHUA, KOUTO 33aABABAT 3a U3/bUYBAHE:
1. ca M3paboTeHM B CbOTBETCTBME CbC 3aKOHa 3a
paguoTto u Tenesusmata (3PT), 3aKoHa 3a aBTOPCKOTO
npaBo W cpoaHute My npasa (3AlCI), 3akoHa 3a
MapKuTe 1 reorpadpckmTe o3HayeHuma (3Mr0), 3akoHa 3a
3allMTa Ha KOHKypeHumaTta (33K), 3aKoHa 3a 3awmTa Ha
notpebutennte (33M), 3akoHa 3a 3gpasBeto (33) wu
OCTaHaNOTO NPUIOKMMO 3aKOHOAATENCTBO;

2. ca uspaboteHun B cboTBeTCTBUE C “KpuTepuute
33 OLEHKA Ha CbAbprKaHWe, KoeTo e HebnaronpusaTHo
WKW Cb3[aBa OMACHOCT OT yBpexaaHe Ha dM3n4ecKoTo,
MCUXMYECKOTO, HPABCTBEHOTO  W/MAM  COLMANHOTO
pa3BuTUTE Ha Aeuata”, paspaboTeHn u npmetn ot CbBeTa
33 eNeKTPOHHM Meauu 1 [JbprKaBHa areHumsa 3a 3akpwaa
Ha aeTeTo;

3. ca uspaboTteHu B cboTBeTCTBME C HaumoHanHUTe
€TUYHM NpaBuIa 33 PeKNama U TbProBCKa KOMYHMKALUA,
paspaboteHn ot CapykeHue "HaumoHaneH cbBeT 3a
camoperynaumsa";

4. ca wuspaboteHn B cboTBeTcTBME C EanHeH
CTaHZApPT 32 perynauma HMBATa Ha 3BYKa B pekaamarTa,
npuvetr ¢ noanucsaHeto Ha 0O6uwo cnopasymeHue 3a
peryanpaHeTo Ha 3ByKa Ha peknamute ot 06.02.2013 r.,
mexay Capy»eHue "Acoumauma Ha 6barapckuTe pagmo
M TeneBusMOHHW  onepatopu-ABPQO",  CapykeHue
"Bbarapcka acoumauma Ha KOMyHMKaUNMOHHUTE areHuun"

may issue certificates attesting the broadcasting of
each separate campaign in bTV Radio Group’s
programs, until the end of the month following the
month of the last broadcasting of the campaign.
The original of the certificate for the advertiser
shall be sent via e-mail as described in art. 14
below, and at the explicit request of the client - via
courier, to the person-representative of the
advertiser or the agency, who submits the orders
to the Sales Department.

(6) For the services provided RADIO issues tax
documents required by law. These documents shall
be sent to the advertiser or the agency as follows:

1. underthe procedure of art. 14 herein; or

2. using the e-invoice system (www.e-
invoice.bg) to the contact persons under
art. 14 herein.

Art. 6. The RADIO offers advertising time for
broadcasting of commercial communications in all
productions in its programs, except where
commercial communications’ broadcasting s
prohibited by law.

Il. Commercial communications’ content
requirements

Art. 7. (1) The advertiser and the agency guarantee
that the commercial communications ordered to
be broadcasted: 1. Are produced in accordance
with the Radio and Television Act, the Copyright
and Related Rights Act, the Trademarks and
Geographic Symbols Act, the Competition
Protection Act, the Consumer Protection Act, the
Health Act and the other applicable legislation;

2. Are produced in accordance with the “Criteria
for the assessment of content, which has adverse
effect on or creates risk of causing harm to the
physical, mental, moral and/or social development
of children”, developed and adopted by the Council
for Electronic Media and the State Agency for Child
Protection;

3. Are produced in accordance with the National
ethical rules for advertising and commercial
communication, developed by the National Council
for Self-Regulation;

4. Are produced in accordance with the Unified
standard on the regulation of the sound level in
commercials, adopted by the executed General
Agreement on the regulation of the sound level in
commercials as of 06.02.2013, between the
Association of Bulgarian broadcasters — ABBRO, the
Bulgarian Association of Communications Agencies
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7 Capy»eHue "Bbarapcka
peknamogatenure”.

(2) PeknamopatensT W areHuMATa rapaHTMpaT, uye
TbProBCKMU CbOBLLEHNA 33 XPaHWU U HAMUTKK, CbAbpiKaLLm
XPaHUTENIHN CbCTABKM M BELLECTBA C XPAHUTENEH WU
¢u3monormyeH edekT, NO-CNeurasHO CbObpKALM
Ma3HUHWU, TPAHCMACTHU KUCEIMHK, CON/HATPUIM 1 3axap,
YNUTO MPEKOMEPEH MPUEM B XPAHUTENHUA PEXUM He e
npenopbyYUTENEH, B KOMTO KaTO M3MbAHUTENN yyacTBaT
Aeua, OTroBapAT Ha BCUYKM NPUIOKMMMU HOPMATUBHM
M3UCKBaHWA, MPUETU EeTUYHW NpaBWa 3a peknama wu
TbProBCKa KOMYHMKAUMA M f06pu NpakTUKM B BpaHLua.
Peknamogatenat W areHuuATa rapaHTMpaT, 4Ye B
TbProBCKM CbOOLWEHNS 3@ TFeHEeTUYHO MogubUUMpaHK
XPaHW, He y4acTeaT geua.

acoumauma Ha

(3) PeknamopaTenat u areHumaTa rapaHTMpaT, 4ye C
U3/TbYBAHETO Ha NPeSOCTaBEHUTE TbPrOBCKM CbObOLLEHUA
B nporpamuTte Ha bTV Radio Group He ce Hapywasa
npagaTta Ha TPeTM /MLa M Ye aKo NogobHM npeTeHuun
Bb3HMKHAT, LWe M yAO0BAETBOPABAT WM3UANO M 3a CBOA
CMeTKa.

Yn. 8. B ciyyanTe, Korato M3paboTBaHETO Ha TbProBCKO
cbobuieHure ce n3Bbpwea ot PAAMOTO, oTHoWweHMATa ce
ypeaaT c 4OroBop — NOpbYKA 3a 3anNMcC Ha Kaun.

1ll. Bb3naraHe 1 rapaHuumn

Yn. 9. (1) Bb3naraHeTo Ha M3NbYBAHETO HA KOHKPETHO
TbProBCKO CbobLLeHMe ce M3BBLPLIBA OT peknamogartens
n/Mnn areHumMaTa C U3npawaHe Ha 3anBKa/meaneH niax,
M3npaTeH Ypes e/IeKTPOHHA nola Ao otgen ,MNpogarken”
Ha PAJMOTO B CpOK Hal-KbCHO A0 2 (4Ba) mbjaHM
paboTHM  AHWM  npean  fataTa Ha  M3/JbyBaHe.
EnekTpoHHaTa pa3msAHa Ha W3ABNEHUA U OOKYMEHTU ce
M3BbPLIBA CbOOPA3HO NpeaBuaAeHOTO B Un. 14 no-gony.

(2) B cnyyauTe, Korato megma nnaHa no an. 1 npegxoxaa
nognuceaHe Ha WHAMBUAyaneH [OroBOp, CTpaHuTe ce
cbrnacsaeaT, Ye 40 NOAMWCBAHETO Ha [OroBop Le ce
npunara oéuuymanHata Tapuda Ha PAOUOTO 3a
CbOTBETHATa MNporpama, BaaMAHAa KbM MOMEHTA Ha
usnbyBaHeto. C wu3NpawaHeTo Ha Megua nnaH
peknamogaTenar n/mnm CbOTBETHO areHumATa
AeknapupaT CbrlacMeto cuM € HactoAwmTe O6WM
ycnoBwms.

(3) PeknamopaTensiT M areHuusTa rapaHTUpaT npen
PAONOTO Heob6e3noKoABaHOTO M3NbYBaHE Ha
Bb3/10XKEHUTE TbProBCKM CbObLLEHMA U C Ornes Ha ToBa
noemart 3aAb/KEHWETO, NpeaM Ja Bb3NOXKaT 3a
M3bYBaHe B MPOrpamuTe KOHKPETHO TbProBCKO
cbobuieHue, aa ce yBepAaTt Hanb/HO, ye
peknamogaTtendr:

1. MMa 33aKOHOBO, AOFOBOPHO WM OTCTbMNEHO NO

and the Bulgarian Association of Advertisers.

(2) The advertiser and the agency guarantee that
commercial communications for foods and
beverages, containing nutritional components and
substances with nutritional or physiological effect,
especially those containing fats, trans-fat acids,
salt/sodium and sugar, the excessive consumption
of which is not recommended, in which children
are featured, are in compliance with all applicable
legal requirements and the accepted ethical rules
for advertisement and commercial communication
and good practices. The advertiser and the agency
guarantee that in commercial communications for
genetically modified foodstuffs children are not
featured.

(3) The advertiser and the agency guarantee that
via the broadcasting of the submitted commercial
communications in the programs of the bTV Radio
Group no third parties’ rights are violated and if
any such claims arise, they shall fully compensate
them at their own expense.

Art. 8. In cases where the production of a
commercial communications is made by the
RADIO, the relations are regulated by a contract -
order for recording a spot.

lll. Assignment and guarantees

Art. 9. (1) The advertiser and/or the agency shall
assign the broadcasting of a specific commercial
communication by sending a  broadcast
order/media plan to the email address of the
RADIO’s Sales Department. The order/media plan
shall be sent not later than 2 (two) full working
days before the broadcasting date. The electronic
exchange of statements and documents shall be
carried out according to the stipulations of art. 14
below.

(2) In the cases when the media plan under para. 1
precedes the signing of an individual contract the
parties agree that until the individual contract is
signed, the official Rate card of the RADIO valid at
the time of broadcasting shall apply. By sending the
media plan, the advertiser and/or the agency
declare their acceptance of these General Sales
Rules.

(3) The advertiser and the agency guarantee to the
RADIO the undisturbed broadcasting of the
assigned commercial communications and for this
purpose they undertake the obligation before
ordering the broadcast of a particular commercial
communication in the programs to make sure that
the advertiser:

1. has legal, contractual or granted in any other




APYr NneraneH HauvH NPaBO Aa PeKnamupa NPoayKTa,
ycayrata MM MapKaTa, YMEeTO TbProBCKO CboblueHue
Bb3/fara ga b6bae U3NbUYeHo;

2. MMa 3aKOHOBO, AOrOBOPHO WMAM OTCTbMNEHO MO
APYr neraneH HauvH NpaBo Aa M3MNon3Ba 3a pPagumo
M3bYBaHE BK/IOYEHMUTE B TbProOBCKUTE CbOBLLEHUA
rpaduMuyHM U CNOBHWM MapKKW, PEeKNaMHU [EeBU3U U
NOCNaHUA, My3UKaNHU, INTEPATYPHU U APYTU 3aLUUTEHM
NpousBeAeHUs, KaKTO M [NacoBeTe Ha  /MUaTa,
peKknamupaluym NPoayKTa, ycayrata uam mapkaTa;

3. e ypeaun u3LANO B3aMMOOTHOWEHMATa CW,
BK/IIOYMTENHO MO W3NON3BAaHETO U WMMYLLECTBEHUTE, C
aBTOPUTE Ha TbProBCKUTE CbOOLLEHNA, NPefoCTaBeHM 3a
pagno wu3byBaHE U C BCUYKU OPYrM HOCUTENN Ha
aBTOPCKW W CPOAHM NpaBa, YMUTO NPOM3BEAEHUA W
M3Mb/IHEHMA Ca BK/IIOYEHW B TAX, B CbOTBETCTBUE C
nsmckBaHuATa Ha 3AlCI n ocTaHanoTo NPUAOKMMO
6b/IrapcKko 3aKOHOAATENCTBO;

4. e nojy4ymn OT HOCUTeAMTe Ha npasa no
npeaxoaHaTa TO4Ka UAW OT CbOTBETHUTE YMb/IHOMOLLEHMU
OT TAX OpraHMsaLMuM 33 KONEKTUBHO YyMNpaB/eHWe Ha
npaBa, BCUYKM  HeobxoguMmu  paspelleHua  3a
M3MON3BAaHETO Ha Cb3JafeHWTe OT TaAX O0OeKTM Ha
ABTOPCKO W CPOAHW MNpaBa 33 paAuo M3ibyBaHe B
nporpaMmmuTe 3a BCUYKU HAUYMHM HA TAXHOTO U3NBYBAHE,
npegaBaHe W npenpefaBaHe,  BKAKYUTENIHO B
€N1eKTPOHHU CbOBLLUUTENHN MPEXM Ha TPETU NULA U e
3annatun npeasapuTenHo 33 Pagno M3NbYBaHETO UM B
CbOTBETHUTE Nporpamu Ha bTV Radio Group;

5. € NONIOXKUA TpuKaTa Ha [o6bp Tbprosel, Taka
Ye TbProBCKOTO CbOOLLEHME, KOeTO ce MpeaocTaBs 3a
M3 bYBaHe, Ja € Wu3paboTeHO B CHLOTBETCTBME C
n3nckBaHmata Ha 3PT, 3AMNCH, 33M, 3MIO, 33K, 33 u
OCTaHANOTO NPUNONKUMO BBArapCKO 3aKOHOAATENCTBO.

