ObLLKY YCNnoBUA

3a ny6/1MKyBaHe HA peKnama B UHTEPHET OT
BbTB Mepgua Npyn EAL]

|. O6wu nonoxeHusa

Yn. 1. Hactoswmute O6WM ycnosBusa pernameHTUpaT
ny6/MKYBaHETO Ha PEKNAaMHW MaTepuansum Ha BCUYKM
WHTEPHET CaiToBe, MOBUIHU NPUNOKEHUA U UHTEPHET
npoeKkTu Ha 6TB (Hapu4yaHM No-goay 06O 3a KpaTKoCT
,BMG Digital") n ca 3agbnkutenHu 3a ,6TB Megua
lpyn" EAL (HapuuaHo 3a KpaTtkocT ,6TB") n HerosuTe
KAMEHTU — peKNamoZatenM M PeKNaMHU  areHumu
(nocnepgHUTe HapMyaHW NO-HATATLK 3a KPATKOCT cnopes,
KOHTEKCTa ,areHumsa” uam ,areHumun'"). KaneHtute Ha
6TB yaocToBepsaBaT cbriacmeto cv ¢ ObwmTe ycnosus ¢
noAanuca cu noa MHANBUAYANEH MUCMEH AOTOBOP UK C
Bb3/1araHeTo Ha Nyb/MKyBaHe Ha PeKNameH maTepwuan.
KnveHtTuTe ca 3anosHatv, 4e paencreawmTe 0O6wm
ycnoBus ce ny6/aMKyBaT U ca AOCTbMHM Ha yebcaiTa Ha
6TB: http://www.btv.bg/reklama/internet/.

Yn. 2. (1) PeknamHuTe matepuanu ce nybaukysaT no
Bb3/laraHe Ha peKksamodaten MAW areHuma cpely
3annallaHe Ha Bb3HarparkaeHue, onpeaeneHo cnopes
ycnosuaATa B CKAOYEHMSA MeXay  CTpaHuTte
WHOMBMAYaNeH [JoroBop. BbB BcAKa efHa 3asBKa
TpsAbBa 33aAb/MKUTENIHO fOa NPUCHCTBA U MOBMAHA

PeKnama, KaTo B cnydyau B KOUTO
aFeHLI,MﬂTa/pEKfIaMO,D.aTe}'IﬂT He Ca Hanpasuaun
npeasapuTenHo pa3npegeneHne Ha 3aABeEHUTE

umnpecun, 6TB cu 3amasBa NpaBoTO 4@ W3NbAHU
3aABKaTa Mo CBOA NpeLeHKa.

(2) PeknamHuTe MmaTepuanu cnegga Aa NpeacTaBsaT
CTOKM  uU/Mam  ycayrm  u/uam  TbProBCKU  MapKw,
cobCcTBEHOCT CaMO Ha peknamopaTens, UAu Takuea, 3a
KOWTO CbLUMAT MMa OTCTbMEHW MNpaBa Ha MO/A3BaHe
CblrNacHO [J0roBOpP 33 W3KAYUTENHA /IMLEH3MA Mo
cMucbia Ha 3MIO, no cuiata Ha KOWTO HWKOW Apyr,
BK/OUYUTENIHO COBCTBEHMKBT Ha MapKaTta/ute, He MoXKe
4a UM3MNoa3Ba AULEH3NpaHuUTe MapKu. [orosopbT 3a
M3KAIOYUTENHA JIMLEH3UA Ce CcyYuTa 3a AeincTsBallo
[OKa3aTeNncTBo 3a UenuTe Ha HacToAwmte O6wWwM
YCNOBMA, aKo e BMMCAH NO HagaeXHua pen B
JbpKaBHuUA pernctop npu MNaTteHTHOTO BEAOMCTBO.

(3) B cnyyali ye 6bAAT peknamupaHu 3ae4HO Noseye oT
efHa MapKa, ycayra MAM  MNPOAYKT Ha  pasiuyHu
peknamogatenn, ce 3annalla 3aBuWeHMeTo no ya. 13,
an. 2.

Yn. 3. (1)
No3MLMOHUPAHETO Ha

OnepaTMBHOTO 06CAYKBaHE,
[OroBOpeHNTe

KaKTO "
PEKNAaMHHN

GENERAL SALES RULES

for internet publishing of advertising materials by
BTV Media Group EAD

l. General provisions

Art. 1. These General Sales Rules regulate the publishing
of advertising materials on all web sites, mobile apps and
internet projects of bTV (hereinafter jointly “BMG Digital”)
and are binding for BTV Media Group EAD (hereinafter
“bTV”) and its clients - advertisers and advertising
agencies (the latter referred to according to the context
“agency” or “agencies”. The clients of bTV confirm their
consent and acceptance of the General Sales Rules by
signing an individual written contract or by assigning the
published of an advertising material. The clients are aware
that the effective General Sales Rules are published and
are available on the web site of the bTV:
http://www.btv.bg/reklama/internet/.

Art. 2. (1) Advertising materials shall be published upon
assignment by an advertiser or an agency against
payment in compliance with the provisions set forth in the
individual contract. In each request, a mobile
advertisement must also be present, and in cases where
the agency/advertiser did not make a prior distribution of
the requested impressions, bTV reserves the right to
execute the request at its own discretion.

(2) The advertising should present goods and/or services
and/or trademarks which are the sole property of the
advertiser, or such, for which the client has obtained
rights of use as per an exclusive license agreement within
the meaning of the Trademarks and Geographic Symbols
Act under which no other person, including the owner of
the mark(s), is entitled to use the licensed marks. The
exclusive license agreement shall be considered effective
evidence under this General Sales Rules if it has been duly
entered into the State Registry with the Patent Office.

(3) In case more than one trademark, service or product
of different advertisers are being jointly advertised, the
surcharge under art.13 para. 2 shall be payable.

Art. 3. (1) The operational service as well as the
positioning of the agreed advertising materials shall be




maTepuanu, ce OCbLLEeCTBABA OT eKuna Ha ,AurutantHu
Mpopaxkbu” Ha 6TB. MnawaHuaTa 3a Ny61MKyBaHETO Ha
peKkNnamHM maTepuann ce wu3BbpwBa nNo 6aHKoBaTa
cmeTKa Ha 6TB, nocoyeHa B Jorosopa wWauM B
cboTBeTHaTa daKTypa.

(2) B oTHOweHMATa cu ¢ 6TB, cBbp3aHU C NJIaHUPAHETO,
NO3MLMOHUPAHETO U MNyB/AMKYBAaHETO Ha PeKNaMHUTE
maTtepuanu n TAXHOTO 3ansawaHe, BCEKM
peknamopaTten MoKe Aa no/si3Ba NocpeaHUYecTBoTO Ha
peknamHa areHums. 6TB He AbaXW 3anfawaHe wau
Bb3HarpaxgeHue Ha areHumATa

(3) B cnyuait ye cTpaHu No MHAMBUAYANHUA AOrOBOP Ca
peknamoaaTen U peknamMHa areHuusa, peknamoaartensat
M peKNamMHaTa areHuma ca Co/JIMZAPHO OTrOBOPHWU 3a
naalWaHnATa, obesWweTeHnATa U HEYCTONKUTE Ob/IKUMU
no AoroBopa 1 HactoswwmTe O6LWM ycoBus.

Yn. 4. (1) PeknamHa areHuusa, KoATO cKkawoum c 6TB
Aorosop 3a nyb6/ivMKyBaHe Ha peKnaMHU MaTepuanu Ha
peknamopaten, cnepgsa fAa aenosuvpa B ,JurutanHu
Mpoaaxkbu“ Ha 6TB NUCMeH AOKYMeHT (Bb3faraTtesnHo
nucmo), no obpasew, Ha 6TB, nognNucaH OT areHuMATa U
peknamopaarens, ypes KOWTO ce Bb3/1ara
OCbLLECTBABAHETO  Ha peKknaMHa  genHocT U
NpoBeXXAaHeTO Ha peKkNaMHM KamnaHun B BMG Digital
OT MMETO Ha CbOTBETHMA peKsamoaaTen.

(2)B  OOKYMeHTa  3a4b/BKUTENHO €A YKasaHu
TbPrOBCKMTE MapKMW, CTOKW/MPOAYKTU WAM  YCAayrK,
npeamMeT Ha pPeKlamMumpaHe, KaKTO W CPOKbT Ha
Bb3/1araHeTo.

(3) B cnyyait ye Bb3naraTeNHO NMMCMO CbrAacHo an. 1 ot
TO3W YEeH He e Aen0o3MpPaHo KbM JaTaTa Ha Bb3/araHe
Ha nNyb6/MKyBaHe Ha KOHKPETEH peKksamMeH maTepwuan,
CbC 3anABABaHETO 3a Nyb/MKyBaHe Ha peKkAamMHuA
matepuan B BMG Digital peknamHaTa areHuyma
rapaHTMpa, 4Ye JelcTBa MO  Bb3jNaraHe  Ha
peknamoaaTens - KAMEHT Ha areHuuaTa, U B rpaHuumTe
Ha NpeAoCTaBeHMTe W OT Hero npaBoOMOLWMA, U ce
3a/b/I’KaBa Aa YBeAOMM CBOA K/JAMEHT 32 BCUYKKU MOETH
rapaHuMmM W 3a4b/XKEeHUA, 3a  YCNoBMATa 33
ny6/nKyBaHe Ha peknamHu matepuanu B BMG Digital,
KaKTO M 3a K/ay3uTe Ha HacToAwmTe Obwu ycnosums.

(4) Mo nckaHe Ha peknamogaTtena Wau areHumaTta, 6TB
usgaBa ceptudukaT, yaoctosepasal, nybAMKyBaHeETO
Ha OTAe/Ha KamnaHuA, B ABa OPUTMHAJIHM eK3emMnaapa
—no eguH 3a 6TB 1 3a peknamogatens. OpUrMHansT Ha
cepTudMKaTa 3a pekaamonaTtena ce M3npawa ¢ NMCMo ¢
obpaTHa pasnucka (No Kypuep) WUAM MO eNeKkTPoHeH
NbT, CbIIACHO OMWCAHOTO B Y. 9 mo-goay Ao nuvue -
npeacTaBUTEN Ha peknamogatena WauW  areHuuATa,
KoeTo aenosupa 3asBkuTe B ,AurutanHu Mpogarkébn”
Ha 6TB.

carried out by the bTV’s "Digital Sales" team. The
payments for the publishing of advertising materials shall
be made to the bTV’s bank account, set forth in the
contract or in the respective invoice.