(4) PeknamogatenaT wn obcay)KBaliaTa ro areHuus,
CONMAAPHO NoemaT 3a CBOSi CMeTKa LanaTa OTrOBOPHOCT,
aKO BC/IeACTBME HapyWeHUe Ha HAKOA OT TropHuUTe
rapaHumm no ya. 7 u 9 kem PAANOTO 6baaT npeasBeHn
KaKBUTO M Aa 610 npeTeHunu.

(5) Korato poroBopbT e CKAKOYEH CaMO C peKsamMHa
areHumA, rapaHuumTe M 3agbaxkeHnata kem PAONOTO
no 4n. 7 n 9 ce noemar OT Hes MO OTHOLWEHUe
CbAbP)KAHMETO Ha  TbProBCKUTE CbobUeHMA  Ha
CbOTBETHUA peKslamogaTtesn, NpeaocTaBeHn ypes Hes 3a
M3sbYBaHe B nporpamuTe Ha bTV Radio Group.

Yn. 10. (1) B cnyyalh Yye M3TBYBAHETO HA TbProBCKOTO
cbobuieHMe ce npeueHUM OT pPerynaTtopeH opraH Kato
HapylleHWe Ha AeMCTBALLOTO 33aKOHOAATENCTBO M TOWM
Hanoxn Ha PAANOTO agMUHUCTPATMBHO-HAKasaTesiHa
CaHKLMA, peknamoaaTenat u obcay)KBalaTta ro areHumn

legal way right to advertise the product, service or
trademark whose commercial communications it
orders for broadcasting;

2. has legal, contractual or granted in any other
legal way right to use for radio broadcasting the
graphic or verbal trademarks, advertising slogans
and messages, musical, literary or other copyright
protected works, incorporated in the commercial
communications, as well as the voices of the
people advertising the product, service or the
trademark;

3. has fully settled its relations, including those
concerning the usage and proprietary rights, with
the authors of the commercial communications
provided for radio broadcasting as well as with all
other holders of copyright or related rights whose
works and performances are included in the
materials as per the stipulations of the Copyright
and Related Rights Act and all other applicable
Bulgarian laws;

4. has received from the right-holders mentioned
in the previous item or from the authorized
organizations for collective management of
copyrights all necessary permissions for using the
objects of the copyright or related rights created by
them for broadcasting in the programs for all
means of their broadcasting, transmission and
retransmission including in third parties” electronic
communication networks, and that it has paid in
advance for this broadcasting in the respective
RADIO’s program;

5. has taken care, as a good trader, for the
commercial communications submitted for
broadcasting to be produced in accordance with
the regulations of the Radio and Television Act, the
Copyright and Related Rights Act, the Consumer
Protection Act, the Trademarks and Geographical
Symbols Act, the Competition Protection Act, the
Health Act and all other applicable laws in Bulgaria.
(4) The advertiser and its serving agency, jointly
accept at their own expense the full responsibility
if any claims are laid against the RADIO due to the
violation of any of the guarantees mentioned in
art. 7and 9.

(5) If the contract is concluded only with an
advertising agency, the agency undertakes the
guarantees and the obligations under art. 7 and 9
regarding the content of the commercial
communications of the advertiser, presented
through the agency for broadcasting in bTV Radio
Group's programs.

Art. 10. (1) In case the broadcasting of a
commercial communication is considered by a
regulating authority to be violating the effective
legislation and this authority impose administrative
punitive sanction to the RADIO, the advertiser and




CONMMAapHO noemaTt 3a CBOA CMETKa 3an/siallaHeTo Ha
mmyuiecrtseHaTa CaHKUuA.

(2) PAANOTO yBegomsBa CBOEBPEMEHHO
peknamogatens W areHuMATa 3a 3ano4yBaHETO Ha
aAMUHUCTPATUBHO-HAKasaTeNHa  npoueaypa — Mo

€/1eKTPOHHA MOoLWa C e/IeKTPOHHO MU3ABJEHME, CbrNacHO
OMUCAHOTO B Y. 14 no-Aoay - oLwe npu Nosly4aBaHeTo Ha
aKT 3@ YCTAHOBABAHE Ha aAMUHUCTPATUBHO HapyLLeHue.

(3) Peknamopatenat u areHuuATa MMmaT NpaBo ga ce
BK/IOYAT upe3 CBOM MpouecyaneH npeacTaButen B
a4MUHUCTPATUBHO-HAKa3aTeNHOTO " cbaebHoTo
NPOU3BOACTBO NO CbOTBETHMA aKT Ha perysiaTopa, ako 1
OOKONKOTO TaKoBa YyyacTme B NPOU3BOACTBOTO e
Bb3MOXHO CblMacHO MNPUIOKMMOTO  MpPOLEeCcyasHO
npaBo. B cny4ai ye nocnegHuUTe He YNMbJHOMOLLAT CBOM
npeacTaBuTen, He moraT cnef ToBa Aa NpeTeHAMparT, ye
WHTEPECT MM He e 6un pobpe 3awuTeH oOT
npeacrtasutensa Ha PAANOTO.

(4) KoraTo [0roBopbT € CKAKOYEH CaMO C peKkaamMHa
areHUMA, NO OTHOWeHWe Ha areHuuATa ce npwaara
HacToAWMAT 4yn. 10, BKAKOYMTENHO areHUMATa HOCH
OTrOBOPHOCT 3a 3anjallaHe Ha HanoxeHa Ha PAONOTO
MMYyLLECTBEHa CaHKUMA M MMa npaBaTa Aa ce BKAYM B
a4MUHUCTPATUBHO-HAKa3aTeNIHOTO 7 cbaebHoTO
Npou3BOACTBO NO an. 2 U 3 Ha TO3W Y/eH, aKo W

[OKO/MIKOTO TaKoBa y4yacTve B NpOM3BOACTBOTO €
Bb3MOMHO  CbMIACHO  MPUIOXKMMOTO  MPOLLeCyasiHO
npaso.

IV. MNo3numoHnpaHe n nsnbvysaHe

Yn. 11. (1) TbproBckuTe CbobLEHMUA Ce M3NbYBaT OT
PAAMOTO no npeasapuTenHo oaobpeH OT cTpaHuTe U
ocToliHocTeH meaueH nnaH (,Cxema Ha u3nbuyBaHe”),
KOWTO onpefens 4acoBuTe MOACKU, NPOAB/INKUTENHOCTTA,
nocsegosaTenHocTTa, 6poA MW ApyrM  ycnoBuAa Ha
U3SbYBaHE.

(2) 3asBeHMAT oOT peknamogatensa WAM areHumATa
meameH nnaH TpAbBa ga 6bAe W3rOTBEH MUCMEHO B
TMnoBs ¢dopmynap, npegoctaseH ot PAAUOTO u pa 6bvae
m3npateH B paboreH geH go otaen ,Mpoaax6u” Ha
PAOVNOTO no eneKTpOHHA MOWA KaTo e/lIeKTPOHEeH
OOKYMEHT, CbrNacHO ONMCaHOoTO B Y. 14 no-gony.

(3) BcAako nckaHe 3a NnpomsAHa B oaobpeH meaneH nnaH
TpsbBa Aa 6bae HanpaBeHO NMCMEHO Hail-manko 2 (aBa)
MbJHU PaboOTHM AHM NpPeay CaMoTo U3/TbYBaHE.

(4) NpomeHn B 0a0bpeH meameH NaH, Ab/XKALLM Ce Ha
NPoMeHM B nNporpamHaTa cxema, Mmorat aa b6baaT
npaseHnM no BcAKO Bpeme oT PAAMOTO, Kato npwu
Bb3MOXHOCT Ce Ccbr/lacyBaT C peKknamogarens Wau
areHumATa.

Yn. 12. (1) Otmen “Mpopaxkbn” Ha PAOUNOTO
no3MuUMOHUpa AafeHa KamnaHWA B MporpamHaTa cxema
Ha CbOTBETHaTa nporpama, cinef, KOeTo MOTBbpP}KAaBa
KbM peknamonaTensa Wan areHumaTa MeauinHua niaH c
OMUCaHW YacoBW MOACKU, LEHW M OTCTbMKU, MMEHa M

the agency jointly cover the sanction at their own
expense.

(2) RADIO notifies the advertiser and the agency
about the beginning of an administrative punitive
procedure in due time by sending an e-mail
statement according to the stipulations of art. 14
below - upon receipt of the authority’s statement
of establishment of the administrative violation.

(3) The advertiser and the agency have the right to
assign their own court representative in the
administrative punitive procedure and in the
judicial proceeding against the respective
authority’s statement, if and insofar as such
participation in the proceedings is possible under
the applicable procedural law. If they choose not to
assign a representative, they shall have no right to
claim that their interests were not properly
defended by the RADIO’s representative.

(4) When the contract is concluded only with an
advertising agency, in regard to the agency the
present art. 10 shall apply and the agency is
responsible for paying any pecuniary penalty
imposed on the RADIO and shall have the right to
join the administrative punitive procedure and the
judicial proceeding as per para. 2 and 3 of this
article, if and insofar as such participation in the
proceedings is possible under the applicable
procedural law.

IV. Positioning and broadcasting

Art. 11. (1) The commercial communications are
broadcasted by the RADIO as per a media plan
evaluated and preliminary approved by the parties
(Broadcasting scheme) which defines the time
zones, duration, order, number and other
broadcasting conditions.

(2) The media plan requested by the advertiser or
the agency shall be in writing in a standard form
provided by the RADIO and shall be sent on a
working day to the RADIO’s Sales Department by e-
mail as an electronic document as described in Art.
14 below.

(3) Every request for change to an approved media
plan has to be made in writing at least 2 (two) full
working days before the broadcasting date.

(4) RADIO is entitled to changes in the media plan
at any time, if this is due to changes in the
programming schedule and if there is an option the
changes shall be coordinated with the advertiser or
the agency.

Art. 12. (1) PADIO’s Sales Department positions the
campaign in the programming schedule of the
respective channel, then it confirms to the
advertiser or the agency the media plan with
described time slots, prices and discounts, names




NPOABAXKUTENHOCT Ha TbProBCKUTE CbOOLLEHUs W
nepuos, Ha KammaHuATa, MO e/IeKTPOHHa Mnolwa KaTto
€1eKTPOHEH AOKYMEHT CbF1aCHO ONMCAaHOTO B Y. 14 no-
aony.

(2) B cnyuait ye PAAMOTO HAMa BB3MOMKHOCT Ja
peanusupa MeguiHUA NAaH Taka, KakKTo e 3asaBeH OT
peknamogaTtena wau areHuuata, otaen ,lMpogaxéun”
M3npawa CBOETO NpeasioKeHMe, 33 KOeTO W3MCKBA
opobpeHne B pamkuTe Ha 1 (eguH) paboTeH aeH oT
nosiyyasaHeTo. Jiuncata Ha NMMCMEH OTroBOP B TO3M CPOK
Ce CYMTa 33 MbBJIYAIMBO CbFNAcKe C NPeANOKEHMETO HA
PAOMOTO.

(3) PAOMOTO mMma npaBo 4a OTKaxKe MO3UUUMOHUPAHETO
Ha TbProBCKO CbObLEHME MO CBOA MpeLeHKa MAn B
onpeaeneH 4acosBu MoAc, B Clyyai ye HAMa cBobogHO
mAacto. PAAMOTO cbrnacyBa npemecTBaHETO Ha
TbProBCKM  CbOOLWEHMs B  Apyro npegasaHe C
peknamoaaTenn Uau areHuuMaTa no peaa, yroBopeH B asn.
2.

Yn. 13. PAONOTO cTapTvpa M3NBbYBAHETO HA TbProBCKU
CbobLWEeHNA CbrIAaCHO NOTBbPAEHUTE MeAUINHU NNaHOBE
cnep [EenosvpaHeTo Ha HeobXxoAMMUTE LOKYMEHTH,
nocoyeHu B HacToAwmTe O6LWK ycnosums.

Yn. 14. (1) CTpaHuTe onpenenaT nMua 3a KOHTAKT, KaTo
334 b/KUTETHO NOCOYBAT €/IeKTPOHHa nouwa (e-mail) 3a
KopecnoHaeHuna. CTpaHWUTe ce CbrnacaBaT, Y€ BCUYKMU
OeWCcTBMA MO NpuemaHe, M3MpalaHe M CbXpaHeHue Ha
MeauHWUTE MNNaHOBE 3a W3NbYBaHE Ha TbProBCKUTE
CcbobLEeHMA N CBbP3aHaTa C TAX KOPECNOHAEHLMA CTaBaT
CamMO NO eNIeKTPOHEH MbT KaTo E/IeKTPOHHU AOKYMEHTH
No CMUCbAA Ha 3aKOHa 33 EeNEKTPOHHUA [OKYMEHT U

€NeKTPOHHUTE  YAOCTOBEPUTE/NHUM  yCayrM,  4ypes
NoCoYeHUTE B WHAMBWUAYA/NHUA [OrOBOP €/EeKTPOHHMU
nowu. CTpaHute ce  Cbraacasar, ye  aKo

MUCMOTO/ENEKTPOHHOTO M3AIBJIEHWE € MPOM3MA3I0 OT
€IeKTPOHHaTa MOoLia Ha ANLE 33 KOHTaKT Ha HAKoA OT
CTpaHMTe, TO MUCMOTO CbAbPXa BaNUMAHO M3NpaTeHo
BOJIEM3AB/NEHME OT CbOTBETHATa CTpaHa no Aorosopa.

(2) M3npawaHeTo Ha enekTPOHHM U3ABJEHUA OT M A0
€NeKTPOHHN nolun (agpecun), KOUTO He ca W3PUYHO
YyroBOpPEHW OT CTPaHWTe, Ce CYMTa 3a HeAeWCTBUTENHO.
(3) ENneKkTpoOHHOTO M3ABAEHME Ce CYMTa 3a MOJIyYeHO C
nocTbnBaHeTo My B MNocoyeHaTa OT ajpecaTta
MHbOpMaLMOHHa cncTema (e-mail 3a KopecnoHaeHUMs).

(4) NoTBbp:kAaBaHe Ha MONYYAaBAHETO Ha €/1eKTPOHHO
usABNeHMe He e HeobxoaMMO, 33 Aa ce CMATa, ye e
noayd4eHo OT agpecaTa, OCBEH aKO CTpaHWTe ca
YroBOPWAWN U3PUYHO A4PYTO.

(5) CrtpaHute ce cbrnacaeaT, 4Ye B C/y4auTe Ha
M3npauwaHe Ha eNeKkTpoHHa daKTypa upes cuctemara e-
invoice, ako ¢dakTypaTa He 6bae oTBOpeHa (npueta) oT
KAWEeHTa — peknamogaTens Wam areHumMaTa B paMmKuTe Ha
5 AHW OT No/syyaBaHe Ha CbObBLEHMETO 3a 3apeXaaHeTo

and duration of the commercial communications
and period of the campaign, by email as electronic
document according to the stipulations of art. 14
below.

(2) If the RADIO is unable to perform the order as it
has been placed by the advertiser or the agency,
the Sales Department sends its proposal,
requesting approval within 1 (one) working day
from its receipt. The lack of a written response
within this term is considered a silent approval and
consent with the RADIO’s proposal.

(3) RADIO has the right to decline the positioning of
a commercial communication by its discretion or in
a certain time slot, if its commercial breaks have
been already booked. RADIO coordinates the
positioning of the commercial communication into
another program with the advertiser or the agency
as stipulated in para. 2 above.

Art. 13. RADIO commences the broadcasting of
commercial communications as per the confirmed
media plans after the necessary documents stated
in the present General Sales Rules have been
deposited.

Art. 14. (1) The parties shall specify contact
persons and obligatory shall state e-mail for
correspondence. The parties agree that all actions
on receiving, sending and storing of the media
plans of broadcasting of commercial
communications and any correspondence related
to them shall be done only by e-mail as electronic
documents within the meaning of the Electronic
Document and Electronic Authentication Services
Act via the e-mails specified in the individual
contract. The parties agree that if a statement/e-
mail has been sent by the e-mail of a party’s
contact person, the message shall be considered a
valid statement of the party.

(2) Sending and receiving electronic statements via
e-mails that are not specified by the parties shall
be considered invalid.

(3) The electronic statement shall be considered
received upon its reception into the addressee-
specified information  system (e-mail for
correspondence).

(4) Confirmation for the receipt of the electronic
statement shall not be required for it to be
considered received by the addressee, unless
otherwise agreed-upon expressly by the parties.

(5) The parties hereby agree that, in case an
electronic invoice has been submitted through the
e-invoice system and the invoice has not been
opened (accepted) by the client — advertiser or the
agency within 5 days after receiving the message




M B cucTemaTta e-invoice, To ¢daKTypata ce cyuTa 3a
NoayyYeHa C U3TUYAHETO Ha TO3M CPOK.

(6) OTHOCHO BpemeTo Ha M3MpallaHe W NoJlydyaBaHe Ha
€/eKTPOHHOTO M3AB/NIEHME M MACTOTO Ha MoJlydyaBaHe U
M3npawaHe Ha eNeKkTPOHHOTO M3ABAEHME ce npunarat
pasnopenbuTe Ha 3aKOHA 33 €NEeKTPOHHUA AOKYMEHT U
€/eKTPOHHNTE YA0CTOBEPUTETHWN YCIIYTU.

Yn. 15. (1) Korato PAAMOTO npeueHu, uye
CbAbPXKAHMETO Ha NpenocTaBeHO 3a  U3NbyBaHe
TbProBCKO CbobLleHME MPOTMBOPEYM Ha pasnopendbute
Ha 3PT uan gpyru NpUIoKMMN HOPMU Ha AEeNCTBALLOTO
3aKOHOJATE/NCTBO nnu ny6amM4Ho nsBecTHara
perynatopHa npaktuka, PAAUOTO wuma npaso ga He
CTapTMpa M3bYBAHETO MY, HE3aBMCUMMO OT MOTBbPAEHMA
MeAMeH MJaH, KaTo yBeAoOMABA pekaamogartens wuam
areHumATa. CTpaHuTe pasrnexaat U obCbXKAaT BCUYKM
[0BOAM M NpeLLeHABAT 3aeJHO PMUCKa OT U3 bYBAHE.

(2) TobproBckute CcbobuieHWA, UYMETO CbAbpXKaHUe
PAOVNOTO npeueHABa 3a TakoBa, KOETO MOXKe Aa ce
CMETHE 33 HAaCO4YeHO KbM yBperKAaHe Ha GU3NYECKOTO,
YMCTBEHOTO M MOPANHOTO PA3BUTME HA MaNONETHU U
HEMb/IHO/IETHU, BKAKOYUTENIHO CbOOPA3HO KpuTepuuTe
nouyn. 7, an. 1, 1. 2 ot O6wmTe ycnosus, morat aa 6bvaat
nosnumoHnpaHm camo mexagy 23:00 m 6:00 yaca.
PeknamogaTtenar wWAM areHuMATa HAMaT npaBo [Aa
M3MCKBAT MNO3ULMOHMpPAHE B APYro 4acoBO Bpeme Ha
TaKbB TUN TbProBCKM CbOBLLEHMA, HO MOraT [a OTKa)KaT
CBOEBPEMEHHO U3MTbYBAHETO MM.

(3) PAOMOTO nosuuMoHMpPa TbProBCKM CbOBLLEHMA Ha
CANPTHU HanUTKM camo mexay 22:00 n 6:00 yaca, Korato
npeueHn, Ye CbObP)KAHMETO MM € TaKoBa, ue
npeacTaB/asBa HENPAKA PEKIaMa Ha CMUPTHU HanuUTKM Mo
CMUCBHIA Ha 33 M He M3Nb4YBa TbProBCKU CbobLieHun, 3a
KOWUTO NpeLeHn, Ye NpeactaBnasBaT MNpsKa peknama Ha
CMUPTHM HAaNMUTKM NO CMUCBAA Ha 33.

(4) NpeueHkaTta Ha PAAMOTO BBB Bpb3Ka C FrOpHUTE
TekctoBe ce dopmupa CcbobpasHO HoOpmMUTE  HA
[AeNCTBaLOTO 3aKOHOAATeNCTBO, Ny6AMYHO M3BECTHATa
perynatopHa npakTMKa W HauuoHanHuTe  eTUYHM
npasuna 3a peKkJamMa M TbproBCKa KOMYHMKauwus,
pa3paboteHn ot CpapyxeHue "HauuoHaneH cbBeT 3a
camoperynauma”.

(5) CnoHcopcku 3acTaBKW, 4YMETO CbAbPXKAHWE He
OTroBapA Ha 3aKOHOBWUTE W3UCKBAHWA WAWU NYBANYHO
M3BECTHATa pery/saTopHa NpaKkTuKa, cnepBa fa 6bpaT
npepaboTeHN UKW 3aMEHEHU OT peKknamogaTens.

(6) B cnyyait ye M3NbYBAHETO HA THPrOBCKO CbOBLLEHME
ce npeueHn oT HauMoHaNHUAT CbBET 3a camoperynaumsa
(HCC) KkaTo HapyweHWe Ha ,HaumoHanHUTE eTUYHU
npasuaa 3a pekNama W TbProBCcKa KOMYHWKaLMsA B
Penybnvka bubarapua” wu/uanm  To npenopbya Ha
AOCTaBYMLMTE HA MeAWWHW YCayrn aa nNpeycTaHoBAT

for its upload in the e-invoice system, then the
invoice shall be considered received upon the
expiration of said term.

(6) Regarding the time for the receipt of the
electronic statement and the place of receipt and
sending of the electronic statement, the provisions
of the Electronic Document and Electronic
Authentication Services Act shall apply.

Art. 15. (1) When the RADIO considers that the
content of a certain commercial communication
provided for broadcasting is in conflict with the
stipulations of the Radio and Television Act or
other applicable norms of the effective legislation
or with the publicly known regulatory practice, the
RADIO shall be entitled not to start its broadcasting
regardless of the confirmed media plan, and it shall
inform the advertiser or the agency. The parties
discuss all the arguments and assess together the
risk from the broadcasting.

(2) Commercial communications which content in
the RADIO" judgment can be considered harmful to
the physical, mental and moral development of
minors and juveniles including according to the
criteria pursuant to art. 7, par. 1, item 2 of General
Sales Rules, can be positioned only between 11:00
p.m. and 6:00 a.m. The advertiser or the agency
have no right to demand the rescheduling of such
commercial communications to a different time
zone but they can cancel their broadcasting in due
time.

(3) The RADIO positions commercial
communications of alcoholic drinks only between
10:00 p.m. and 6 a.m., if in its judgment their
content represents indirect advertising of alcoholic
drinks within the meaning of the Health Act, and it
does not broadcast TV commercial
communications which in its judgment represent
direct advertising of alcoholic drinks within the
meaning of the Health Act.

(4) The RADIO’s judgment as per the above
mentioned texts shall be formed according to the
norms of the effective legislation, the publicly
known regulatory practice as well as to the
National ethics standard for advertising and
commercial communication, developed by the
National Council for Self-Regulation.

(5) Sponsorship tags which content does not
correspond to the requirements of the legislation
or the publicly known regulatory practice shall be
edited or replaced by the advertiser.

(6) If the National Council for Self-regulation judges

that the broadcasting of a commercial
communication violates the National ethical
standards for advertising and commercial

communication in Republic of Bulgaria and/or it
advises the media service providers to stop the




M31bYBAHETO/MPOMEHAT CbAbPKAHNETO Ha TbPrOBCKOTO
cbobuieHre, peKknamogaTenaT, CaMOCTOATENHO UM
nocpeactBoM  obC/ay)KBalaTa o areHums, noema
3ab/KEHMETO A3 NpuBeAe TbProBCKOTO CbobuieHMe
BbB BMA, CbOTBETCTBalL, Ha npenopbkute Ha HCC, KaTo
€BeHTya/IHUTe pa3xoau ce MnoemaTt OT peKjamopaaTtens.
AKO peKnamogfatenaT oOTKaXe Ja ce cbobpasn ¢
peweHnetro Ha HCC, PAAMOTO wuma npaso Aa
NpeycTaHOBM M3/bUYBAHETO Ha TbProBCKOTO CbObLLeHME,
6e3 ToBa f[a Ce CcuMTa 33 HEMU3MbJHEHWe, KaTo
peknamogaTtenaT AbAXKM 3annallaHe Ha U3NbyYBaHeTo OT
PAOMOTO Ha CbOTBETHOTO TbPrOBCKO CbOOLLEHME A0
HEroBoOTO NpeycTaHOBABAHeE.

(7) 3a obcTosTencrteata nNo Npeaxo4HUTE anvHeu
PAONOTO ysegomaBa peknamogartend WAW areHumata
CBOEBPEMEHHO.

(8) B cnyyauTe, ynoMeHaTM B HaCTOALWMA YJeH,
PAOVNOTO He HOCM OTFOBOPHOCT 3@ €BEeHTyasHu
nocsieaBalin HebnaronpuATHMU nocneamum 3a
peknamogatens W/vau  areHuusaTa KaTo Hanpumep
AOMBAHUTENHM Pa3HOCKK 3a NpepaboTBaHe Ha KAWMOBe
M 3aCTaBKM, 3aKbCHEHME HA KaMNaHUA 1 ap.

Yn. 16. (1) PAAMNOTO ce 3aabarKaBa 4a U3MbUYN BCUYKK
NoTBbPAEHN OT HEro TbProBCKM CbOBLIEHMA CbFNACHO
of06peHMA MmeamneH NaaH, OCBEH aKo:

1. HacTbNAT POPCMAXKOPHM 0BCTOATENCTBA;

2. 6bLe YCTAaHOBEHO MO HaAJ/IeKeH pen, 4Ye C
M3/TbY4BAHETO Ha TbProBCKUTE CbOBLLEHMA Cce HapyLlaBaT
3PT, 3AMCH, 33M, 3MTO, 33K, 33 uan apyro npunoKMUMo
3aKOHOAATe/NCTBO M/WAM pelleHne MAU pasnopexkaaHe
Ha HCC. B TO3M cny4yait M3NbYBAHETO Ha TbProBCKM
cboblieHMA moxe aa 6bae cnpsaHo, 6e3 ToBa Aa BoAM A0
HebnaronpuaTHM  nocneguum  3a  PAAMOTO, go
NPUKAOYBAHE Ha NPOU3BOACTBOTO MO 3aKOHOBMA pes,

(2) PAOMOTO wuma npaBo [Aa oOTKaxe/ga He
NOTBbPAM MeOMeH NNAH 3a U3NbYBaHE Ha TbProBCKO
cboblueHMe, Korato cyeTe 3a LUenecbobpasHo Aa He
M3NbYBa 3afBEHOTO TbLProBCKO CbobLieHVMe nopaau
NpoTMBOpPEYME C HEeroBM BbBTPEWHW MpaBuaa U
npoueaypu, NPOrpPamHMn NPUYMHKU 1 4p.