(2) In its relations with bTV, related to the planning,
positioning and publishing of the advertising materials
and the payment therefor, each advertiser may use the
intermediation of an advertising agency..bTV shall owe no
payment or remuneration to the agency.

(3) In case that advertiser and advertising agency are
parties to the individual contract, the advertiser and the
advertising agency shall be jointly responsible for the
payments, the compensations and the penalties due
under the contract and these General Sales Rules.

Art. 4. (1) An advertising agency that has concluded a
contract with bTV for publishing of advertising material of
an advertiser, has to submit to the bTV's Digital Sales a
written document (authorization letter), according to a
bTV template, signed by the agency and the advertiser,
assigning the carrying out of advertising activity and the
conduction of advertising campaigns on BMG Digital on
behalf of the respective advertiser.

(2) In the document should be specified the trademarks
and products, subject of advertising and the period of the
assignment.

(3) In case an authorization letter under para. 1 of this
Article is not submitted by the date of publishing of
specific advertising material, with the request for
publishing of the advertising material on BMG Digital, the
advertising agency guarantees that it acts on the
assignment of the advertiser - client of the agency - and
within the limits of the granted authorizations, and
undertakes to notify its client of all undertaken
guarantees and obligations, the conditions for the
publishing of advertising material on BMG Digital and the
clauses of these General Sales Rules.

(4) At the request of the advertiser or agency, bTV shall
issue a certificate attesting the publishing of each
separate campaign in two original copies - one for bTV
and one for the advertiser. The original copy of the
certificate for the advertiser shall be sent with a letter
with a return receipt (via courier) or via e-mail, as
specified in art. 9 below to the person-representative of
the advertiser or the agency, who submits the requests to
bTV's Digital Sales unit.




Il. U3UCKBaHMA KbM CbAbpPKAHMETO Ha peKnamHute
marepuanu

O6bwu usucKkeaHusa

Yn. 5. (1) Peknamopgatenart U areHUMATa rapaHTUparT, ye
peKknamHUTe  maTepuanu, KOMTO  3aABABaT  3a
nybnvkysaHe B BMG Digital ca w3paboteHn w
CbAbPXKAHMETO MM € B CbOTBETCTBME CbC 3aKOHa 3a
aBTOPCKOTO MpaBo WM cpogHuTe My npasa (3AMCH),
3aKoHa 3a MapKuTe 1 reorpadckute osHaveHua (3MI0),
3aKoHa 3a 3awWMmTa Ha KoHKypeHumaTa (33K), 3akoHa 3a
3awmTa Ha notpebutenute (33M), 3aKoHa 3a 3aWmTa OT
OMCKPUMMHaUMA, 3akoHa 3a 3gpaseto  (33) wu
OCTaHaNOTO MPUNOXKMMO 3aKOHOAATEJICTBO, KAKTO U B
cboTBeTCTBME C HauuoHanHuTe eTUYHM npaBuna 3a
peknama M TbprosCcka KOMYHWKauuA, pa3paboTeHun OT
CapyKeHue ,,HaumoHaneH cbBeT 3a camoperynauma“.
(2) PeknamopaTenaT u areHUMATa rapaHTUpaT, Ye ¢
nybAMKyBaHETO  Ha  NPeAoCTaBeHWUTE  peKIaMHU
maTepuann B BMG Digital He ce HapywaBa npaBaTta Ha
TPETM NnLA U Ye aKo Nogo6HM NpeTeHLMM Bb3HMKHAT,
LLe M yA0BAETBOPABAT U3LAJIO M 33 CBOA CMETKa.

CneyuanHu u3ucKeaHus

Yn. 6. (1) PeknamHuTe maTepuanm ce NpenocTaBAT BbB
dopmar, cbobpaseH ¢ TMNA Ha peKksamHaTa KamnaHuA
CbrnacHo TexHUYEeCcKUTe U3UCKBAHMA 3@ UHTEpPHET
peknama Ha 6TB.

(2) PerknamHMTE MaTepuanu, KOUTO He OTTOBAPAT Ha
M3NCKBaHWATA No an. 1 ce cumMTaT 32 HECTAHAAPTHMU U MO
OTHOWeHWe Ha Tax 6TB cu 3amasBa npaBoOTO Aa He
CcTapTMpa WAM Ja  CNpe  peKk/faMHa  KamnaHus,
BKNIOYUMTENIHO Ja CcBanuv  Nyb6AMKYyBaH  peknameH
maTepuan, KOUTO He OTroBapsA Ha M3UCKBaAHMATA No an.
1, 6e3 Ja Ob/KM KakBUTO M aa e obesweteHua uam
KOMMeHcaunm.

Ill. Bb3naraHe v rapaHLUum

Yn. 7. (1) Bb3naraHeTo Ha Ny6/MKyBaHe Ha KOHKpeTeH
peknameH maTepuan ce M3BbLPLUBA OT peklamoaaTens
n/MAn  areHuMATa 4Ype3 e/leKTPOHHA nolla Ao
Ly2Avrmtandm Mpoaax6om” Ha 6TB B CPOK Hal-KbCHO A0 2
(aBa) nNbAHM paboTHM AHM nNpean Jatata  Ha
nybaukysaHe. CTpaHuUTe ce Cbla1acaBaT, 4Ye akKo
NUCMOTO/E€NEeKTPOHHOTO M3ABAEHME € MPOU3AA3N0 OT
e/IeKTPOHHAaTa MoLla Ha CAYXuten u/uau npeacrasuren
Ha peknamopartens w/wuan areHumata, TO MMUCMOTO
CbAbprKa BaAMAHO M3MNpaTeHO BOJIEU3sBAEHME OT
CTpaHa Ha peknamogartena/areHumaTa. ENeKTPOHHOTO
M3sIB/IEHME 33 Bb3NaraHe ce CMATA 3a MOJIyYEeHO OT
y2Avrmtandm  Mpopgakbu” Ha 6TB, ako apgpecaTsbT
noTebpaM  nosyyaBaHeto. C  uM3npawaHeTo Ha

Il. Requirements for the content of the advertising
materials

General requirements

Art. 5. (1) The advertiser and agency guarantee that the
advertising materials ordered to be published on BMG
Digital are prepared and their content is in accordance
with the Copyright and Related Rights Act, the
Trademarks and Geographic Symbols Act, the Competition
Protection Act, the Consumer Protection Act, the
Protection Against Discrimination Act ,the Health Act and
the other applicable legislation, as well as in accordance
with the National ethical rules for advertising and
commercial communication developed by the National
Council for Self-Regulation.

(2) The advertiser and the agency guarantee that via the
publishing of the advertising materials provided on BMG
Digital no third parties’ rights are violated and if any such
claims arise, they shall fully compensate them at their
own expense.

Special requirements

Art. 6. (1) The advertising materials shall be provided in a
format appropriate to the type of advertising campaign in
accordance with the bTV Internet Advertising Technical
Requirements.

(2) The advertising materials that do not meet the
requirements under para. 1 are considered non-standard
and, regarding them, bTV reserves its right not to start or
to stop an advertising campaign, including taking down
any published advertising material that does not meet the
requirements of para. 1, without owing any penalty or
compensation.

lll. Assignment and guarantees

Art. 7. (1) The advertiser and/or the agency shall assign
the publishing of specific advertising material by sending
an email to bTV's Digital Sales unit no later than 2 (two)
full working days before the publishing date. The parties
agree that if the letter/electronic statement is generate
from the email of an employee and/or representative of
the advertiser and/or the agency, then the letter contains
a valid statement of intent from the advertiser/agency.
The electronic statement of assignment is deemed to be
received by bTV's Digital Sales unit if the addressee
confirms the receipt. By sending the electronic statement,
the advertiser and/or the respective agency declare their
agreement with these General Sales Rules.




€/eKTPOHHOTO  UM3ABJIEHWE pPeKsamogatenst u/uau

CbOTBETHO areHUMATa [AEeKNapupaT Cbriacueto cu C

HacToswwmTe 06K ycnoBuUA.

(2) B cnyyaute Korato Bb3naraHeto no an. 1

npeaxoxaa nognuceaHe Ha WHAMBWAYyaneH A0roBop,

CTpaHUTEe ce CbrlacaBaT, 4Ye A0 MNOAMUCBAHETO Ha

WHAMBUAYANHUA LOrOBOP e ce npuaarat UeHWUTe Ha

6TB 3a nybnuKyBaHe Ha pPeKNAMHM MaTepuanu,

Ba/IMOHM KbM AaTaTa Ha nybanKyBaHeTo.

(3) B enekTpoHHOTO cbobuleHWe 3a Bb3naraHe no an. 1

33a4b/KUTENIHO Ce  YKa3BaT HaMMEeHOBaHWEeTO Ha

peKknamogatens, TbProBCKUTE MapKM U/UAN  CTOKM,

n/Mnn ycnyru, npeameT Ha peknamupaHe, Kakto w

CPOKa Ha NPOBEXAAHETO Ha CbOTBETHATA KaMMaHUA.

(4) PeknamopgaTenat w/wau areHumaTa rapaHTupar

Heobe3noKoABAHOTO Nyb6/aMKyBaHE Ha Bb3J/IOXKEHUTE

peKNaMHM MaTepuann W C Orfes Ha ToBa noemat

33 b/IXKEHMETO Npegun A3 Bb3N0XKAT 3a Nyb/aMKyBaHe B

BMG Digital KoHKpeTeH peknameH maTepuan, Aa ce

YBEPAT HAMBJIHO, Ye peKNamMoaaTenaT:

1. MMa 33aKOHOBO, LOFOBOPHO WM OTCTbMEHO MO
OPpYyr nerajeH HauyvH NpaBo Aa peKnamupa
npoayKTa, ycayrata WAM MapKata, YMATO
pekfama Bb3nara ga 6bae nybanKyBaHa wau
nsnbyeHa B BMG Digital;

2. MMa 33aKOHOBO, JOFOBOPHO WU OTCTbMNEHO MO
OPpYr nerafeH HayuH npaBo Aa M3Non3Ba 3a
WUHTEpPHET ny6anKyBaHe n N3NbyYBaHe
BK/OYEHUTE B  PEKNAMHUTE  MmaTepuanu
rpaduyHN 1 CIOBHU MAPKK, PEKIaMHU AEBU3U
W NOCAAHUSA, MYy3UKANHW, TUTEPATYPHU U APYTU
3alMUTEHM MNPOM3BEAEHUA, KAKTO U 0bpasute
Ha MuaTa, peknamupallLy NpoayKTa;

3. e ypeaun wu3LUAN0 B3aMMOOTHOLUEHMATA CH,
BK/IIOUUTENTHO no M3NoN3BaHeTo n
MMYLLECTBEHUTE, C aBTOPUTE Ha PeKJaMHUTe
maTepuanu, npenocTaBeHn 3a  UHTepHeT
ny6/MKyBaHe M U3MbYBAHE M C BCUYKU APYrU
HOCWUTENIN Ha aBTOPCKU U CPOLHM NpaBa, YUUTO
NPOU3BEAEHNA U U3MbJHEHUA CA BKIIOYEHU B
TAX, B CbOTBETCTBME C U3UCKBaHMATA Ha 3AMCH
M OCTaHaNoTO  MPUNOKMMO  BBArapcKo
3aKOHOAATEeNCTBO;

4. € nonayymn OT HOCUTeNuTe Ha npasa Mo
npeaxoAHaTa TOYKa WAM  OT CbOTBETHUTE
YNbJHOMOLLEHM OT TAX OpraHu3aumm 3a
KONEKTUBHO YMpaBiAeHWEe Ha NpaBa, BCUYKM
HeobxoAMMM paspeLleHnn 3a U3MNOA3BAHETO Ha
Cb3afeHuTe OT TAX OOEKTM Ha aBTOPCKO W
CPOAHW nNpaBa 3a WHTepHeT nybAuKyBaHe W
M3byYBaHe M e 3annatun npeaBapuTenHo 3a
ny6amnkyBaHeTo um B BMG Digital;

(2) Where the assignment under para. 1 precedes the
signing of an individual contract, the parties agree that
until the signing of the individual contract, applied will be
the bTV prices for publishing of advertising materials valid
as of the date of publishing.