(3) Mo cmucbna Ha HacToAwmMTe O6wWM ycnosua
“PopcmarkopHn obcToATencTBa” ca: 06ABEHU pexum
“BOEHHO NONOXKeHUE”, pexxnm “nosioxKeHne BoMHa” nam
APYro M3BbHPEAHO NOJIOXKEHWE, KAaKTO U MpU KpUsn oT
HEBOEHEH XapaKTep KaTo T[PaXAAHCKM BbJHEHWUSA,
HeJOCTUr Ha CYPOBWMHW, NpupoaHuW 6epncTBuA, nowwm
METEOPOIOTUYHN YCIOBUA, TEXHUYECKM NOoBpesau Mpu
M3bYBAHETO M3BbH KOHTposaa Ha PAANOTO, nospeamn B
€/1eKTPO3axpaHBAHETO, BNE3/M B CWUA aKToBe Ha
AbPXKABHW OPraHW, cCrnasBaHe Ha MPaBHW HOPMU WM
JNIMLEH3NOHHWU YCNOBUA, U3NbBAHEHWE HA OTFOBOPHOCTTA

broadcasting or to change the content of the
commercial communication, the advertiser solely
or through its serving agency is obliged to change
the commercial communication as advised by the
National Council for Self-Regulation at its own
expense. If the advertiser refuses to comply with
the decision of the National Council for Self-
regulation, the RADIO is entitled to stop the
broadcasting of the commercial communication,
which shall not be considered non-performance
and the advertiser owes payment for the actual
broadcast by the RADIO of the respective
commercial communication until its stop.

(7) RADIO notifies in due time the advertiser or the
agency about the circumstances under the above-
mentioned paragraphs.

(8) In the cases stated in the present article the
RADIO does not bear any responsibility for
eventual unfavorable circumstances and
consequences for the advertiser and/or the agency
such as additional expenses for editing spots and
tags, delay of a campaign, etc.

Art. 16. (1) The RADIO undertakes to broadcast all
confirmed by it commercial communications as per
the approved Broadcasting scheme unless:

1. force majeure circumstances occur;

2. it is properly established that the broadcasting of
the commercial communications infringes the
Radio and Television Act, the Copyright and
Related Rights Act, the Consumers Protection Act,
the Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act or
other applicable laws and/or decision or order of
the National Council for Self-Regulation. In this
case the broadcasting of commercial
communications may be stopped without any
unfavorable consequences for the RADIO until the
legal procedures are completed.

(2) RADIO is entitled to refuse / not to confirm a
media plan for broadcast of commercial
communication when by its estimation it considers
appropriate not to broadcast the assigned
commercial communication due to conflict with
RADIQ’s internal policies and regulations, program
arguments, etc.

(3) Within the meaning of the present General
Sales Rules “force majeure circumstances” are: war
or military regime or other states of emergency as
well as non-military crises like civil riots, raw
materials shortage, calamities, bad meteorological
conditions, technical breakdowns of broadcasting
which are beyond the RADIQO’s control, electric
power breakdowns, effective legal acts of State
Institutions, legislation changes, observance of
legal norms or license conditions, performance of
the responsibility for informing the public as well




3a MHPopMUpaHe Ha OOLLECTBEHOCTTA, KAKTO W ApYyro
HenpeasuaeHo W/MAM HenpeaoTBPaTMMO CbbUTUE UK
cbbUTHE/NpUUnHa U3BBH KOHTpona Ha PAAUOTO.

(4) PAOUOTO ce 3agbnkaBa Aa OCUTYpPU NOAXOAALLO
TEXHMYECKO KAayecTBO Ha U3/bYBAHETO, HO HE MOXe Aa
rapaHTUpa KayecTBO Ha NpUemaHeTo.

Yn. 17. (1) B cnyyait Ha NpPOMYCK B M3NbYBAHETO Ha
TbProBCKU CbobLWEHMA MO 0406peHUTe OT CTPaHUTE Mo
Aorosopa MeannHU nnaHose, PAOMOTO KomneHcupa
peknamopaTtena B Nporpamute CbC Cbwusa 6poi
M3/bYBAHUA B pasmep M NO3ULMOHUPAHE, PaBHOCUJIHU
Ha NponycHatTUTe, KOMUTO wWe 6baaT npeaBapuUTeENHO
CbrnacyBaHM C peknamogaTtens uav areHumaTa.

(2) HemsnbuBaHe Ha HAKOIKO TbPrOBCKM CbOBLLEHUA AN
NPONycK Aa 3arnoyHe HaBpeme KaMMaHWA He ce cYnTar 3a
YaCTUYHO nnm LANOCTHO Heunsnb/HeHne Ha
MHOMBUAYANHUA O0roBop OT cTpaHa Ha PAAMNOTO u ce
KOMMeHcupaT no peaa Ha an. 1.

V. MpepocraBsiHe Ha peKNaMHU MaTepuanu/TbproBcku
CbobLLEeHNA U JOKYMEHTH

Yn. 18. (1) PeknamHuTe matepuanu ce NpeaocTaBaT Ha
PAOVNOTO oT peknamogatena WAW areHuuATa BbB
dopmaT M C KayecTBO, KOETO € MOAXOAALL0 33 pajmo
M3NbyBaHe, Hal-KbCHO ABa NbJHWM PAabOTHU AHM Npeam
AaTaTa Ha n3nbyBaHe.

(2) daiinoseTe, nogxogAlwM 3a pPagMo M3NbYBaHe, ce
03arnaBfABaT KaKTo cnegga: ,Mme Ha maTepuman w
BpemeTpaeHe”. PainoseTe caeaBa 43 Ce U3MPaLLAT KbM
PAAMNOTO cbe cneaHata NpuapyKUTenHa MHopmauua:
1. AreHums, peknamogaten,npoayKT/ycnyra/Tbproscka
MapKa 1 KpaTKOTO My ONUCaHUE;

2. [lepuop Ha U3nbyBaHe;

3. lMbpBa gata Ha nsnbyBaHe.

(3) B cnyyalh Ha 3amAHa Ha peknameH maTepwuan, ToBa
cnepBa Aa 6bAe 3aABEHO MUCMEHO KbM CbOTBETHMA
npeactasuten Ha PAAMOTO, KaTo HoBuAT dalin ce
o3arnaesBa ,Mme Ha maTtepuan U BpemeTpaeHe + 3a
3amsAHa” 1 ce M3npaLla 3aeHO C Nepuosa Ha U3nbuBaHe

Ha 3ameHAWwmA peknameH maTtepuan KaTo
NPUAPYKUTENHA MHGOPMALMS.

(4) Npu npomaHa Ha  peKkNameH  maTepuan
areHuusaTa/peknamopatenat cnejBa  Aa  M3UCKBaAT

notebpaeHne ot PAOANOTO. Mpu nuncata Ha TaKoB.a,
PAOMNOTO He HOCK OTFrOBOPHOCT 3a AOMNYCHATU rPeLLKN.

(5) PAAMOTO He HOCM OTFOBOPHOCT 3a [AOMycHaTu
HETOYHOCTW NPU U3TbYBAHE HA TbPrOBCKM CbOOLLEHMA, B
cnyyait Yye MHGoOpMaLMA, NocovyeHa BbB Gopmyap no Y.
11, an. 2 u/vinn uHdopmauma cbrnacHo an. 2 u 3 no-rope
e HertoyHa w/man He cbBnaga u/uamM e Haauue
AybnmpaHe Ha HAUMEHOBAHMA C NPEAXOAHM 3afBKU, UK

as any other unforeseen and/or unavoidable event
or event/reason beyond the RADIO’s control.

(4) RADIO is obliged to provide an adequate
technical quality of broadcasting but cannot
guarantee the quality of receiving.

Art. 17. (1) In case of omission in the broadcasting
of commercial communications according to the
Broadcasting media plan approved by the parties
to the contract, RADIO shall compensate the
advertiser in the programs with the same number
of broadcasts with duration and positioning
equivalent to the omitted ones. The compensation
broadcasts shall be coordinated with the advertiser
or the agency in advance.

(2) Omission of the broadcast of several
commercial communications or not starting the
campaign on time shall not be considered as partial
or full non-performance of the individual contract
by the RADIO and shall be compensated as
provided in para. 1.

V. Providing advertising materials/commercial
communications and documents

Art. 18. (1) The advertiser or the agency shall
submit the advertising materials to the RADIO in a
format and quality suitable for radio broadcasting
at least 2 (two) full working days prior to the
broadcasting date.

(2) The files suitable for radio broadcasting shall be
titled as follows: "Name of material and duration".
Files should be sent to the RADIO with the
following accompanying information:

1. Agency, advertiser, product/service/brand and
its brief description;

2. Broadcasting period;

3. First date of broadcasting.

(3) In case of substitution of an advertising
material, this should be declared in writing to the
respective RADIO representative and the new file
being titled "Name of material and duration +
replacement” together with broadcasting period
for the replacing advertisement material should be
sent as accompanying information.

(4) In case of change of an advertising material, the
agency/advertiser has to require a confirmation by
the RADIO. If such confirmation is missing, the
RADIO cannot be held responsible for eventual
mistakes.

(5) The RADIO shall not be responsible for any
mistakes in the commercial communications’
broadcasting, if the information, indicated on a
template form under Art. 11, para. 2 and/or
information under para. 2 and 3 above is incorrect
and/ not matching and/or there is a repetition of




VI306U.I,0 nncea noco4yeHo HanmeHoBaHWe Ha
PEeKNaMHNA MmaTepuan, uam B gpyrun FIOLI,O6HVI cny4yaun.

VI. UeHun

Yn. 19. (1) LUeHuTe 3a wu31bYBAHE HA TbProOBCKU
cbobleHMA ce onpeaenat B Aencteawarta Tapuda 3a
M3/TbYBAHE Ha TbProBCKM CbOOLEHMA B CbOTBETHATA
nporpama Ha bTV Radio Group.

(2) Tapudata no an. 1 ce cuvTta 3a BAA3NA B CWUMA OT
ny6/IMKyBaHeTO 11 Ha yeb-caiiTa Ha CbOTBETHaTa paauo
nporpama M ce npunara OT Tasu [aTa KbM BCUYKM
KAneHTtn Ha PAONOTO — peknamogaTenn u areHumu.

(3) PAOMOTO uma npaBo Aa onpenen HapoUHW LLeHU 3a
M3NbyBaHEe HA TbProBCKM CbOOLWEHMA B  CMOPTHO
MbPBEHCTBO WM B MY3MKaA/IHO CbOUTUE - KOHLEPT, KOWUTO
ce M3/1bYBa HA XMBO B nNporpama Ha PAAMOTO. LeHuTe
ce onpegenat B HapoyHa Tapuda 3a CbOTBETHOTO
CNOPTHO NbpBEHCTBO, pecn. Tapuda 33 CbLOTBETHOTO
MY3UKaNHO cbbuTwme.

(4) CmaHata Ha Tapuda ce onosecTaBa uypes
nyb6/MKyBaHeTo Ha HoBaTa Tapuda Ha yeb-caiiTa Ha
cboTBeTHaTa nporpama. OT gataTta Ha Ny6/MKyBaHeTO Ha
HOBa Tapuda, TA cTaBa Ba/MAHa 332 BCUYKM KJAMEHTU HA
PAONOTO — peknamogatenu u areHumn. MeaunHute
NAaHoOBe, KOUTO Ca 3aABEHW npeaun pJaTaTa  Ha
nybnvKkyBaHe Ha HoBa Tapuda, cnegsa na b6bvaar
npensyncieHn no HoeaTa Tapuda, BaanaHa 3a meceua
Ha M3SbYBaHe.

(5) Pasnopenbata Ha an. 4 He ce npwunara B CayyauTe,
KOraTo peKNamofaTeNiAT UAM areHuuMATa ca 3aniatuam
npeABapuTeNIHO 33aABEHUTE 32 W3/bYBaHE TbProBCKU
cbobueHus, KaKTo " B cnyyawute, KoraTo
peknamoaaTenAt WAM  areHumMATa ca  CKAYMAM  C
PAOANOTO nHauBnayaneH Aorosop, C KOMTO rapaHTUpar
M3pa3xoABaHETO Ha onpegenieH BLOAXET 33 U3NbYBaHe
Ha onpegaeneH 6poi TbProBCKM CbObLLEHUS.

(6) BcuukM KaveHTM Ha PAAMOTO wmat npaBo Aa
nonyyat npedepeHUManHU YCAOBMA U OTCTBMAKU B
CbOTBETCTBME C AEMCTBALLMTE YCNOBUA 32 NpefocTaBAHe
Ha oTtctbnkmM ot PAOMOTO, KouTo ce npwunarat npu
noanucBaHe Ha WHAMBWAyaseH [OrOBOP 3a U3/Ab4BaHe
Ha TbpProBCKM cbobuweHua mexgy PAOAMOTO wu
peknamogarten u/mam areHums.

Yn. 20. (1) Npu npomsaAHa B oduLMaNHNA BaNyTeH Kypc Ha
6barapckna neB KbM eBpoTo, oTtaen ,Mpogaxoun”
NpensyncanBa U KOpUrupa Sb/KUMUTE CYMU NO 3aABEHM
M YAaCTUYHO WAM  HAMbAHO WM3NbYeHM Cxemu Ha
usnbyBaHe/MeAMNHM  MNaHOBE  KbM  CbOTBETHUTE
nporpamu cbobpasHO HOBMA Kypc, KaTo pa3mepbT Ha
TaKa Ob/IXKMMUTE CyMU B 6bArapcku nesa 6bae paBeH Ha
AbIXKMMATa OT KAMEHTa Cyma, AeHOMUHUPaHa B eBpO B

names with previous schemes or the name of the
advertising material is missing or in other similar
cases.