(3) The electronic statement for assignment under para. 1
shall specify the name of the advertiser, the trademarks
and/or goods and/or services subject to advertising as
well as the duration of the respective campaign.

(4) The advertiser and/or the agency shall guarantee the
undisturbed publishing of the assigned advertising
materials and for this purpose they undertake the
obligation before ordering the publish of specific
advertising material on BMG Digital, to make sure that the
advertiser:

1. has legal, contractual or granted in any other legal way
right to advertise the product, service or trademark
whose advertisement it orders for publishing or
broadcasting on BMG Digital;

2. has legal, contractual or granted in any other legal way
right to use for publishing and broadcasting on the
Internet the graphic or verbal trademarks, advertising
slogans and messages, musical, literary or other
copyright protected works, incorporated in the
advertising materials, as well as the images of the
people advertising the product, service or the
trademark;

3. has fully settled its relations, including those concerning
the usage and proprietary rights, with the authors of
the advertising materials provided for online
publishing and broadcasting and with all other holders
of copyright and related rights whose works and
performances are included in them in accordance with
the requirements of the Copyright and Related Rights
Act and all other applicable Bulgarian laws;

4. has received from the right-holders mentioned in the
previous item or from the authorized organizations for
collective management of copyrights all necessary
permissions for using the objects of the copyright or
related rights created by them for online publishing
and broadcasting, and has paid in advance for their
publishing on BMG Digital;




5. € MOJIOXKMA FpUKaTa Ha Jo6bp TbproseL, Taka
ye  peKkNaMHMAT  maTepuan, KouTo  ce
npeaocTasa 3a nyb6MKyBaHe, Aa e n3paboTeH B
CbOTBETCTBME C M3MCKBaHMATA Ha 3AMCH, 330,
3MTIO, 33K, 33 »n ocCTaHanoto NpPUAOKMMO
6bArapcKko 3aKOHOAATENCTBO.

(5) PeknamopatenaT m obcay)KBaliaTa ro areHuus,
CONMMAAPHO noematT 3a CBOA CMeTKa UuanaTta
OTrOBOPHOCT, aKO BC/IeACTBME HapyLIEHNE HA HAKOA OT
ropHUTE rapaHumMm no 4n. 5 m 7 kom 6TB 6baar
npeasBeHM KakBUTO U Aa 6uio npeTeHuuu.

(6) KoraTo A0OroBopbT € CKAKYEH CamMO C pPeKsamMHa
areHumsa, rapaHummTe M 3a4b/XKeHUsATa KbM 6TB no un.
51 7 ce noemat OT HeA NO OTHOLIEHUE CbAbPMKAHUETO
Ha peknamHuTe  matepuanu Ha  CbOTBETHUA
peknamopgaren, npegoctaBeHM  4ypes  Hea  3a
ny6aunkysaHe B BMG Digital.

Yn. 8. (1) Korato 6TB npeueHu, 4ye npenocraBeH
peKknaMeH maTtepuan nNpPoOTMBOPEYM Ha AEeNCTBALLOTO
3aKOHOJATENCTBO  WAM  YTBbPAEHA  perysatopHa
npakT1Ka, 6TB Mma npaBo ga He CTapTMpa peKknamHaTa
KamMMaHWs, HEe3aBMCMMO OT Ha/MYMeTo Ha oao0bpeH
meauns nnaaH, KaTo yBegomABa He3abaBHO
peknamogatena wuau obcayxKBawata ro  areHuus,
npeaoCcTaBUAN My CbOTBETHWUA PEKIAMEH MaTepuan.

(2) Ako BbB Bpb3Ka C Nyb6AMKYBaHE HA pPeKNameH
maTepuan 6bae MHUUMMPAHO CcbAebHO, HaKasaTeslHo,
AoMUHUCTPATUBHO WM [PYrO NPOM3BOACTBO, B TOBA
YMCNO U 3a HapyLUaBaHe NpaBaTa Ha TPETU INLA, BCUYKU
npeTeHUUn, LWe ce yaoBNETBOPABAT M3LANO OT U 3a
CMeTKa Ha peKknamogaTtens wu obcnyxsawara ro
areHuma. B To3n cayyait 6TB cu 3anassa NpaBoToO Aa He
CTapTMpa WAM f[a  Cnpe  pekaamMHaTa KamnaHus,
BK/IOYMTENHO Ja CBanuv NybAnKyBaHMA peKknameH
maTepuan, 6e3 Ja AOb/KM  KaKBMTO M pga e
KOMMeHcauun, obesLeTeHmsa Ui HeyCTOMKN.

(3) B cnyyait ye npom3BOACTBOTO MO NpeaxoAHaTa
aNuHesa 6bae MHUUMKUPaHO cpewy 6TB, 6TB yseaomnaBsa
CBOEBPEMEHHO peKnamogatena W/wau areHumAta 3a
3aMo4YHaNoTO NPOU3BOACTBO - MO E€/IeKTPOHHaTa nowa
(e-mail) 3a KOpecnoHaeHLms, noco4yeHa oT
peknamogatens /M areHuMATa CbraacHo yn. 9 no-
aony. Peknamopatenar n areHUMATa MmaTt NpaBo Aa ce
BK/IOYAT B MPOM3BOACTBOTO Ype3 CBOW MpouecyaneH
npeacTaBuTeN, ako WM OOKONKOTO TaKoBa y4vacTve B
NPOU3BOACTBOTO € Bb3MOXKHO CbI/IaCHO MPUIOKMMOTO
npouecyasHo npaBo. B cnyyald ye peknamopatenat wu
areHUMATa He YNbJHOMOLWAT CBOW NpeacTaBuTen, TO
CblUMTE HAMAT NpPaBO BMNOC/AEeACTBUE Aa NMpeTeHamupart,
ye WHTEpecbT UM He e 6un pobpe 3awuteH oT
npeactasutens Ha 6TB B npoussoactsoTo. [pu

5. has taken care, as a good trader, for the advertising
material submitted for publishing to be produced in
accordance with the regulations of the Copyright and
Related Rights Act, the Consumer Protection Act, the
Trademarks and Geographical Symbols Act, the
Competition Protection Act, the Health Act and all
other applicable laws in Bulgaria.

(5) The advertiser and its serving agency, jointly accept at

their own expense the full responsibility if any claims are

laid against the bTV due to violation of any of the

guarantees mentioned in art. 5and 7.

(6) If the contract is concluded only with an advertising
agency, the agency undertakes the guarantees and the
obligations under art. 5 and 7 regarding the content of the
advertising materials of the advertiser, presented through
the agency for publishing on BMG Digital.

Art. 8. (1) When bTV considers that the advertising
material provided for publishing is in conflict with
effective legislation or with the publicly known regulatory
practice, bTV shall be entitled not to start the advertising
campaign, regardless of the existence of an approved
media plan, and shall inform immediately the advertiser
or the servicing agency that provided the respective
advertising material.

(2) If any judicial, criminal, administrative or other
proceedings, including any violation of the rights of third
parties, are initiated in connection with the publishing of
advertising material, all claims will be fully satisfied by and
on behalf of the advertiser and its servicing agency. In this
case, bTV reserves the right not to start or to stop the
advertising campaign, including taking down the
published advertising material without any compensation,
penalty or indemnity.

(3) If any proceedings under the preceding paragraph are
initiated against bTV, bTV shall inform the advertiser
and/or the agency in due time of the commencement of
proceedings - by the email for correspondence specified
by the advertiser and/or the agency under Art. 9 below.
The advertiser and the agency have the right to join the
proceedings through their own procedural representative
if and insofar as such participation in the proceedings is
possible under the applicable procedural law. If the
advertiser and the agency choose not to assign a
representative, they shall have no right to claim that their
interests were not properly defended by the bTV’s
representative. Provided that bTV is ordered to pay a
material sanction imposed by a regulator in relation to
published advertising material and/or compensation,




ychosue uye 6TB 6bae ocbaeHo f[a  3ansiatu
MMyLLEeCTBEHA CaHKLMA, HaJIoKeHa OT perynatopeH
opraH BbB Bpb3Ka C NyH/AMKYBaH peksaameH matepuan
n/MnnM KomneHcauma, obesleTeHne UAN HeycToMKa Ha
TPeTo Nnue, YNMTO NpaBa ca HapylweHU BCAeACTBUE Ha
nybavMKyBaH peknameH maTtepuasn, TO peknamoaaTtensat
M areHUMATa CONMAAPHO MOemaT 3a CBOA CMeTKa U ce
33a4b/I’KaBaT [a Bb3CTAHOBAT Ha 6TB 3annaTeHaTa
CyMaTa, 3ae4HO C BCUYKM PAa3HOCKW, HanpaseHu oT 6TB
BbB BpPb3Ka C NpPoOM3BOACTBOTO. HesaBMcMmMo OT TOBQ,
peknamogartenar " areHumATa we Obnxart
obesleTreHne Ha 6TB 3a BCMYKM BpeaM Hag Tasu cyma
(npeTbpneHn 3arybu u nponycHaTv Nonsu) B pesyntaT
Ha NPOn3BOACTBOTO.

(4) KoraTo o0roBopbT € CKAOYEH CaMO C PeKNamHa
areHumaA, No OTHOLWEeHWe Ha areHuuATa ce npuaara
HacToAWMA Yn. 8, BKAKYMUTENHO areHuuATa HOCKU
OTFrOBOPHOCT 33 3annallaHe Ha HaNoXeHa Ha 6TB
MMYyLLECTBeHa CaHKLMA U MMa nNpaBaTa 4a ce BKAYM B
a4MUHUCTPATUBHO-HAKa3aTeNHOTO 7 cbaebHoTo
NPOU3BOACTBO NO aj. 3 Ha TO3M Y/IeH, aKO U AOKOJIKOTO
TaKoBa Yy4yacTMe B MNPOM3BOACTBOTO € Bb3MOXKHO
CblNACHO  MPWIOXMMOTO 6bArapcko  npouecyanHo
npaso.

Yn. 9. (1) CTpaHuTe onpenenaT nvua 3a KOHTAKT, KaTo
334 b/KUTETHO MOCOYBAT €/IeKTPOHHa nouwia (e-mail) 3a
KOpecrnoHAeHumA.

(2) CtpaHute ce cbrnacaeat, 4Ye cbobuieHMATa u
KOpecnoHAeHUMATa MNOMeXay MM, CBbp3aHU C
Bb3/1araHe M Nyb/IMKyBaHe Ha PeKJAaMHU MaTepuanu B
BMG Digital, BKAlOUMTENHO BCUYKM AOENCTBMA NO
u3npaliaHe, nNpMemaHe W CbXpaHeHWe Ha Meaus
NaaHOBETE U CBbpP3aHaTa C TAX KOPeCcnoHAeHLUMA, CTaBaT
CaMo NO eNIeKTPOHEH NbT Ypes3 eNeKTPOHHW nowm (e-
mail) M ce cumTaT 3a eNeKTPOHHU AOKYMEHTM, pecn.
€N1EeKTPOHHU U3ABNEHMA MO CMUCBAA Ha 3aKoHa 3a
€N1eKTPOHHMA OOKYMEHT n eNeKTPOHHUTE
yaocTtoBepuTenHu ycayru. CTpaHute ce cbraacasaT, ye
aKo NUCMOTO/eNIeKTPOHHOTO U3ABNEHME e NPOMU3NA3ZN0
OT e/1IeKTPOHHATa NOLLLA Ha INLE 33 KOHTAKT Ha HAKOSA OT
CTPaHUTE, MOCOYEHO B WHAMBUAYANHWA A0roBop, TO
NMUCMOTO CbC CUTYPHOCT CbAbPKA BAa/NAHO U3NPATEHO
BOJIEN3AB/IEHNE OT CbOTBETHATA CTPaHa.

(3) M3npawaHeTo Ha eNeKTPOHHU U3ABNEHWMA OT U A0
€NeKTPOHHN nowyu (agpecu), KOUTO He ca M3PUYHO
YrOBOPEHM OT CTPAHUTE, CE CYUTA 33 HEAENCTBUTENHO.
(4) ENeKTpoHHOTO M3ABNEHME CE CYMTA 32 MOJYHYEHO C
NocTbNBaHETO My B MNOCOYeHaTa OT ajpecata
MHbOpPMaLMOHHa cuctema (e-mail 3a
KOpPeCrnoHAeHLMA).

(5) NoTtBbpkAaBaHe Ha MONAYYaBAaHETO HA ENEKTPOHHO
usasBaeHne He e HeobxoaMmo, 3a Aa ce cmATa, Ye e

compensation or non-payment to a third party whose
rights are violated as a result of published advertising
material, the advertiser and the agency jointly accept at
their own expense and undertake to reimburse to bTV the
amount paid, together with all costs incurred by bTV in
connection with the production. Nevertheless, the
advertiser and the agency will owe bTV compensation for
any damages beyond this amount (incurred losses and
lost profits) as a result of the proceedings.

(4) When the contract is concluded only with an
advertising agency, in regard to the agency the present
art. 8 shall apply and the agency is responsible for paying
any pecuniary penalty imposed on the bTV and shall have
the right to join the administrative punitive procedure and
the judicial proceeding as per para. 3 of this article, if and
insofar as such participation in the proceedings is possible
under the applicable procedural law.

Art. 9. (1) The parties shall specify contact persons and
obligatory shall state e-mail for correspondence.

(2) The Parties agree that messages and correspondence
between them relating to the assignment and publishing
of advertising material on BMG Digital, including all
actions of sending, receiving and storing media plans and
related correspondence, shall be done only electronically
via email and are considered to be electronic documents,
respectively electronic statements within the meaning of
the Electronic Document and Electronic Authentication
Services Act. The parties agree that if a statement/e-mail
has been sent by the e-mail of a party’s contact person
specified in the individual contract, the message shall be
considered a valid statement of the party.

(3) Sending and receiving electronic statements via e-
mails that are not specified by the parties shall be
considered invalid.

(4) The electronic statement shall be considered received
upon its reception into the addressee-specified
information system (e-mail for correspondence).

(5) Confirmation for the receipt of the electronic
statement shall not be required for it to be considered




Moay4yeHO OT ajgpecata, OCBEH aKO CTpaHWTe ca
YyroBOpWAUN ApYro.

(6) CrtpaHuTe ce cbrnacsBat, 4e B C/lyyYauTe Ha
M3npalaHe Ha efleKTPOoHHa GaKTypa Ypes cuctemara e-
invoice, aKo ¢akTypaTta He 6bae oTBOpeHa (npueta) oT
K/AMEHTa - peknamopaTens WAu areHuusaTa, B paMKute
Ha 5 AHM OT noJsiyyaBaHe Ha CbobLIeHMETO 3a
3apekaaHeTo i1 B cuctemata e- invoice, To pakTypata ce
CYUTa 33 NOJIyYEeHa C U3TUYAHETO Ha TO3M CPOK.

(7) OTHOCHO BpemeTo Ha M3npaliaHe W noayvyaBaHe Ha
€1eKTPOHHOTO M3AB/IEHUE U MACTOTO HA NOJIyYaBaHe U
M3npalaHe Ha eNeKkTPOHHOTO U3ABJEHME ce npunaraT
pasnopeabute Ha 3aKOHA 33 €NIEKTPOHHUA AOKYMEHT U
€/1EKTPOHHUTE YAOCTOBEPUTENTHU YCAIYTH.

IV. TMpepoctraBAHe Ha peKNamMHM maTepuanun 3a
ny6anKyBaHe u npoBepka

Yn. 10. (1) Npean nybnmnkyesaHeto um B BMG Digital,
BCMYKM peKnamHu MmaTtepuanu Tpsabsa pa 6bpar
npeaBaputenHo oJobpeHu OT MpeacTaBUTeN  Ha
y2Avmmtandm  Mpogaxobmu” Ha 6TB BbB Bpb3KAa CbC
CnasBaHeTo Ha TexHUYeCKUTe U3UCKBAHMA 32 UHTEPHET
peknama Ha 6TB.

(2) 6TB cv 3ana3ea NpaBOTO Aa OTKaxe NybAnKyBaHETO
Ha peKknaMHu matepuanu, 6e3 Aa Ab/KU KAaKBUTO U A3
€ KOMMeHcauun, obesLeTeHnn UAn HeYCTOMKK, LOKaTo
maTtepuanuTe He 6bAAT NPUBEAEHN B CbOTBETCTBUE C
nocoyeHnte B an. 1 TexHWYECKM U3UCKBAHUA U
W3MCKBAHUATA Mo HacToAwmTe OBy ycnosus.

Yn. 11. (1) PeknamHuTe maTepuanu ce u3npawaT oT
peknamopaTenna WAM areHuuaTa B paboTeH AeH upes
€/1eKTPOHHA Mol B CPOK Hal-KbCHO A0 2 (4,Ba) NbAHM
paboTHM OHW Npeau HavanHaTa AaTta Ha Nyb/vKyBaHe.
PeknamHuTe MmaTepuann, KOUTO Ce cyudTaT 3a
HeCcTaHZapTHM MO CMUCbAA Ha 4YAa. 6, an. 2, ce
NpeaocTaBAT He MO-KbCHO OT 5 (neTt) paboTHW AHU
npeau Ha4yanoTo Ha PeKNamMHaTa KaMnaHWA 3a TecTBaHe
n opobpeHne OT npeacTasuTen Ha ,AurutanHu
Mpogaxbu“ Ha 6TB. AKO HecTaHAAPTHUTE pPeKAaMHM
maTepuann ce OT/MYaBaT CbC CHAOMKHOCT, CTpaHuTe
[LOrOBOPAT NO-ABb/IbI CPOK Ha NoJly4yaBaHe.

(2) Bcako 3abaBaAHe B CTApTMpPAHETO Ha peKnamHa
KammnaHWA nopaauM HenpeaocTaBAHETO B CPOK Ha
peKknamHuTEe MaTepuanuM OT peknamogatensa wuau
areHumMATa e 3a CMeTKa Ha nocnegHute n 6TB He AbaXKK
obesLueTeHne UM gpyr B, KomneHcaums 3a Tosa.

(3) Mpn oTKas oT cTpaHa Ha peKnamogatens WAu
areHUMATa [a NpefocTaBUM PeKNaMHW MaTepuanu 3a
nposepka, 6TB MMa NpaBOTO Aa OTKaxKe NybAnMKyBaHeTo
Ha peknamHuTe MmaTtepuanu, 6e3 pa  AbAKK
obesleTeHne Uau apyr BUA, KOMneHcaums 3a Tosa.

received by the addressee, unless otherwise agreed-upon
expressly by the parties.

(6) The parties hereby agree that, in case an electronic
invoice has been submitted through the e-invoice system
and the invoice has not been opened (accepted) by the
client — advertiser or the agency within 5 days after
receiving the message for its upload in the e-invoice
system, then the invoice shall be considered received
upon the expiration of said term.

(7) Regarding the time of sending and receipt of the
electronic statement and the place of receipt and sending
of the electronic statement, the provisions of the
Electronic Document and Electronic Authentication
Services Act shall apply.

IV. Providing advertising material for publishing and
verification

Art. 10. (1) Prior to their publishing on BMG Digital, all
advertising materials must be approved in advance by a
representative of the Digital Sales unit of bTV for
compliance with bTV's Technical Requirements for Online
Advertising.

(2) bTV reserves its right to refuse the publishing of
advertising materials without any compensation,
indemnity or penalty until the materials have been
brought to compliance with the provisions of the technical
requirements specified in para. 1, and the requirements
of these General Sales Rules.