VI. Pricing

Art. 19. (1) The prices for broadcasting of
commercial communications shall be determined
by the Official Rate card for broadcasting in the
respective program of bTV Radio Group.

(2) The Rate cards of the RADIO under para.1 shall
be considered effective as of their publication on
the respective radio program web site and shall be
applicable from this date to all clients of the RADIO
— advertisers and agencies.

(3) The RADIO is entitled to define explicit prices
for broadcasting commercial communications in a
sports championship or in a music event - concert,
which shall be broadcasted live in a program of the
RADIO. The prices shall be determined in a specific
Rate card for the respective sports championship,
resp. Rate card for the respective music event.

(4) Change of Rate card shall be announced
through publication of the new Rate card on the
respective program's website. As of the date a new
Rate card has been published by the RADIO, it
becomes effective and valid for all clients —
advertisers and agencies. Media plans that have
been ordered before the date of the publication of
the new Rate card shall be recalculated according
to the new Rate card valid for the month of
broadcasting.

(5) The provision of para. 4 shall not apply in cases
where the advertiser or the agency has paid
commercial communications in advance, as well as
in the cases when the advertiser or the agency has
concluded an individual contract with the RADIO
which guarantees the spending of a certain budget
for the broadcasting of a certain number of
commercial communications.

(6) Discounts and preferential conditions can be
granted to all clients of the RADIO in accordance
with the applicable conditions for the granting of
discounts from the RADIO, which shall be
applicable upon signing of an individual contract
for broadcasting commercial communications
between the RADIO and an advertiser and/or an
agency.

Art. 20. (1) In case of change of the official
BGN/EUR exchange rate, the Sales Department
recalculates and corrects the amounts due under
the ordered and partially or fully broadcasted
Broadcasting schemes/media plans to the
respective channels as per the new exchange rate
so that the amount owed in BGN to be equal to the
amount owed by the client, denominated in EUR




[eHA, NPeaxoXKaall BAM3aHEeTO B CM/Ia Ha NMpoOMsHaTa B
oduLMaNHNA BaNyTeH KypC, CbOTBETHO NPensyncaeHa no
HOBWA Kypc neB/eBpo.

(2) 3a n3bsareaHe Ha cbmHeHne, PAOVNOTO uma npaBo Aa
Mpexsbp/a B3emMaHuATa CU OT peksamogarenn un/unm
areHUMn Yypes JOroBopu 3a Lecus, GaKTOPUHT UAKN opyTU
NPEexXBbpPAUTENHM CNOCOBM.

VIl. HauuH Ha nnawaHe

Yn. 21. (1) 3aABEHUTE M3NBYBAHMA Ce M3YMCAABAT NO
AelcTBalaTa, KbM gataTa Ha NpuMemMaHe Ha meauniHUA
naaH, Tapuda 3a U3NbyYBaHE HA TbPrOBCKU CbOOLLEHMA B
cboTBeTHATa nporpama Ha bTV Radio Group, a npwu
eBeHTyasIHa nocnejgalla NpomMsaHA Ha TapudaTta ce
aKTyanusmpat cbobpasHo HoeaTa Tapuda npu cnassaHe
Ha ycnosuMATa Ha ya. 19.

(2) Bcekn noTtBbpaeH oT oTaen “Mpopgaxbu” Ha
PAOVMOTO meameH naaH, TpabBa fa 6bae u3yano
niaTeH B CPOK 40 5 (MeT) AHWM OT AaTaTa Ha M3gaBaHe Ha
¢dakTypata or PAOMOTO. 3a Bpeme Ha nJjallaHe ce
npvema [AeHAT M 4YacbT Ha 3aBepsBaHe Ha baHKoBaTa
cmeTka Ha PAOMOTO ¢ gbnakmmata cyma. [pu npomsaHa
Ha 6aHKoBaTa cmeTka, PAANOTO yBegomsiBa MUCMEHO
areHUMATa AN peknamopaTtens 3a ToBa 0BCTOATENCTBO
Ha NMocoYeHWTe B AOroBOpa afpecu 3a KopecnoHaeHuma
no ya. 14 ot O6wuTe ycnosus.

(3) B cnyyait Ha 3abaBa B nnaliaHeTo, Npu ycaoBue ye
NAalWaHeTo, W3BbPLIEHO OT pekaamojaTtena wau
areHUMATa, He e [O0CTaTb4HO 33 JAa NoracuM BCUYKM
ObIKUMU cymn no dakTypute, nsgaaeHun ot PAANOTO,
CTpaHuTe ce cbrnacasat, ye PAOMNOTO mma npaso aa
noracABa 3aAb/IKeHMATa MO pefa  Ha  TAXHOTO
Bb3HWKBAHE, 3aMo4YBaiikM OT HAW-CTapOTO, HE3aBUCMMO
KOe 3adb/IKeHMe ca  3aABWMIM  Ye  noracasaT
peKNamoaaTenaT WAM  areHuMAaTa M He3aBUCUMO OT
OCHOBaHWATA 3a nNAnaliaHe, MOCOYEHWU B MNIATEXKHUTE
OOKYMEHTH.

Yn. 22. PAOMOTO uma npaBo Aa He 3ano4yHe n3nbysaHe
Ha 3aABeHa KaMMaHWA UM NO CBOA MpeLeHKa Aa cnpe
M3/TbYBAHETO, B C/y4all Yye He e MOJYyYUI0 Ob/IKUMO
nnawaHe, 6e3 ga Ab/AXKM KaKBUTO M Aa e obesweTeHus
MM KOMMEHcaUMu.

VIil. FopuweH nHagnsuayaneH Aorosop ¢ pekaamHa
areHuua/areHumm

Yn. 23. (1) PeknamHa areHums, obcny»KBalwa noseye ot
eAMH peKknamogaTten, MMa Bb3MOMKHOCT [a CK/UM
mHausunayaneH gorosop ¢ PAANOTO c obuwa roguwHa
6log)KeTHa rapaHuMa 3a  M3/ibyBaHE Ha TbProBCKM
cbobLleHMA Ha peknamogartenuTe B nporpamurte Ha bTV
Radio Group.

on the day preceding the effective date of the
change in the official exchange rate, resp.
recalculated according to the new BGN/EUR
exchange rate.

(2) For the avoidance of doubt, the RADIO is
entitled to transfer its receivables from advertisers
and/or agencies by way of cession agreements,
factoring or other transfer methods.

VII. Payment methods

Art. 21. (1) The ordered broadcasts shall be
calculated according to the Rate card of the bTV
Media Group effective on the date of the order
receipt. In case of changes in the Rate card the
ordered schemes shall be updated in accordance
with the new Rate card in compliance with art. 19.

(2) Every media plan approved by RADIO’s Sales
Department has to be paid fully within 5 (five) days
from the date of issuance of the invoice by the
RADIO. The payout time is the day and time of
crediting the bank account of RADIO with the due
amount. If the RADOI changes its bank account, the
agency or the advertiser shall be informed for the
change by a written notice sent to the addresses
for correspondence stated in the contract pursuant
to art. 14 of the General Sales Rules.

(3) In the event of any delay in payment, if the
payment, made by the advertiser or the agency is
not sufficient to cover all due amounts under the
invoices, issued by the RADIO, the parties hereby
agree that the RADIO is entitled to cover the oldest
liability, regardless of the advertiser’'s or the
agencies’ indication as to which liabilities their
payment is covering, and regardless of the grounds
for payment indicated on the payment documents.

Art. 22. The RADIO is entitled not to start the
broadcasting of an ordered campaign or in its
discretion to suspend its broadcasting, without
being liable for any remedies or compensations
thereon, in case it has not received any due
payment.

VIII. Annual individual contract with advertising
agency/agencies

Art. 23. (1) Advertising agency which is servicing
more than one advertiser, shall be enabled to
conclude an individual contract with the RADIO
with a total annual budget guarantee for
broadcasting commercial communications of the
advertisers — client of the agency in bTV Radio
Group's programs.




(2) Npun ycnosue Ye aBe naM NoBeyve PEKNAMHU areHUUn
npuHaanexaT KbM efHa W Cblia rpyna OT Apy»KecTBa
MW Ca CbLLLECTBEHO CBBP3AHM MO CMUCHAA HA Y. 38, T. 7
no-gony, PAOVMOTO nma npaBo ga Aade Bb3MOMKHOCT Ha
areHUMMTE  Aa  CKAoYaT  obwo  Kato  CTpaHa
uHamsuayaneH gorosop ¢ PAANOTO, c obwa roamwHa
6loa)KeTHa rapaHuMA 33 W3bYBAHE HA TbProBCKM
CbOOLWEHNA Ha peKkNnamopaTenute - KAMEHTUM Ha Tesu
areHumMu B nporpamuTe Ha bTV Radio Group.

(3) AreHumwuTe, cTpaHa no AgoroBop no an. 2, ca
CONMOAPHO OTFOBOPHWM 3@ MJAWAHWATA, TOYHOTO
M3NbJIHEHWE Ha MOeTUTEe rapaHuuu, nocaeavuuTte npu
HeUsNb/IHEHME U  BCUYKM OCTaHAAM  YCAOBMA MO
Aorosopa.

IX. Peknamauum

Yn. 24. (1) Npu cnop WUAK peKnamaumsa OT cTpaHa Ha
peknamogaTtena WUAM areHuMATa OTHOCHO M31bYBaHETO
Ha TbproBcKuTe cbobuieHns PAONOTO ce 3agbrkasa aa
npeaocTaBy Komuve OT 3anuca/-ute Ha W3/TbYeHuTe
TbProBCKM CbOOLEHUA, KOWUTO Cce MnpoBepsABaT B
nomeweHnata Ha PAOMOTO B npucbcTBMETO Ha
npeacTaBuUTeNIM Ha ABeTe CTPaHW, 3a KOEeTO Ce CbCTaBsA
NPOTOKOJI.

(2) MWckaHeTo 3a peknamaumsa TpAbBa ga 6bae
HanpaBeHO He Mo-KbCHO OT 3 (Tpu) mecela, CYMTaHO OT
Ha4yanoTO Ha M3/TbYBAHETO Ha CbOTBETHAaTa KamnaHuA. B
C/ly4an Ha 3aKbCHANA peknamaumsa, PAOUOTO He abaku
KOMMEeHcaumu.

(3) B cayyait Ha npueta peknamaumsa, PAAUOTO abaxu
KOMMeHcauua cbriacHo yn. 17.

X. BpemeHHO cnupaHe Ha U3NbyBaHe Ha TbProscKo
cbobuieHne UnK KamnaHua

Yn. 25. (1) PAOMNOTO mMma npaBo Aa cripe BpPeMEeHHOo
M3N1bYBAHETO Ha TbProBCKo cbobuieHme 6e3 3annallaHe
Ha obesweTeHna W  HEYCTOWKW, Korato Moayuu
[OKa3aTe/CTBa, Ye C HeroBoTO M3NbUBaHe ce HapyluasaTt
npasa Ha TpeTu Anua.

(2) PAONOTO yBepomsaBa Hes3abaBHO peKaamoaaTens
WA areHumaTa v npepoctasa MHGOPMaLMA Ha KaKBo
OCHOBaHMWe NpeKpaTaBa M3/TbYBaHETO.

(3) Ako 6bae [OoKasaHO NO HagaeKeH ped, ue
npeteHUMUTE Ha TpeTuTe Auua Ca HEeOCHOBATesHW,
PAOANOTO Bb306HOBABA M3NbYBAHETO HAa TbPrOBCKUTE
cbobuleHuA. MnaTeHaTa LUeHa 3a HEeU3NbYeHWUTe, HO
3afBEHM TbProBCKM CbOOLEHMA, aKO MMa TakaBa, ce
npucnaga ot nocaeAsalloTo naalaHe.

UYn. 26. B cnyyait, 4e He e NONYYUAO OBAKUMMO NaallaHe
B cpok, PAOMOTO wuma npaBo fZa cnpe BPEMEHHO
M3/TbYBAHETO HA PEKJAaMHa KaMmnaHuA Npu yCnoBMATA Ha
yn. 22 u/vnm ga cnpe U3MbAHEHMETO Ha KOeTo U Aa e

(2) In the event that two or more advertising
agencies belong to the same group of companies
or are materially related within the meaning of art.
38, item 7 below, the RADIO may enable the
agencies to conclude jointly as a party an individual
contract with the RADIO with a total annual budget
guarantee for broadcasting commercial
communications of the advertisers - clients of any
of these agencies in bTV Radio Group's programs.

(3) The agencies which are party to an individual
contract under para. 2, shall be jointly liable for the
payments, exact performance of the undertaken

guarantees, consequences in case of non-
fulfilment and all other conditions under the
contract.

IX. Claims

Art. 24. (1) In case of a disagreement or a claim
lodged by the advertiser or the agency regarding
the broadcasting of commercial communications,
the RADIO shall submit a copy of the recorder(s) of
the broadcasted commercial communication(s)
which shall be checked on the premises of the
RADIO in the presence of representatives of both
parties for which a protocol shall be signed.

(2) The claim has to be lodged no later than 3
(three) months as of the beginning of the
broadcasting of the respective campaign. The
RADIO owes no compensations in case of delayed
claim.