Art. 11. (1) The advertising materials shall be sent by the
advertiser or agency on a working day by email at least 2
(two) full working days prior to the publishing date.
Advertising materials that are considered non-standard
within the meaning of Art. 6, para. 2 shall be provided at
least 5 (five) workdays before the start of the advertising
campaign for testing and approval by bTV's Digital Sales
representative. If the non-standard advertising materials
are considerably complicated, the parties shall negotiate a
longer period for receipt.

(2) Any delay in the launch of an advertising campaign due
to failure of the advertiser or agency to provide the
advertising materials on time shall at the expense of the
advertiser or agency, and bTV shall not owe any penalty
or other compensation for that.

(3) Upon refusal by the advertiser or agency to provide
advertising material for inspection, bTV shall have the
right to refuse the publishing of the advertising material
without due compensation or other compensation for
that.




(4) 6TB He HOCM OTrOBOPHOCT 3a AOMNYCHATU TPELLKK B
NpeaocTaBeH peknameH matepuann.

V. MpeanoctaBku 3a ny6inKyBaHe Ha peknama B BMG
Digital

Yn. 12. (1) PeknamHuTe maTepuanu ce nybavKysaT oT
6TB no npeaBaputenHo oaobpeH OT cTpaHuTe
OCTOMHOCTEH MeAMs MNJaH, KOMTO onpeaens nepuoaa,
nocnefoBaTeNiHOCTTa, 6poa M ApyrM  ycnosBus 3a
nybavKyBaHe. Bcekn eamMH meams nnaH 3a4bKUTENHO
we 6bae M3NbAHEH M Npes MObWAHATA ayguTopus B
caliToBe Ha 6TB.

(2) Mepus nnaHoBeTe ce M3roTBAT OT peKksamogaTtens
WKW areHumATa U ce cbrnacysa ¢ 6TB. OpobpeHuTe oT
6TB meaua nnaHoBe ca HepasgenHa 4Yact  oT
WHOMBMAYanHUA porosop. [pomeHn B ofobpeHuTe
MeauA NaaHoBe MOraT Aa Ce MpaBAT OT CTpaHa Ha 6TB,
KaTo ce cblaacyBaT NpeaBapuUTENHO C peKkaamogartens
WAW areHumATa.

VI. MpekpaTtasaHe/oTKas OT peKnamHa KamnaHuA.
CbBMecTHa peKknama

Yn. 13. (1) OTka3 Ha ogobpeHa peknamMHa KamnaHusA
WKW NpeKpaTABaHe Ha Beye CTapTUpana KamnaHuA no
WUCKaHe Ha peKknamojatena WM areHumaTa MoKe A3
6bae M3BbPLWEHO € npeaussectye oT 1 (eauH) nbneH
paboTeH aeH.

(2) 6TB cu 3ana3Ba NpPaBOTO Aa HAYMCAM AOMbAHUTENHA
Cyma 3a CbBMECTHa peK/sama KaTo npeforoBopu Beye
0406peH MeauMA NAaH, B Cyyali ye Npu noayvyaBaHeTo
Ha peKk/sameH maTtepuan no Beye ofobpeHa KamnaHus
YyCTaHOBM NPUCHCTBUE HA BTOPU peKNamogaTen.

VII. UeHn n HauMHM Ha nNnawaHe

Yn. 14. (1) 3a ny6/aMKyBaHETO Ha peKJamMHU maTepuanu
B BMG Digital ce npunaraT ycnosuata Ha gencreawuTe
KbM JaTaTa Ha 3aABsABAaHE HA CbOTBETHMA MeauA NaH
LueHM 3a nybauKyBaHe Ha WMHTEPHET peknama. LleHuTte
Ha 6TB 33 nyb/aMKyBaHe HA PEKNAMHU maTepuann u
MHbopMmaLma 3a UeHoOobOpasyBaHETO Ha OTAe/HUTe
peKknamHu dopmatn e ny6avKyBaHa Ha
http://www.btv.bg/reklama/internet/formati/.

(2) Ha peknamopaten AW areHUms, KOWUTO WMaT
CK/AOYeH nucmeH pgoroBop ¢ 6TB, morat aa 6baar
NpeaocTaBeHM OTCTHMNKKU OT LLeHUTe no an. 1, cbraacHo
AeNCTBaWMTe KbM AaTaTa Ha CKAOYBaHe Ha A0rosBopa
yCNnoBuA 3a NpefocTaBAHe Ha OTCTbnNKM OT 6TB 3a
peknama B UHTepHeT, Npu npuemaHe M cnas3BaHe Ha
ycnoBusATa 3a TAXHOTO nNpegocTaBsaHe. YcnoBMATa 3a
npenocTaBaHe Ha OTCTbMNKM OT 6TB ce ny6auKyBaT Ha

(4) bTV cannot be held liable for any mistakes found in a
provided advertising material.

V. Prerequisites for publishing of advertising on BMG
Digital

Art. 12. (1) The advertising materials shall be published by
bTV on a plan approved in advance by the Parties, which
shall specify the period, the sequence, the number and
other conditions for publishing. Each media plan shall also
be implemented before the mobile audience on the web
sites of bTV.

(2) The media plans are prepared by the advertiser or
agency and coordinated with bTV. The media plans are an
integral part of the individual contract. Changes to
approved media plans may be made by bTV after prior
arrangement with the advertiser or agency.

VI. Termination/refusal of an advertising campaign. Co-
advertising

Art. 13. (1) Refusal of an approved advertising campaign
or termination of an already launched campaign at the
request of the advertiser or agency may be made by
notice, 1 (one) full workday in advance.

(2) bTV reserves its right to charge an additional amount
for co-advertising by renegotiating an already approved
media plan, if upon the receipt of advertising material for
an already approved campaign, it finds the presence of a
second advertiser.

VII. Prices and payment methods

Art. 14. (1) The publishing of advertising materials on
BMG Digital shall be subject to the terms and conditions
for publishing internet advertising, effective as of the date
of assignment of the respective media plan. The prices of
bTV for publishing advertising materials and pricing
information for individual advertising formats, is
published at
http://www.btv.bg/reklama/internet/formati/.

(2) An advertiser or agency having a written contract with
bTV may be granted discounts on the prices under para. 1,
in accordance with the bTV terms and conditions for the
granting of discounts for online advertising effective as of
the date of signing of the contract, upon acceptance and
observance of the conditions for their provision. The
conditions of bTV for granting discounts are published on
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caita Ha 6TB http://www.btv.bg/reklama/internet/.
(3)CmnaHaTa Ha ueHuTe Ha 6TB uaM Ha ycnosuATa 3a
npepocTaBaHe Ha OTCTbNKM OT 6TB ce onoBecTsABa upes
ny6/nMKyBaHeTo UM Ha caiTa Ha 6TB:
http://www.btv.bg/reklama/internet/. TMpomeHute 8
ueHuTe Ha 6TB uam B ycnosusTa 3a NpeaocTaBsHe Ha
OTCTbMNKK OT 6TB ce cuMTaT 33 B/IE3/IM B CU/IA OT AaTaTta
Ha Ny6/IMKYBaHETO MM Ha NOCOYEHMA CalT AW OT gpyra
[aTa, aKo TaKaBa € WM3PUYHO MNoco4YyeHa B TAX, U ce
npunarat oT TasuW Jata KbM BCUYKU KAUEHTU -
peknamoaaTenn U areHumu.

Yn. 15. (1) PeknamopaTenat wuWAM areHumaTa ce
3a4b/rKaBaT ga m3ebpweat 100% edpeKkTMBHO NialaHe
no opobpeHuTe U OCTOMHOCTEHM OT 6TB meguiHU
nnaHoBe, He No-KbcHO oT 30 (TpuaeceT) AHM OT faTaTa
Ha wu3gaBaHe Ha ¢akTypaTa oT 6TB. 3a Bpeme Ha
naallaHe Ha CbOTBETHATa Cyma ce Mnpuvema [AEeHAT U
YacbT Ha 3aBepsABaHe Ha baHKoBaTa cMeTKa Ha 6TB ¢
AbMKumMata cyma. MNMpu npomsaHa Ha B6aHKoBaTa cMeTKa
6TB yBegomsABa MNUCMEHO peKknamogaTens Wau
areHumATa 3a ToBa OOCTOATENCTBO Ha MOCOYEHWUTE B
[0roBopa agpecu 3a KopecnoHAeHUMA.

(2) PeknamopaTensAT UK areHUMATa ce 3aAb/KaBaT Aa
M3BbPLBAT NaaWaHMATa Kbm 6TB B cboTBETCTBUE C
npeaBapuTeNHo ofobpeHna meamsa niax.

(3) B cnyyalt Ha 3abaBa B nnalWaHeTo, NpuU yc/i0BUE Ye
NnAalaHeTo, MW3BbPLIEHO OT peknamogartena Wau
areHuMATa He e [O0CTaTbyHO, 33 A3 MOracu BCUYKM
Ob/KUMU  Cymn No  daKTypuTe, u3gageHn ot 6TB,
CTpaHuTe ce cbrnacaAgaTt, ye 6TB nma npaso fa noracaAsa
33a4b/KEHMATA MO pefa Ha TAXHOTO Bb3HWKBaHe,
3aMo4YBaMkM  OT  HAW-CTAapoTO, HE3aBUCMMO  Koe
3ab/IKEHME Ca 3aABUN Ye NoracaAsaT peknamosaTenat
WAW areHuMATa M HEe3aBUCMMO OT OCHOBaHWATA 3a
nnawaHe, NOCOYEHN B NNATEXKHUTE JAOKYMEHTH.

Yn. 16. Mpu Henosny4yaBaHe B CPOK Ha edeKTUBHO
naawaHe no ofobpeH U OCTOMHOCTEH MeauA nnaH, 6TB
MMa NpaBo Ja He 3anoyHe WAW [a Ccrnpe BpemMeHHOo
CbOTBETHATa pPeKNaMHa KamnaHuMAa A0  MbAHOTO
3aniawWaHe Ha Ab/KMMaTa cyma, 6e3 Ja Ab/ku
KaKBUTO M Ja € KOMMeHcauuu, obesleTeHus uau
HEeYCTOMKU.

VIIl. ToguweH uHAMBMAYaneH AOroBop C peKkNamHa
areHuua/areHumm

Yn. 17. (1) PeknamHa areHuma, obcaysKealia nosedye oT
efVH peKknamogaTten, Mma Bb3MOXKHOCT A3 CKYM
uHaMBMAYyaneH porosop ¢ 6TB ¢ obwa roauwiHa
6roa)keTHa rapaHums 3a nybavkyeaHe B BMG DigitalHa
peKNamMmHU MaTepuany Ha pPeknamoaatenute — KAMeHTU

the bTV web site http://www.btv.bg/reklama/internet/.

(3) The change of prices of bTV or the conditions of bTV
for granting discounts shall be announced by publishing
them on the bTV web site:
http://www.btv.bg/reklama/internet/. Changes in the
prices of bTV or the conditions of bTV for granting
discounts are considered effective as of the date of their
publishing on the web site or as of another date if
explicitly stated therein, and are applicable as of that date
to all clients - advertisers and agencies.

Art. 15. (1) The advertiser or agency shall undertake to
pay a 100% effective payment on the media plans
approved and valuated by bTV, no later than 30 (thirty)
days from the date of issue of the invoice by bTV. The
time of payment of the respective amount is considered
to be the day and time of validation of the bank account
of bTV with the due amount. Upon change of the bank
account, bTV shall notify the advertiser or the agency in
writing of this circumstance, at the correspondence
addresses specified in the contract.

(2) The advertiser or agencies undertake to make
payments to bTV in accordance with the pre-approved
media plan.

(3) In the case of late payment, provided that the
payment made by the advertiser or the agency is not
sufficient to repay all amounts due on invoices issued by
bTV, the parties agree that bTV is entitled to cover the
obligations in the order of their occurrence, starting with
the oldest, no matter what obligation the advertiser or
agency claim to have paid, and regardless of the grounds
for payment indicated in the payment documents.

Art. 16. In the event of failure to receive an effective
payment in the due term under an approved and valuated
media plan, bTV shall have the right not to initiate or to
suspend the respective advertising campaign until full
payment of the due amount, without owing any
compensation, indemnity or penalty.

VIII. Annual individual contract with advertising
agency/agencies

Art. 17. (1) An advertising agency which is servicing more
than one advertiser, shall be enabled to conclude an
individual contract with bTV with a total annual budget
guarantee for the publishing on BMG Digital of advertising
materials of the advertisers - clients of the agency.
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Ha areHumATa.
(2) Mpwn ycnosue Ye gBe UAM NoBeYe pPeKAAMHM areHLMm
NpuHaanexaT KbM efHa U Cblya rpyna OT Apy»KecTsa
WK Ca CbLLECTBEHO CBbP3aHM MO CMUCBAA Ha an. 4 no-
fony, 6TB uma npaBo fAa [Aafe Bb3MOMXKHOCT Ha
areHUMMTEe  pa  ckadaT  obwo  Kato  CTpaHa
uHamMBuAyaneH porosop c¢ 6TB, ¢ obwa roauwHa
6loaKeTHa rapaHuma 3a ny6ankysaHe B BMG Digital Ha
pPEKNAaMHN MaTepuanm Ha PEeKNAMOLATENINTE - KIIUEHTU
Ha Te3n areHuuu.
(3) AreHuuuTe, cTpaHa no pgoroBop Mo an. 2, ca
CONMOAPHO OTFOBOPHM 33 NAaWAHMATA, TOYHOTO
M3MNbJIHEHME Ha MOeTUTe rapaHuuW, nocaeauuute npu
HEW3MbJIHEHME U BCUYKM OCTaHa/AW yCcaoBUA MO
Jorosopa.
(4) MNpuema ce, Ye peKNamHU areHUUWU MNpUHaZNexaTt
KbM efHa W Cblia rpyna oOT JpyxKecTBa WAM Cca
CbLLUECTBEHO CBbP3aHW, AKO € W3MbJHEHO eAHOo OT
cnefHUTE YCNOBUA:

a) EaHa areHuma (Man AbWepHO APYXKEecTBO Ha
Tasu areHUMs, B KOETO TA MUMa MaXOpUTapHO y4yacTue)
npuTexaBa noseye OT NOJIOBMHATA OT KanuTtana Wau ot
6U13HeC aKTMBUTE Ha Apyra areHuMa Uan Mma npaso Aa
yrnpa)KHABa MnoBeye OT MNOJIOBMHATa OT r/acoBeTe B
0O6wwoTo CbbpaHue Ha apyra areHums; uam

6) MoBeye OT NO/NOBMHATA OT Kanutana uau ot
NpaBoOTO Ha rNac B areHUMUTe ca MpPAKO WAWU Henpako
NpUTEXKaHWe Ha eflHO M CbLLO /uue (T.e. areHuuuTe ca
ObLEPHN APYXKeCTBA Ha efHa M Cbllia MKOHOMMUYECKa
rpyna); nam

B) Hanuue e uMAeHTMYHOCT B JIMUATa,
ynpaBnABally areHuuuTe: Hal-Manko NONOBMHATA OT
yneHoBeTe Ha YnpasuTenHus cbeeT/CbBeTa Ha
OVPEKTOpUTE  Ha  areHumMuTe  WU/MAM  3aKOHHUTE
npeacTaBUTENN Ha areHuuuTe, KOUTO 3aeHO WU
NooTAENHO UMAT NPaBo Aa NPeACTaBaAABAT CbOTBETHATA
areHuma, ca eiHU U CblUM ULa; UK

r) EgHa areHuusa (MM AbLLEPHO APYMKEeCTBO Ha
Tasn areHuus, B KOETO TA MMa MA*KOPUTAPHO y4yacTue)
MMa NpaBO Ja Ha3Ha4yaBa NoBe4vye OT MOJIOBUHATA OT
yneHoBeTe Ha YnpasuTenHua cbeeT/CbBeTa Ha
ONPEKTOPUTE WKW, B CAyYall Ha AOpYyXKecTBa, KOUTO
HAMAT TaKbB CbBET — MPaBO Aa Ha3HayaBa 3aKOHHWUTE
npeacTaBUTENIN Ha APYra areHumMa; nan

) EaHa areHumAa (MAM OblLLEPHO APYKEeCTBO Ha
TasW areHuua, B KOETO TA MMa Ma*KOPUTAPHO y4yacTue)
nputeKaBa No-ManKo OT MOJIOBUHATa OT KanuTana, ot
6U3HecC aKTMBMTE U/MAN MMa MPaBO Aa ynpaxHAsa no-
Masko OT MonoBMHATa OT rnacoseTe B O6wWoOTO
cbbpaHMe Ha apyra areHums, HO UMa NpaBo Aa 6710Kkupa
CTpaTerMyeckn peLleHnn Ha Apyra areHums (CbBMecTeH
KOHTPO/ C APYro NpeanpuATUE) Ype3 ynparKHABaHe Ha
CbLUECTBEHO MpPaBO Ha BETO BbPXy TbProBCKaTta

(2) In the event that two or more advertising agencies
belong to the same group of companies or are materially
related within the meaning of para. 4 below, bTV may
enable the agencies to conclude jointly as a party an
individual contract with bTV with a total annual budget
guarantee for the publishing on BMG Digital of advertising
materials of the advertisers - clients of these agencies on
the bTV’s web sites.

(3) The agencies which are party to the contract under
para. 2, shall be jointly liable for the payments, exact
performance of  the undertaken guarantees,
consequences in case of non-fulfilment and all other
conditions under the contract.

(4) It shall be considered that advertising agencies belong
to the same group of companies or are materially related,
if one of the following conditions is met:

a) One agency (or a majority-owned subsidiary of
that agency) owns more than half the capital or business
assets of another agency or has the power to exercise
more than half of voting rights in the General meeting of
another agency; or

b) More than half of the capital or the voting rights
of the agencies are ultimately held, directly or indirectly,
by the same holding entity or person (i.e. agencies are
subsidiaries of the same economic group); or

c) There is identity of the persons managing the
agencies: at least half of the members of the
Management board/Board of directors of the agencies
and/or one or more of the statutory representatives of
the agencies who jointly or separately are authorized to
represent the respective agency, are one and the same
persons; or

d) One agency (or a majority-owned subsidiary of
that agency) has the power to appoint more than half of
the members of the Management board/Board of
directors or, in case of companies not having a board —
the statutory representatives of another agency; or

e) One agency (or a majority-owned subsidiary of
that agency) holds less than half the capital, the business
assets and/or has the power to exercise less than half of
voting rights in General meeting of the other agency, but
has the power to block strategic decisions of another
agency (joint control with another undertaking) through
the exercise of material veto rights on the business policy
of the other agency; or




NoJIMTMKA Ha ApyraTa areHuusa); uam

e) AreHunuTe ca 61N NpeueHeHN KbM No-paHeH
MOMEHT KaTo o06lWa WKOHOMMYecKa rpyna oT
b6barapckata Komucusa 3a 3awMTa Ha KOHKYpeHumaTa
uwnan ot EBponeickaTa KOMWUCMA M OT AaTata Ha Tasu
npeueHKa He €a HACTbMUAW CbLLECTBEHW NPOMEHW B
OCHOBAHUATA 3a TOBA PeLLeHME.
(5) B cnyyait ye nocpencTBOM Ny6/AMYHO [OCTbMNHATA
uHpopmauma 6TB HAMa BB3IMOXKHOCT Aa YCTaHOBMU
n/Mnn pga nposepu cnasBaHeTO Ha ycnaosue Mo an. 4,
6yKkBa a) 40 €), areHuuuTe, KOUTO TBBPAAT HEroBOTO
Hanuuve, cnejBa  Ba/AMAHO  ga  YAOCTOBEpPAT
CbOTBETHATa CBbp3aHoCT npeg 6TB.

IX. BpemeHHO cnupaHe Ha peknameH martepuan Unm
KamnaHua

Yn. 18. (1) 6TB uma npaBo pga cBanu nyb6aMKyBaH
peknameH matepunan 6e3 3ansawaHe Ha KOMMNeHcauumu,
06e3leTeHNss UAM HEYCTOWKKW, B C/ay4al 4e noayuu
[OKa3aTeNcTBO, 4Ye C HeroBoto nybsMKyBaHe ce
HapyLwaBaT NpaBa Ha TPeTK auua.

(2) B cnyyaute no npeaxonHata anvHes 6TB
yBeaoMaABa He3abaBHO peksamozaTtens Wau areHumaTa
M npepoctaBa WMHPOPMauUMA Ha KaKBO OCHOBaHWe
npekpaTasa Nyb61MKyBaHEeTO.

(3) AKo 6bae [OoKasaHO MO HaanexeH ped, 4e
npeTeHUNnTe Ha TPeTMTe INLA ca HeocHoBaTenHu, 6TB
Bb306HOBABa Ny6/IMKYBAaHETO HA PEKIaMHUA MaTepuran.
MnateHaTa ueHa 3a Henyb/MKYBaHUTE, HO 3aABEHM
KamMnaHWW, aKo Wma TakaBa, ce npucnaga oT
noc/ieABalLoTo naallaHe.