(3) If the claim is duly accepted, the RADIO owes
compensation pursuant to art. 17.

X. Temporary suspension of broadcasting of a
commercial communications or a campaign

Art. 25. (1) The RADIO has the right to temporarily
suspend the broadcasting of a commercial
communication without owing any compensations
and penalties, in case it receives evidences that the
broadcasting violates third parties’ rights.

(2) The RADIO immediately notifies the advertiser
or the agency and provides information about the
grounds on which the broadcasting has been
suspended.

(3) If the third parties’ claims are duly proved to be
groundless, the RADIO resumes the broadcasting of
the suspended commercial communications. The
paid price of the ordered but unaired commercial
communications, if there is any such paid price,
shall be deducted from the next due payment.

Art. 26. If the RADIO does not receive any payment
in term it may temporarily suspend the airing of an
advertising campaign pursuant to the provisions of
art. 22 and/or stop the execution of any of its




CBOE 3ajb/iKeHuMe Mo [0roBopa, KaTo Bb30OHOBABA
M3bYBAHETO M CbOTBETHO  M3MbJAHEHWETO  Ha
3a4b/KeHneTo cu cnes edeKTMBHOTO MoJlydyaBaHe Ha
Ob/KUMOTO nnawaHe. B tesn cayvyan PAOMOTO He
OBJ/IKM KaKBUTO U A3 € KOMMeHcaunu, obesLeteHna mam
HeyCTOMKMW.

XI. CpoK 3a u3nbuBaHe U NpPeKpaTABaHe Ha AOroBopUTe
3a U3NbYBAHE HA TbProBCKMU CbO6LEHUA

Yn. 27. (1) CpokbT ce onpegena B MHAMBMAYA/HUA
[0roBOp MM C Bb3/J1araHeTo 3a U3NbYBaHe Ha TbProBCKO
cbobuieHre B nporpama Ha bTV Radio Group.

(2) [HorosopbT ce npekpataBa C WM3TMYaHe Ha
onpeaeneHnn B HEro CPoK, B C/lyyai Ye ca M3MbJHEHM
3ab/IKEHUATA Ha CTpaHMTe Mo Aorosopa. [orosopuT
MoKe Aa 6bae npekpaTeH npeay M3TMyaHe Ha CPoKa no
B3aWMHO MWUCMEHO CblNacMe Ha CTPaHWuTe, KaTto
nocneguumTe OT NPEABAPMTENHOTO MpeKpaTaBaHe ce
ypexapaT B CnopasymeHue 3a npekpaTasBaHe, NoanmcaHo
MKy CTPaHUTe UAW B NOANMUCAH OT CTPaHWUTE HapoyeH
NPOTOKO.

Yn. 28. (1) PeknamopatenAT M areHuuaAta, KOUTO ca
CTpaHa MO WHAMBUAYA/JIHWUA AOrOoBOP, UMAT MpPaBo Aa
pa3BanAT AOroBopa MpPU CUCTEMHO HeU3MbJHEeHMEe Mo
BMHa Ha PAAMOTO Ha 3aabaKeHMeTo 32 KOMNEHCUpaHe
no uyn. 17 or O6bwwute ycnosus, Npu ycnosue 4Ye e
OTMPaBEHO MUCMEHO OMJakBaHe OT CTpaHa Ha
peknamogatena wuau areHumata m PAAUOTO He e
NpeycTaHOBUNO WU OTCTPAHWIO HapyLEeHUeTo B CPOK
00 eouH Mecel, OT NoJly4aBaHe Ha OnJIakBaHEeTo.

(2) PAOMOTO wmoske [Ja pasBaauM pgoroBopa npwu
CMCTEMHO Heu3MbJIHEHUE OT CTpaHa Ha pekaamoparens
WAN areHuuATa Ha 3agb/KeHue Mo [Oorosopa, npu
yC/IOBME Ye e OTNPaBeHO MMCMEHO OMNIaKBaHe OT CTpaHa
Ha PAAMOTO u 3agb/KEeHMEeTO He e U3NbJAHEHO B CPOK
[0 eauH Mecel, OT No/lyYaBaHe Ha OMAaKBAHETO.

(3) No cmucbna Ha NpeaxopHUTE anUHEM HA TO3M 4YieH
,CUCTEMHO” e faBa WAM noBedye MbTU 33 CPOKa Ha
Aorosopa.

Yn. 29. (1) B cnyyan ye areHUMsTa UAM peknamoaaTensr
3ab6aBAT nnawaHe no gorosopa c nosedye oT 60 AHM OT
JataTa Ha nagexa, PAANOTO mma npaBo ga passaau
norosopa HesabasHoO, 6e3 npeaussecTue.

(2) Npu BCcMYKM cnyvam Ha pasBassaHe Ha AOroBopa, B
KOUTO areHuMATa W pPeKNamogaTenaT ca W3MpasBHuU
cTpanu, PAANOTO gbnKu BpbliaHe Ha npeannateHuTe
CYMM, aKO MMa TaKMBa, KOUTO He Ca YCBOEHM (33 KoUTO
He Ca M3/bYEHM TbProBCKM CbobLEeHMA) OO paTaTa Ha
pa3BanAaHe Ha AOroBopa.

obligations. The broadcasting and respectively the
execution of the obligation shall be resumed after
receipt of the due payment. In these cases the
RADIO owes no compensations, remedies or
penalties.

XI. Term of broadcasting and termination of the
contracts for broadcasting of commercial
communications

Art. 27. (1) The term is defined in the individual
contract or with the order for broadcasting of
commercial communication in a program of bTV
Radio Group.

(2) The contract is terminated with the expiration
of its term, if the parties’ contract obligations are
executed. The contract may be terminated before
its expiry date only upon mutual written
agreement between the parties, and the
consequences of such early termination shall be
settled in the termination agreement signed
between the parties or in an explicit protocol
signed by the parties.

Art. 28. (1) The advertiser and the agency which
are parties to an individual contract have the right
to rescind the contract in case of systematic
failures of the RADIO due to its fault to execute its
obligation for compensation pursuant to art. 17 of
General Sales Rules, provided that a written claim
has been sent by the advertiser or agency and the
RADIO has not suspended or eliminated the
violation within one month after receiving the
written claim.

(2) The RADIO may rescind the contract in case of
systematic failures of the advertiser or the agency
to execute any contract obligation, provided that a
written claim has been sent by the RADIO and the
obligation has not be executed within one month
after receiving the written claim.

(3) Within the meaning of the preceding
paragraphs “systematic” means twice or more than
twice throughout the validity term of the contract.

Art. 29. (1) If the advertiser or the agency delays
any payment under the contract with more than 60
days from the maturity date, the RADIO has the
right to terminate immediately the contract
without giving a notice.

(2) In all cases of termination of the contract when
the agency and the advertiser are parties duly
performing their obligations the RADIO shall return
the prepaid amounts, if there are any, which have
not been assimilated (for which any commercial
communications have not been broadcasted) up to
the date of contract termination.




(3) Npu npekpaTABaHe Ha AEUCTBMETO Ha AOroBOpa, ako
PAONOTO e M3nbYMI0 TbProBCKU CbOBLLEHMS, 33 KOUTO
He e MNoJlyyYMno naawaHe OT peKknamogaTena uam ot
areHUMATa, PeKNamoaTenaT W CbOTBETHO areHUMATa,
aKo e CTpaHa Mo A0roBopa, ce 3aAb/KasaT CONNAAPHO
[4a 3annaTaAT BCUYKM OBAKMMU CYMU He3abaBHO cneg,
npekpatABaHe Ha [JeilcTBMeTO Ha Jorosopa. 3a
ns3barsaHe Ha CbMHEHMEe HacToslaTa pasnopenba e
NPUAOKMMA W  JelcTBa W cnepj  NpekpaTABaHe
[AeNCTBMETO Ha Aorosopa.

Yn. 30. AKO B CpOKa Ha [0roBopa WU3NbJHEHMETO My
6bae BB3NPENATCTBAHO OT pelleHMe Ha perynaTopeH
OopraH, npueTu HOPMATUBHU WAU ALMUHUCTPATUBHMU
aktose, To PAOMOTO nma npaBo ga npekpaTtn gorosopa
C yBeAOM/IEHWE, WU3MNpaTeHO A0 areHumAatTa w
peknamopaTens, 6e3 cTpaHUTe Aa CU Ab/XKAT KaKBUTO U
Aa 6uno obesweTeHns, KaTo B AEeCETAHEBEH CPOK OT
npekpatasaHeto PAAMOTO Bb3cTaHOBABA Ha areHUMUATa
WAN  Ha peknamogartena  CbOoTBeTHaTa 4act  oOT
npeansiaTeHUTe CymM, akKO MMa TaKMBA, KOWUTO He ca
YCBOEHM [0 MOMEHTA Ha NMpeKpaTABaHeTO.

XIll. Mocnepuumn npu HensNbAHEHUe Ha Aorosopa

Yn. 31. (1) B cnyyait Ha HEM3NbAHEHWE Ha rapaHumMa Uan
3a/b/IKEHWe, JOrOBOPEHO B UHAMBUAYANEH AOrOBOP, Ce
npwaarat cnegHuTe ycaoBuA:

1. Npu HeMsNbAHEHWE Ha rapaHTMPaHMA HeT BoXKeT 3a
M3NbyBaHe Ha PaaMoO  TbProBCKM  CbobuieHuAa B
nporpamute Ha bTV Radio Group, ce Ab/XKW HeyCToMKa,
KaKTo cneaBa:

1.1. npu po 10% HemsnbnHeHue - 10% OT pasnukata
MeXAY rapaHTMPaHMA U peanHo NOCTUTHATUA BLoaXKeT;
1.2. npu po 20% HemsnbnHeHue - 20% OT pasnukata
MeXAY rapaHTMPaHMA U peanHo NOCTUTHATUA BIOAKET;

1.3. npu po 30% HemsnbnHeHue - 30% OT pasnukata
MeXKAY rapaHTUPaHMA U peanHo NOCTUTHATUA BroaxKeT;
1.4. npn Hag 30% HemsnbaHeHue - 50% oT pasnukata
MeXA4y rapaHTMPaHUA U peanHo NOCTUTHATUA BroaKeT.

2. Npu BCEKM OT onucaHuTe no-rope B T. 1 cayyau, ce
AB/IXKM M 3analaHe Ha NPoLUEeHT OT obLaTa CTOMHOCT Ha
BCMYKM OOHyCM, OCTOMHOCTEHM No Tapudata Ha
PAAVOTO, BanngHa KbM AataTa Ha M3NbYBAHETO UM,
KOMTO CbOTBETCTBA Ha MPOLEHTa Ha HEeM3MbJHEHMEe Ha
obwma rapaHTUpaH HeT bloaXKeT.

3. Npy HEeM3MbJIHEHME HA rapaHUMA, KOATO € OCHOBaHue
33 NpefocTaBAHE Ha OTCTbMKa CbMAcHO AeNcTBaluuTe
YyCNoBMA 3a NpefocTtaBsaHe Ha oTcTbnkM oT PAAMOTO 3a
nepuoga Ha wu3nbuBaHe, PAAMNOTO npensuncnasa
BCMYKM M3nbYeHM CxemMM Ha U3AbYBaHEe, 3a Ja ce
onpeaenv W MNPUNONKW KOPUrMpaHa LeHa CcbobpasHo

(3) Upon termination of the contract if the RADIO
has broadcasted commercial communications
without being paid by the advertiser or the agency,
the advertiser, respectively the agency if it is a
party to the contract, are jointly obliged to pay
immediately after the termination of the contract
all amounts due to the RADIO. For avoidance of
doubt, the present paragraph shall remain
applicable and valid even after the termination of
the contract.

Art. 30. If during the term of the contract its
execution is prevented by a decision of a regulatory
institution, adopted legal or administrative acts,
the RADIO has the right to terminate the contract
by sending to the advertiser and the agency a
notification and the parties do not owe any
compensation. In ten days after the termination,
the RADIOshall return to the agency or the
advertiser the respective part of prepaid amounts,
if there are any, which are not assimilated until the
termination of the contract.

XIl. Consequences upon Non-fulfillment of the
Contract

Art. 31. (1) Upon any failure to observe a
guarantee or an obligation agreed upon in the
individual contract, the following conditions shall
apply:

1. upon non-fulfillment of the guaranteed net
budget for broadcasting of commercial
communications in the programs of bTV Radio
Group, the following penalty shall apply:

1.1. with up to 10% non-fulfillment - 10% of the
difference between guaranteed and actual budget;
1.2. with up to 20% non-fulfillment - 20% of the
difference between guaranteed budget and actual
budget;

1.3. with up to 30% non-fulfillment - 30% of the
difference between guaranteed and actual budget;
1.4. with over 30% non-fulfillment - 50% of the
difference between guaranteed budget and actual
budget.

2. for each of the cases described above in item 1,
the advertiser and/or the agency owes payment of
a percentage of the total value of all bonuses which
corresponds to the percentage of failure to meet
the total guaranteed net budget. The value of the
bonuses is calculated according to the Rate card of
the RADIO, valid at the date of their broadcasting.
3. Upon any failure to observe a guarantee as
ground for granting discount under the current
conditions for the granting of discounts by the
RADIO for the broadcasting period, the RADIO shall
recalculate all Broadcasting schemes which have
already been broadcasted in order to determine




HMBOTO Ha OTCTbMKaTa, CbOTBETCTBAWO Ha pPeasHOTO
M3NbJIHEHME Ha CbOTBETHATA rapaHuma/3aabiKeHue, 3a
KOETO e npeAocTaBeHa OTCTbMNKaTa. KAMEHTBT Ab/KM
3annallaHe Ha pas3aMKaTa Mexay npeusyucieHata
Ob/KMMa CyMa Mo peda Ha Mpeaxo4HOoTO M3pedyeHue u
cymata cbo6pasHO MbpBOHAYaNHO MpeaocTaBeHata
OTCTbIKA.