Yn. 19. B cayyaid, 4e He e NONYYMNO0 Ab/IKUMO NNalaHe
B Cpok, 6TB wuma npaBo pna cnpe BPeMeHHO
ny6/IMKyBaHETO Ha peksaMeH maTepuan npu ycaoBuATa
Ha un. 16 n/mam ga cnpe M3Mb/AHEHNETO Ha KOETO U A4a e
CBO€ 334 b/IXKEHMNE, KaTo Bb306HOBABA Ny6/MKYBaHETO U
CbOTBETHO WM3MbJHEHMETO Ha 3a4b/IKEHWETO CU cnes
edeKTUBHOTO No/sly4aBaHe Ha AbAXKMMOTO nnawaHe. B
Tesn cnyd4am 6TB He [Ab/AKM KaKBUTO M gOa e
KoMmneHcauuu, obesleTeHmaA UM HEYCTOUKN.

X. Peknamauuu

Yn. 20. (1) PeknamopaTenaT u areHUmMATa ce cbrnacasaT
Oa npepABABaT BCMYKM CBOWM MNPETEHUMM OTHOCHO
nyb6iMKyBaHETO Ha peknamHu maTepuanm B BMG Digital
Han-Hanpea po 6TB M camo npu ycnosue, 4e
nocsegHNUTE He ca yBaXeHW B pa3yMeH CpPok oT 6TB, aa
r'M OTHaCAT 3a paspellaBaHe npen KOMMETeHTHUA CbA,
cbe ceganvue B rp. Codus.

(2) 6TB pasrnexkaa A06pPOCHBECTHO BCUYKM NMOCTbMAMAN

f) The agencies have previously been treated as
single economic entity by the Bulgarian competition
authority or the European Commission and there have not
been any significant changes in the reasons underlying
that decision since the date of that assessment.

(5) In case public information does not enable bTV to
ascertain and/or verify the meeting of a condition under
para. (4) (a) to (f), the agencies which claim its presence
must validly demonstrate the respective relation link to
the bTV.

IX. Temporary suspension of advertising materials or a
campaign

Art. 18. (1) bTV shall have the right to remove published
advertising material without compensation, indemnities
or penalties, in case it receives evidences that the
publishing violates third parties’ rights.

(2) In the cases referred to in the preceding paragraph,
bTV shall immediately notify the advertiser or the agency
and provide information about the grounds on which the
publishing has been suspended.

(3) If the third parties’ claims are duly proved to be
groundless, bTV shall resume the publishing of the
advertising material. The paid price of the assigned but
unpublished campaigns, if there is any such paid price,
shall be deducted from the next due payment.

Art. 19. If bTV does not receive any payment in term it
may temporarily suspend the publishing of advertising
material pursuant to the provisions of art. 16 and/or stop
the execution of any of its obligations. The publishing and
respectively the execution of the obligation shall be
resumed after receipt of the due payment. In these cases
bTV owes no compensations, remedies or penalties.

X. Claims

Art. 20. (1) The advertiser and the agency agree to submit
all their claims regarding the publishing of advertising
material on on BMG Digital first to bTV and only on the
condition that the claims have not been addressed within
a reasonable time by bTV, shall be brought to the
competent court with a residence in Sofia.

(2) bTV shall examine in good faith all claims made by the




OT peKkNamojaTtens WAM areHumATa peknamaumm v B
CNyyail, 4ye Te ca OCHOBaTe/IHW, CTpaHUTEe ce
CNopasymaBaT OTHOCHO HauYMHa, MO KOMTO MpeTeHumnsTa
MoOXKe fia 6bae yAoBAeTBOpeHa.

(3) B cnyyat Ha HenybnuKyBaHe Ha pPeEKNaMHU
maTepuanu cbrnacHo ogobpeHUTe OT CTpaHUTe MeausA
nnaHose nNo BWHA Ha 6TB, 6TB KomneHcupa
peknamogaTtens WM areHuuAta c nybauKyBaHe B
NAEHTUYEH pasmep " nosuLMOoHUpaHe Ha
NnponycHaTUTe MMMPecuMu, KOUTO ce  CbraacysaT
npeaBapuTeNHO C peknamogaTenn UAn areHumaTa.

(4) HenybnnkyBaHeTO Ha peKnameH maTtepuan Wau
NPOMycK Aa 3ano4YyHe HaBpeme KamnaHuA He ce cuuTaT
32 YaCTMYHO WU LANOCTHO HEU3Mb/IHEHME OT CTPaHa Ha
6TB 1 ce KomneHcKpaT no pega Ha an. 1.

Xl. CpoKk wu npeKpataBaHe Ha Aorosopa 3a
ny6anKyBaHe Ha peKAaMHU maTepuanu

Yn. 21. (1) CpoKbT ce onpegensa B UHAWBMAYANHUA
[OrOBOP WAW C Bb3/JaraHeTo 3a nyb/auKyBaHe Ha
peknameH matepuan.

(2) [OoroBopbT ce npekpaTABa C M3TMYAHETO Ha
onpeaeneHns B HEro CPOK, B C/yyali Yye ca U3NMbJHEHU
3a4b/IKEHMATA Ha CTpaHuTe no gorosopa. [JorosopbT
MOXKe Aa 6bae npekpaTeH npegyn M3TUYAHETO Ha CPOKa
Nno B3aMMHO MWCMEHO Cbrlacue Ha CTpaHUTe, KaTo
nocneauMumTe OT NpenBapuUTENHOTO MpekpaTABaHe ce
ypexaatr B CrnopasymeHMeTo 3a MpekpaTABaHe,
NOAMUCAHO MeXAy CTpPaHUTe WAM B MNOAMNUCAH OT
CTPAHUTE HapOo4eH MPOTOKO.

Yn. 22. (1) PeknamogatensaT M areHumaATa, KOUTo ca
CTpaHa MO WHAMBWAYaNHWA AOroBOpP, UMAT MpaBo Aa
pa3BanAaT 4OroBOpa NpU CUCTEMHO HEWU3MbJHEHWE Mo
BMHa Ha 6TB Ha 3aab/KeHWEeTO 33 KOMMNEeHcUpaHe Mo
yn. 20, an. 3, npu ycnosme 4ye e OTNPaBEHO NMUCMEHO
OonJlakBaHe OT CTpaHa HA peKJamogatena uam
areHumaTa u 6TB He e NpeycTaHOBMAO UK OTCTPAHMUNO
HapyLWeHMETO B CPOK A0 eANH MeceL, OT NoJly4yaBaHe Ha
onnaKkBaHeTo.

(2) 6TB moxke ma passanu Aorosopa Npu CUCTEMHO
HeusNb/IHEHWE OT CTpPaHa Ha peKknamoaatena wunu
areHUMATa Ha 3aZb/iKEeHWe No A0roBopa, Npu yciosue
Yye e OTNPaBEHO NMUCMEHO OnJiakBaHe OT CTpaHa Ha 6TB
M 33a4b/KEHVMETO He € M3NbJAHEeHO B CPOK A0 efuH
MeceLl, OT NoJsly4aBaHe Ha ON/aKBaHETO.

(3) Mo cmucbna Ha NnpeaxofHWUTE afMHEN HA TO3W YneH
«CUCTEMHO» € fABa MAM NOBeve NbTW 33 CPOKA Ha
Aorosopa.

Yn. 23. (1) B cnyyait 4ye peknamogaTtensT UM areHumnaTa
3a6aBAT NnawaHe no Aorosopa ¢ noseye oT 30 AHM OT

advertiser or the agency and, in case they are well
founded, the parties agree on the manner in which the
claim can be satisfied.

(3) In the case of non-publishing of advertising materials
in accordance with the media plans approved by the
parties, due to fault by bTV, bTV shall compensate the
advertiser or agency with publishing, in the same size and
positioning of the omitted impressions, which are agreed
in advance with the advertiser or agency.

(4) The non-publishing of advertising material or a failure
to launch a campaign on time shall not be considered as a
partial or full non-performance of the individual contract
by bTV and shall be compensated as specified in para. 1.

Xl. Term and termination of the contract for the
publishing of advertising materials

Art. 21. (1) The term is defined in the individual contract
or with the assignment for publishing of advertising
material.

(2) The contract is terminated with the expiration of its
term, if the parties’ contract obligations are executed. The
contract may be terminated before its expiry date only
upon mutual written agreement between the parties, and
the consequences of such early termination shall be
settled in the termination agreement signed between the
parties or in an explicit protocol signed by the parties.

Art. 22. (1) The advertiser and the agency which are
parties to an individual contract have the right to rescind
the contract in case of systematic failures of bTV due to its
fault to execute its obligation for compensation pursuant
to art. 20, para. 2, provided that a written claim has been
sent by the advertiser or agency and bTV has not
suspended or eliminated the violation within one month
after receiving the written claim.

(2) bTV may rescind the contract in case of systematic
failures of the advertiser or the agency to execute any
contract obligation, provided that a written claim has
been sent by bTV and the obligation has not be executed
within one month after receiving the written claim.

(3) Within the meaning of the preceding paragraphs
“systematic” means twice or more than twice throughout
the validity term of the contract.

Art. 23. (1) If the advertiser or the agency delays any
payment under the contract with more than 30 days from




AaTaTa Ha nagexa, 6TB uma npaso Aa pasBanu
Jorosopa HeszabasHo, 6e3 npeamsBecTyme.

(2) Npun BCUYKM cnyyam Ha pasBansHe Ha [OroBopa, B
KOWTO peKnamoaaTenaT WM areHuusaTa ca WM3npaBHU
CTpaHu, 6TB AbKM BpbLLaHe Ha NpeaniaTeHUTe cymu,
aKO MMa TaKMBa, KOUTO He ca YCBOEHM (33 KOMTO He ca
ny6/MKyBaHW peKkNaMHM  MaTepuanu WAuM  Apyru
peknamHu ¢opmu) [0 paTtata Ha pasBansHe Ha
Aorosopa.