(2) B cnyuaii yue peknamoaaTenaT U3noasBa ycayrute Ha
areHuMa, nnawaHmAaTa no an. 1 ce Ab/KaT OT areHumMATa
M peknamogatena coaugapHo kbm PAAMOTO B 10
[OHEBEH CPOK OT NoNy4yaBaHe Ha yBeJOM/IEHWe OT CTpaHa
Ha PAOMOTO.

(3) B cnyyait Ha HecnasBaHe Ha CPOKOBETE 3a MJallaHe,
peknamogatenat Abixku Ha PAAMOTO HeycTolKa B
pasmep Ha 1/360 4acT OT OCHOBHWA TOAMILIEH JIMXBEH
npoueHT Ha bbarapcka HapogHa 6aHKa 3a nepuoaa,
yBennueH ¢ 20 (gBafieceT) NyHKTa, 3a BCEKM AeH 3abaBa,
CYMTaHO OT pJataTa Ha nagexa. B cayyanm ue
peknamogaTenAt U3NosA3Ba YCAYruTe Ha  areHuus,
HeycTolMKaTa 3a 3abaBeHO nNjawWaHe ce Ab/MKU OT
areHUMATa U peknamogartena conmpgapHo kbm PAANOTO.
(4) B cnyyait ye areHUMATa WAM pPeKNaMOZaATENAT He
M3NBJIHA HAKOE OT 33a4b/IKEHWUATA CUM MO TO3U UNEH,
PAONOTO uma npaBo pga nNOTbpCU peanmsauma Ha
npaBata cu No cbaebeH pea, KaKTO M Cblo Ja ce
OTK/IOHW OT 0bMYaiHaTa cM NPAKTUKA KaTo Npu ciensaly,
[OroBOp C areHUMATa U/Man peknamogatens nma npaso
Ja He npenoctaBu OTCTbMKW, [OKAaTO He 6baat
M3NbJIHEHWN BCUYKU 3a4b/IKEHUA.

(5) HacToawmAaT uneH ce npunara u cnes npekpataBaHe
Ha 4eNCTBMETO Ha UHAMBUAYANHUA AOrOBOpP, pecn. cnes
M3 BbYBAHETO HA PAAMO TbProBCKMU CbOBLLEHMA.

Yn. 32. BbB BCEKWU C/y4valh Ha pasBassHe Ha AOroBopa
nopaguM npuUYMHA, 33 KOATO peKnamojatenat uam
areHUMATa KaTto CTpaHa noO AJOrosBopa OTroBapAT,
PAONOTO npeusuncnaBa BCUYKWU U3AbYeHU Cxemn Ha
u3nbyYBaHe no aencteawarta Tapuda Ha PAOUOTO Kbm
[JaTaTa Ha W3NbYBaHe Ha CbOTBETHATa KamnaHwA, 6e3
npunaraHe Ha OTCTbMNKUTE WU  peKknamogaTtenar w
areHumMATa CoONMMAAPHO AbXKAT BPbLUAHE HAa OTCTbMKUTE,
KOWTO ca npeaocTaBeHM MO pefa Ha AOrosopa - T.e. Ha
pasfnuvkata Mmexagy npemsyucneHata AbKuma cyma no
Tapudpata Ha PAOMOTO u cymata cbobpasHo
npeaBapuTenHO NpeaocTaBeHnTe oTCcTbNkK, B 10 AHeBeH
CPOK OT MOJlyyaBaHe Ha yBeJoOMJeHWe OT CTpaHa Ha
PAONOTO.

Xlll. UsmeHeHune Ha O6wmuTe ycnosusa

Yn. 33. (1) HactoawmTte O6wWwm ycnosus morat ga 6baat
nameHaHn ot PAOUNOTO epgHocTpaHHO. WM3meHeHuTe
n/vnn gonbaHeHn O6WM ycnosus ce nybanKyBaT Ha yeb
canToseTe Ha nporpamuTe Ha bTV Radio Group.

(2) PeknamopatenaT M areHuuATa, akKo € cTpaHa Mo
[OroBOp, Ce yBeAOMABAT 3a HACTbMWUAUTE MPOMEHMU B

and apply the corrected price according to the
applicable discount rate, corresponding to the
actual performance of the client of the respective
guarantee/obligation for which the discount has
been granted. The client owes payment of the
difference between the recalculated amount due
under the procedure of the preceding sentence
and the amount with the initially granted discount.
(2) If the advertiser uses the services of an agency,
the payments under para.l shall be due by the
agency and the advertiser jointly to the RADIO
within 10 days from receiving a notification from
the RADIO.

(3) Upon any failure to observe the terms for
payment, the advertizer owes to the RADIO a
default payment to the amount of 1/360 of the
base annual interest rate of the Bulgarian National
Bank for the period, increased by 20 (twenty)
points for each day overdue, after the maturity
date. If the advertiser uses the intermediation of
an agency, the advertiser and the agency jointly
owe the default payment.

(4) Should the agency or the advertiser fails to
perform any of its obligations under this article, the
RADIO shall be entitled to seek its rights in court, as
well as to deviate from its usual practice and refuse
to grant any discounts under any subsequent
agreement with the agency and/or the advertiser
until all obligations hereunder have been
performed.

(5) This article shall apply even after the
termination of the individual contract or the
broadcasting of commercial communications.

Art. 32. In all cases of termination of the contract
due to any reason for which the advertiser or
agency as party to the contract are responsible, the
RADIO  shall  recalculate all  broadcasted
Broadcasting schemes under the official Rate card
of the RADIO as of the date of the broadcast of the
respective campaign without application of the
discounts and the advertiser the agency jointly
owes the returns of the concessions granted under
the contract - that is, of the difference between the
recalculated amount due under the official Rate
card of the RADIO and the amount according to the
previously granted concessions, within 10 days
from receiving a notification from the RADIO.

Xlll. Amendment to the General Sales Rules

Art. 33. (1) The present General Sales Rules may be
amended unilaterally by the RADIO. The amended
and/or supplemented General Sales Rules shall be
published on the bTV Radio Group's web site.

(2) The advertiser and the agency, if it is a party to
a contract, shall be informed for the amendments




O6bwmTe ycnosBuAa 4ype3 nyb/AMKyBaHETO MM Ha yeb
cavitoBeTe Ha nporpamuTe Ha bTV Radio Group mam cbe
cbobuieHMe NO  eNeKTPOHHa  MoWa, Kato  umar
Bb3MOXKHOCT B 7-AHEBEH CPOK OT Ny6/AMKyBaHETO Aa ce
3ano3HaAT ¢ TaAX. B c/iyyait ye B TO3M CPOK OT TAX He
NOCTbMM MUCMEHO HecbracMe C HanpaBeHUTe MPOMEHH,
Te rm 06BBP3BAT M Ce NpuAaraTt Npu B3aMMOOTHOLLEHUATA
mm ¢ PAONOTO.

XIV. KoHpmaeHumanHocr

Yn. 34. (1) PAOUOTO, peknamogaTtenar U areHuuATa ce
3a4b/I’KaBaT Aa He pa3KpMBaT Mo KakeBato v aa 6uno
dopma MHPopmaumA, CbCTaBAsABALWLA TbProBCKa TalHa,
Ha TpeTo Auue (C M3KNOYeHWe Ha duavanute cm,
OAMTOPU U OPULMYECKM CbBETHMLM), OCBEH akKo
npeaBapuTenHO € TMOJIYY4EeHO U3PUYHOTO MUCMEHO
CbrnacuMe Ha ppyrata CTpaHa WM aKo CbOTBETHaTa
CTPaHa e 3aAb/I)KEHa NO 3aKOH.

(2) Mo cmucbna Ha HacToAwmte O6WM ycnoBuA
TbproBcka TallHa Ha PAAMOTO ca KOHKpeTHW ¢aKTu,
MHbOOpMaLMA M  JaHHW, CBbP3aHM C Xo4a Ha
NperoBopuTe, CbAbP)KAHMETO WU  YroBOPKMTE MO
CKNIOYEHU  MHAMBUAYANHM  [OrOBOPW, WMEHA Ha
peknamogaTenu, rapaHTMpaHu 6roaKeTn, cpokose 3a
U3MbJHEHME, rapaHuuun, npedepeHuUnanHn ycaoBua U
OTCTBMKKU, NPaBa M 3a4b/IKEHUA Ha CTPAHWUTE, YTOBOPKMU
npu HeusnNbAHEHWEe, KakTo W  uHPopmauma 3a
opraHMsaumaTa M Tbproeckata genHoct Ha PAAMNOTO,

HOYy-Xay, MPaKTUYECKU ONUT W JNYHW [aHHW  Ha
chyxutenute Mmy. PaskpuBaHeTo Ha MHdpopmauus,
CbCTaB/ABalla TbProBCKa TallHa, ce cmATa  3a

CbLLECTBEHO HapylleHMe W MOXKe Ja AJosege [0
npekpaTaBaHe HAa CK/IOYEHWs [AOroBOp MO BMHA Ha
CTpaHaTa, AoNycHaNa PasKpMBaHETO Ha MHbopMauua. He
ce cmATa 3a pasKpuBaHe Ha TbpProscka TaliHa
nHdopmaLmaTa 3a GaKTa Ha CKNOYBAHE Ha LOroBop.

(3) He e KoHbMAeHumanHa cobcTBeHaTa 3a CTpaHaTa
MHPOPMaLMA, KOATO CTpaHaTa M3PUYHO e onosecTuna
KaTo HeKOoHdUAEHLMANHA UAN KOATO Cama e Hanpasuia
obuwoaocTbnHa.

Yn. 35. BcAKa OT cTpaHUTE NO JOrOoBOP 33 M3/NbYBAHE Ha
TbProBCKM CbOOLLEHMA ce 3aabikaBa Aa He yBpexaa
[06pOTO MMe Ha HacpellHaTa CTpaHa WU/WAM Ha HelHu
CNYXUTENN, KAaKTO U A3 MU3UCKBA OT CAYXKUTENUTe cu U
NOAM3MbAHUTENINTE CU CMa3BaHe Ha 3aAbXKeHuATa WU
OrpaHMyeHunATa no 4. 34 N HaCToALLMNA YNEH.

Yn. 36. 3a HapywaBaHe Ha 3agb/iKeHue no yn. 34 n un.
35 HewusnpaBHaTa CTpaHa AbMAXKM HA U3MNpaBHaTa
HeycToliKa, B pasmep Ha 10% (nmecer Ha cTO) OT
CTOMHOCTTA Ha A0rosopa, Ho He noseye oT 5 000 nB. Mpwn
HacTbNWAW BpPeamn B MO-FONAM pa3mep OT YyroBOpeHaTa

of the General Sales Rules through their
publication on the web site of the bTV Radio Group
or by an e-mail message and they shall be entitled
within 7 days from the publication to get
acquainted with amendments. If no written
disagreement is submitted by them within this
term, the amendments are considered binding and
shall be applicable in their relations with the
RADIO.

XIV. Confidentiality

Art. 34. (1) The RADIO, the advertiser and the
agency undertake not to disclose in any form
information that is a trade secret to third parties
(except its affiliated companies, auditors and legal
advisers) unless an explicit written consent has
been received in advance by the other party or if
the respective party is obliged by law.

(2) Pursuant to the present General Sales Rules,
RADIQ’s trade secret are specific facts, information
and data, connected with the negotiations, content
and stipulations of the signed individual and
framework contracts, names of the advertisers,
guaranteed budgets, terms of execution,
guarantees, preferential conditions and discounts,
rights and obligations of the parties, agreements in
case of non-fulfillment, as well as information for
the organization and commercial activity of the
RADIO, know-how, practical experience and
personal data of its employees. The disclosure of
information that is a trade secret shall be treated
as substantial violation and may lead to
termination of the signed contract by the fault of
the party which has allowed the disclosure of
information. The disclosure of the fact of signing
the contract is not considered as disclosure of a
trade secret.

(3) Any information of the party which has
explicitly been announced as non-confidential by
the same party or has been made public by the
selfsame party is not considered confidential.

Art. 35. Each party to the contract for broadcasting
of commercial communications is obliged not to
damage the good name of the counterparty and/or
its employees, as well as to demand from its
employees and subcontractors to observe the
obligations and restrictions pursuant to art. 34 and
this article.

Art. 36. For violation of any of the obligations
pursuant to art. 34 and art. 35 the delinquent party
owes the correct party a penalty in amount of 10%
(ten percent) of the contract value, but not more
than BGN 5 000 (five thousand). If the amount of




HeycToilKa, PAAMOTO cvu 3anasBa npaBoTo Aa
npeTeHAMpa BCUYKM Bpeau - NpeTbprneHn 3arybu w
NPOMNyCcHaTV NOA3M Hag Ta3u cyma.

XV. HepeicTtButenHocr

Yn. 37. CTpaHuTe AeKnapupaT, 4e B C/yyal Yye HAKoA oT
Knay3ute Ha HactoawmTe O6LWM ycnoBUA UKW AOroBopa
Ce OKa)Ke HeaewncTBMTE/NIHA, TOBa HAMA 43 BOAM A0
HeAEeNCTBUTENIHOCT Ha OCTaHa/AWUTe Kaysu OT A0roBopa
n/unn O6wmte ycnosma. HegelcTBuTesiHaTa Kaaysa ce
3amecCTBa OT NOBE/IUTE/IHU HOPMM Ha 3aKOHa.

XVI. LedunHuuun

Yn. 38. Mo cmucbna Ha Hactoswmte O6wm ycnosus,
Tapudata Ha PAANOTO u nHaMBUAYaNHUTE LOTOBOPMU:

1. Nporpamu/pagnonporpamm Ha bTV Radio Group ca:
N-JOY, Z-ROCK, JAZZ FM, CLASSIC FM, BTV RADIO wu
ApyrM paguvonporpamu, B CAyyail 4Ye TakuBa Obaat
nobaseHu oT ,PagnokomnaHusa Cu.[xen” OO0 unun ot
,bTB Meagua pyn” EAL.

2. HeTeH BtoaKeT: cymaTa, epeKTUBHO M3pas3xoaBaHa oT
peknamopaTens 3a U3NbYBaHe HA TbProBCKM CbObLLEHMA
B nporpamuTte Ha bTV Radio Group cneg HauncnaBaHe Ha
OTCTbMNKKU U Npeaun HauyncnasaHeto Ha A4C.

3. Cxema Ha u3nbyBaHe: NOAALEH OT KAMEHTA MeaueH
nnaH, oCTOMHOCTEH U NoTBbpAeH oT PAANOTO.

4. PaboTHUAT AeH e Bcekn aeH ot 09:00 ao 18:00 vaca,
M3BbH CbbOTa, Hezena M OOULMANHU MPA3HUYHM WU
HepaboTHM gHKU B PenybaunKka bbarapums.

5. Tapuda Ha PAJUMOTO: Tapuda 3a m3nbyBaHe Ha
TbProBCKM CbOBLWEHNA B CbOTBETHATa Nporpama Ha bTV
Radio Group.

6. AKO He e WM3PMYHO MOCOYEHO ApPYro, UeHUTe W
BCAKAKBU APYrn cymu B Hactoawmte O6WM ycnosus, B
MHANBUAYanHUTe aorosopwu, B Tapudarta Ha PAANOTO un
B APYrM [OOKYMEHTM BbB BpPb3Ka C M3NbYBAHETO Ha
TbProBckn cbobuwerHna ot PAAMNOTO, ca B neBa U He
Bkatousat A44C.

7. NMpuema ce, Ye pEKNAMHU areHUMN NPUHaLIEKaT KbM
efiHa M Cblua rpyna oT APY)KecTBa MM Ca CbLLECTBEHO
CBbP3aHK, akKo e U3MbAHEHO e4HO OT CNeAHUTE YCN0BUSA:

a) eaHa areHuMs (MM OBLWEPHO APYMKECTBO Ha
Tasu areHuuMs, B KOETO TA MMa MaXKOpMTapHO ydyacTue)
npuTe)Kasa noseye OT MONOBMHATA OT KanuTtasa Wau ot
B6U3HEC aKTMBWTE Ha Apyra areHumMa WamM Mma npaso 4a
ynpaKHABa noseye OT MOJOBMHATa OT [nacoBeTe B
061woTo cbbpaHue Ha Apyra areHums; uam

6) noseye OT NonoOBMHATa OT KanuTasa Wau OT

the damages is bigger than the agreed penalty, the
RADIO reserves its right to claim all damages —
losses incurred and lost profits beyond that
amount.

XV. Invalidity

Art. 37. The parties declare that if one or more of
the clauses of these General Sales Rules and/or of
the contract are invalid this shall not result in the
invalidity of the other clauses of the contract
and/or the General Sales Rules. The invalid clause
shall be replaced by the imperative legislation
norms.

XVI. Definitions

Art. 38. According to present General Sales Rules,
the official Rate card of the RADIO and the
individual contracts:

1. Programs/radio programs of the bTV Radio
Group are: N-JOY, Z-ROCK, JAZZ FM, CLASSIC FM,
BTV RADIO and other radio programs, if such are
added by "Radiocompany CJ" OOD or "BTV Media
Group" EAD.

2. Net budget: the amount effectively spent by the
advertiser for  broadcast of commercial
communications in bTV Radio programs after
making discounts and before charging VAT.

3. Broadcasting Scheme: a media plan assigned by
the client, valuated and confirmed by the RADIO.

4. The The working day is from 09:00 am till 06:00
pm on days other than Saturday, Sunday and
official holidays and non-working days in Bulgaria.
5. Official Rate card of the RADIO: the official Rate
card for broadcasting of commercial
communications in the respective program of bTV
Radio Group.

6. Unless otherwise explicitly specified, the prices
and any other sums, indicated in the present
General Sales Rules, the individual contracts, the
Rate cards of the RADIO and in other documents in
relation to the broadcasting of commercial
communications by the RADIO, are in BGN and do
not include VAT.

7. It shall be considered that advertising agencies
belong to the same group of companies or are
materially related, if one of the following
conditions is met:

a) One agency (or a majority-owned
subsidiary of that agency) owns more than half the
capital or business assets of another agency or has
the power to exercise more than half of voting
rights in the General meeting of another agency; or

b) More than half of the capital or the




NPaBOTO HAa FNac B areHuuMuTe ca MNPSAKO UAWU HEMpPAKo
npuTeXKaHMe Ha efHO M Cblo Auue (T.e. areHuuuTe ca
OblLepHU ApYXKecTBa Ha efHa M Cblla MKOHOMMYECKA
rpyna); uamu

B) HaaMue e WMAEHTMYHOCT B JIMLaTa,
ynpaB/ABalLM areHuMuTe: Hal-ManKko MojoBMHATa OT
yneHoseTe Ha YnpasutenHusa cbeer/CbBeTa  Ha
OVPEKTopUTE  Ha  areHuuute  U/WAM  3aKOHHUTE
NpeacTaBUTENM Ha areHuMuTe, KOWTO 3aegHO WM
NooTAEeNHO MMaT NPaBo 4a NPeACTaBAABAT CbOTBETHATA
areHuMs, ca e4HU 1 CbLUM I1Ua; AN

r) e4aHa areHuMa (MM AbLLEPHO APYYKECTBO Ha

Tasu areHuuMs, B KOETO TA MMa MaXKOpPUTapHO y4yacTue)
MMa NpaBo Aa Ha3HayaBa MoBeye OT MOJOBMHATa OT
uneHosete Ha YnpasuTenHua cbeeT/CbBeTa  Ha
OVIPEKTOPUTE UK, B CIyYall Ha OPYXKECTBA, KOUTO HAMAT
TaKbB CbBeT — TMpaBO [Ja Ha3HayaBa 3aKOHHUTE
NpeacTaBUTENN Ha APYra areHuma; uam

4) eaHa areHuMsa (MAM ObLEPHO APYMHKECTBO Ha
Tasu areHuuMs, B KOETO TA MMa MaXKOpPMTapHO y4yacTue)
npuTeXKaBa MoO-mMasjKo OT MOJIOBMHATa OT Kanutana, oT
6U3HeC aKTMBUTE M/UAM MMA MPaBO Aa YNPaXkHABA Mo-
MaJIKo OT NOJI0OBMHATA OT rnacoseTe B O6WOTO cbbpaHue
Ha Qgpyra areHuus, HO MMa npaBo Ja b6/oKupa
CTpaTerMyeckn pelleHua Ha Apyra areHuus (CbBmecTeH
KOHTPOA C ApYro npeanpusaTve) Ypes ynpakHABaHe Ha
CbLLECTBEHO NPABO HA BETO BbPXY TbProBCcKaTa NoAUTUKA
Ha ApyraTa areHums); uam

e) areHumuTe ca 6UIM MpeLeHEeHU KbM Mo-paHeH
MOMEHT KaTo o06lWa MWKOHOMMYecka rpyna oT
6bsrapckata Komucus 3a 3alMTa Ha KOHKYPEHUUATA UK
ot EBponeiickaTa KOMUCHA M OT gaTaTa Ha Tasu NpeLeHKa
He Ca HaCTbNUAM CbLLECTBEHM NPOMEHN B OCHOBaHMATA
3a TOBa pelueHme.

B cnyyah 4ye nocpepctBom nybAMYHO AOCTbMHATA
nHoopmauma PAANOTO HAMA Bb3MOXKHOCT Aa YCTaHOBM
n/vAn pa nposepw cnasBaHeTo Ha ycnosue no 6ykea a)
[0 €), areHuMuTe, KOUTO TBBLPAAT HEroBOTO Ha/nuuue,
cnegBa BaAMAHO A YAOCTOBEPAT  CbOTBETHAaTa
cBbp3aHocT npeg PAANOTO.

XVII. NMpuoputetn

Yn. 39. B ciiyyaih Ha NpOTMBOpPEYNE MENXKAY Knaysu Ha
pasnuyHMTE AOKYMEHTM, KOUTO CbCTaBAT [0roBopa B
HerogaTa LUAMOCT, MNPeAUMMCTBO MMAT KaysuTe Ha
OOKYMEHTUTE B c/leHaTa NOC/eA0BaATENHOCT:

1. AHeKcuUTe KbM MHONBUAYANHUA A4OTOBOP;
2. NHAMBUAYANHUAT MMCMEH A0T0BOP;
3. HactoawmTe O6wm ycnosus.

XVIIl. 3akntountenHu ycnosua

Yn. 40. B
B3aMMOOTHOLIEHNA

CBOATa CTOMaHCKa
PAMOTO,

nenHoct
peknamopgaTtenute u

voting rights of the agencies are ultimately held,
directly or indirectly, by the same holding entity or
person (i.e. agencies are subsidiaries of the same
economic group); or

c) There is identity of the persons managing
the agencies: at least half of the members of the
Management board/Board of directors of the
agencies and/or one or more of the statutory
representatives of the agencies who jointly or
separately are authorised to represent the
respective agency, are one and the same persons;
or

d) One agency (or a majority-owned
subsidiary of that agency) has the power to appoint
more than half of the members of the
Management board/Board of directors or, in case
of companies not having a board — the statutory
representatives of another agency; or

e) One agency (or a majority-owned
subsidiary of that agency) holds less than half the
capital, the business assets and/or has the power
to exercise less than half of voting rights in General
meeting of the other agency, but has the power to
block strategic decisions of another agency (joint
control with another undertaking) through the
exercise of material veto rights on the business
policy of the other agency; or

f) The agencies have previously been treated
as single economic entity by the Bulgarian
competition authority or the European Commission
and there have not been any significant changes in
the reasons underlying that decision since the date
of that assessment.

In case public information does not enable RADIO
to ascertain and/or verify the meeting of a
condition under (a) to (f), the agencies which claim
its presence must validly demonstrate the
respective relation link to the RADIO.

XVII. Priorities

Art. 39. In case of discrepancies between the
clauses of the various documents composing the
whole contract, priority is given to the clauses of
the documents in the following order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.

XVIII. Final Provisions

and
and

activities
advertisers

business
RADIO,

their
the

Art. 40. In
relationships




peKknamHuTe areHuMn ce PbKOBOAAT OT CTaHAAPTU 3a
OTrOBOPHO MNOBeAeHVEe U JeicTBallaTa HOPMaTMBHA
ypenba, BK/AOYUTENHO NO OTHOWEHWE NPUAOKUMMU
3abpaHu, Kato 3abpaHa 3a Kopynuua W Apyru
orpaHuyeHuna. [llpu cbmHeHne, PAONOTO 3anassa
BCMYKUTE CM NpaBa B Ta3n BPb3Ka.

Yn. 41. (1) 3a HeypeaeHuUTe BBMNPOCU ce npwunarart
pasnopenbute Ha LEWCTBALLOTO 3aKOHOAATENCTBO Ha
Penybauka bbarapums.

(2) Bcuukm cnopose MO TbAKYBaHE W M3MbJAHEHME HA
WHAMBUAYANHUTE A0roBopu, W HactoAwmuTe O6wm
yCNoBMA Ce ypexaaTr no CcrnopasymeHue Mexay
CTPaHUTE, a aKO TaKoBa He ObAe MNOCTUITHAaTO — OT
KOMMEeTEHTEH Cbf, CbC ceganuule B rp. Codus.

Hacroawure O6LLI,M ycnosuAa Ca U3rotBeHn Ha 6bnrapcw|
W aHTNICKMY €3UK, KaTto B cnyqaﬁ Ha HeCbOoTBETCTBME
mexXay TeKCToBeTe € BanmaeH 6’bl1rapCKVIﬂT TEKCT.

HactoawmTe O6wum ycnosus ca 8 cuna ot 01.01.2022 r.

advertising agencies are guided by standards of
responsible behavior and effective regulations,
including applicable prohibitions such as ban for
corruption and other restrictions. When in doubt,
the RADIO reserves all of its rights in this respect.

Art. 41. (1) The effective legislation of the Republic
of Bulgaria shall be applicable for all unsettled
issues.

(2) All arguments related to the interpretation and
implementation of the individual and framework
contracts and the present General Sales Rules shall
be settled by an agreement between the parties. In
case an agreement cannot be reached, the issue
shall be brought to the competent court in Sofia.

These General Sales Rules are made in Bulgarian
and English language and in case of discrepancies
between the clauses the version in Bulgarian
language shall prevail.

These General Sales Rules are effective as of
01.01.2022.