(3) Npn npeKkpaTABaHe Ha AEWCTBMETO Ha AOroBoOpa,
ako 6TB e nyb/sMKyBano pekNamHU maTepuann uau
ApYrM peknamHu ¢Gopmu, 3a KOUTO He e NoAyynio
nnawaHe oT peKnamogaTtens WAWM  OT  areHumsTa,
peknamoaaTenaT U CbOTBETHO areHuMATa, ako e CTpaHa
no 40roBopa, ce 3aAb/XKaBaT COMMAAPHO Aa 3annaTaT
BCUYKM  Ob/KMUMW  CYMW, BKA. o0be3leTeHns u
HEeyCTOMKM, aKo TaKMBa ce AbaKaT, He3abasBHO cnep
npekpaTaBaHe Ha JelcTBMeTO Ha Jorosopa. 3a
n3bArsaHe Ha CbMHEHWe HacToAwaTta pasnopenba e
NPpUAOKMMA W JelcTBa W cnep  NpekpaTaBaHe
[AeNCTBMETO Ha AoroBopa.

Yn. 24. BbB BCEKM C/ly4all Ha pa3BasisaHe Ha A0rosopa
nopagu npuyYMHa, 3a KOATO peKnamogaTtenat Wau
areHumATa KaTo CTpaHa Mo [JAoroBopa OTroBapArT,
peknamogaTenAar M areHumMATa ObAXaT BpbliaHe Ha
OTCTBbMKUTE, KOWUTO ca npenocTaBeHn no
WHAMBUAYaNnHUA poroBop. B To3m cnyyan 6TB
npensyYncafBa BCUYKK NyBIMKYBaHU meama NiaHoBe Mo
AencTeawmTe ueHn Ha 6TB Kbm aTaTa Ha 3asABsABaHe Ha
CbOTBETHATa KaMnaHusA, 6e3 npuaaraHe Ha OTCTbMNKUTE
M peKkNamopaTtensaT W areHuuaTa AbaxaT He3abaBHO
BpblLiaHe Ha OTCTbMKUTE, KOUTO Ca NpeaoCTaBeHW no
peja Ha [JoroBopa - T.e. Ha pasavKaTa mexay
npeusyncieHaTa AbMKMMA CyMa M cymaTa CbobpasHo
npeagapuTenHoO NpeaocTaBeHnTe OTCTbMNKM.

Yn. 25. AKO B CpOKa Ha [0rosopa M3Mb/HEHUETO My
6bAe BbH3NPENATCTBAHO OT pelleHMe Ha perynatopeH
OopraH, npueTM HOPMATUBHU WAU AAMWUHUCTPATUBHMU
aKkTose, To 6TB Mma nNpaBo Aa NpeKpatu 4orosopa c
yBeoOM/IEHME, W3MPATeHO A0 pekaamogartena w
areHumaTa, 6e3 cTpaHUTe Aa CU Ob/XKAT KAKBUTO M Aa
6uno obeslweTeHns, KaTo B JeCeTAHEBEH CPOK OT
npekpaTtasaHeTo 6TB Bb3CTaHOBABA Ha peknamopaTtens
WKW areHuMATa CbOTBETHATa 4acT OT npegniaTeHaTta
CyMa, aKO MMa TaKaBa, 3a KOATO He ca nybauKysaHu
peKknamMHm maTtepuanu o MOMEHTa Ha
npekpaTABaHETO.

the maturity date, bTV has the right to terminate
immediately the contract without giving a notice.

(2) In all cases of termination of the contract when the
agency and the advertiser are parties duly performing
their obligations bTV shall return the prepaid amounts, if
there are any, which have not been assimilated (for which
no advertising materials or other advertising forms have
been published) up to the date of contract termination.

(3) Upon termination of the contract, if bTV has published
advertising materials without being paid by the advertiser
or the agency, the advertiser, respectively the agency if it
is a party to the contract, are jointly obliged to pay
immediately after the termination of the contract all
amounts due, incl. indemnities and penalties, if any,
immediately after the termination of the contract. For
avoidance of doubt, the present paragraph shall remain
applicable and valid even after the termination of the
contract.

Art. 24 In all cases of termination of the contract due to
any reason for which the advertiser or agency as party to
the contract are responsible, the advertiser and the
agency shall refund the discounts granted under the
individual contract. In this case, bTV shall recalculate all
published media plans according to the current prices of
bTV as of the date of assignment of the respective
campaign, without application of the discounts, and the
advertiser and the agency shall immediately refund the
discounts granted under the contract — i.e. the difference
between the recalculated amount due and the amount in
accordance with the discounts previously granted.

Art. 25. If during the term of the contract its execution is
prevented by a decision of a regulatory institution,
adopted legal or administrative acts, bTV has the right to
terminate the contract by sending to the advertiser and
the agency a notification and the parties do not owe any
compensation. In ten days after the termination, bTV shall
return to the agency or the advertiser the respective part
of prepaid amounts, if there are any, for which no
advertising materials have been published until the
moment of termination.




XIll. Mocneguum npu HensNbAHEHUE Ha AOrosBopa

Yn. 26. (1) B cayyaih Ha Heu3NbAHEHWE Ha rapaHuuma
WAM  3a4b/KeHWe, [OrOBOPEHW B  WHAMBUAYANHUA
[OroBOp, Ce Npuaarat cAefHUTe yCnoBus:

1.

Npu HeusnbjJHEHVWEe Ha rapaHTUpaHMA HeTeH
6roaxKeT 3a nybanKyBaHe Ha  peKIaMHM
maTepuanm 8 BMG Digital, 6TB npeusuuncnssa
BCMYKM MeauAa MaHOBe 3a nepuoja Ha
AeNCTBME Ha [0roBopa Mo AencTBalimTe LeHu
Ha 6TB Kbm patata Ha 3aABABaHe Ha
CbOTBETHATa KaMnaHuA U NPUIOKUMOTO HUBO
Ha OTCTbMKaTa, crnopes peasHO MHBECTUPaAHUA
B 6TB HeTeH GroaKeT. PeknamogaTenaTt gbaxu
BpblLaHe Ha pasnukaTta mexay
npensymcieHaTa Ab/KMMA Cyma Mo peda Ha
NpeaxogHOTO M3peyeHne U cymaTa CbobpasHo
npeaoctaBeHaTa oTcTbMNKa B 10 AHEBEH CPOK OT
nosiyyaBaHe Ha yBeAOMJIEHME OT CTpaHa Ha
6TB;

B ponmbnHeHMe Ha npeaxogHata T. 1,
peknamoaaTenat obaKu Ha 6TB n 10% (pecet
Ha CTO) OT pas/MKaTa MeXay rapaHTUpaHua u
edeKTMBHO M3Pa3X0ABAHUA HeTeH BloaKeT 3a
nybAnMKyBaHe Ha  PEeKJaMHM  MaTepuanu.
Peknamopatenar ObKN cymaTa no
npeaxoaHoTo nspeveHue B 10 gHeBeH Cpok oOT
noslyyaBaHe Ha yBeLOM/IEHME OT CTPaHa Ha
6TB;

NpU HeW3Mb/IHEHME HA rapaHTUPAHUA PBLCT B
HeTHMA BroaxKeT 3a Ny6/MKyBaHe Ha PEKNaMHM
martepmanm B BMG Digital cnpamo
npegxogHaTa  KaneHgapHa roguHa, 6TB
npevsyncnaBa BCUMYKM MeguA MN1aHOBe 3a
nepuvoja Ha [feNcTBMe Ha [Jorosopa no
peuctBawmTte UueHM Ha 6TB Kbm patata Ha
3anABfiBAaHe Ha CbOTBETHATA KaMnaHuWAa U
NPUNOXMMOTO HMBO Ha OTCTbMKa, crnopes
peanHo AOCTUrHATUA PBCT Ha HETHUA BloAXKeT.
Peknamopatenat  gbaxu BpblWaHe  Ha
pa3nnKaTa mexay npeusyucieHata ObaKuma
Cyma no pefa Ha NpeaxogHOTO U3peyeHue U
cymaTa cbobpasHo npeasBapuTenHo
npefoctaBeHaTta OTCTbNKa B cpok go 10
OHEeBEH CpPOK OT Nno/sy4vyaBaHe Ha yBegoMmJieHue
OT CTpaHa Ha 6TB;

B cnyyall, 4ye peknamopaTtenAt WU3nos3Ba
NnocpeAHNYECTBOTO Ha areHums, nnawaHuATa
no npeaxogHute 1. 1 o T. 3 ce Ab/XKaT OT
areHUMATa M peknamopartens CoOANAAPHO KbM
6TB B 10 pgHeBeH CpPOK OT MOJlyyaBaHe Ha
yBe4oM/IeEHME OT CTpaHa Ha 6TB. HacToswara
aNvHeA ce npwuaara v cnepf npekpatABaHe Ha

Xil. Consequences upon Non-fulfillment of the Contract

Art. 26. (1) Upon any failure to observe a guarantee or an

obligation agreed upon in the individual contract, the
following conditions shall apply:

1. Upon any failure to meet the guaranteed net

budget for publishing of advertising materials on

BMG Digital, bTV shall recalculate all media plans

for the period of effect of the contract at the

current bTV prices as of the date of assighment

of the respective campaign and the applicable

discount level, according to the actual net budget

invested in bTV. The advertiser shall owe a

repayment of the difference between the

recalculated amount due under the preceding

sentence and the amount according to the

discount granted, within 10 days from receiving a
notification from bTV;

2. In addition to the preceding para. 1, the
advertiser shall also owe to bTV 10% (ten
percent) of the difference between the
guaranteed and the effectively spent net budget
for the publishing of advertising materials. The
advertiser shall owe the sum under the
preceding sentence within 10 days from receiving
a notification from bTV;

3. In the event of non-compliance with the
guaranteed growth in the net budget for the
publishing of advertising material on BMG Digital
compared to the previous calendar year, bTV
shall recalculate all media plans for the duration
of the contract at the current bTV prices as of the
date of assighment of the respective campaign
and the applicable level of discount, according to
the actual growth rate of the net budget. The
advertiser shall be obliged to refund the
difference between the recalculated amount due
under the preceding sentence and the amount
according to the previously granted discount
within 10 days from receiving a notification from
bTV;

4. In case the advertiser uses the intermediation of
an agency, the payments under the previous
items 1 to 3 shall be owed by the agency and the
advertiser jointly to bTV within 10 days from
receiving a notification from bTV. This paragraph
shall also apply after the termination of the
individual contract.




[EeNCTBMETO HA MHAUBUAYANHUA LOFOBOP.
(2) B cnyyali Ha HecnasBaHe Ha CPOKOBETE 3a NAallaHe,
peknamoaTenaT, pecn. areHuuaTa Ab/MKM Ha 6TB
HeycTolKa B pa3mep Ha 1/360 4acT OT OCHOBHMA
roguleH JNUXBeH MpoueHT Ha bbarapcka HapogHa
6aHKa 3a nepuoga, ysennyeH c 20 (aBafeceT) NyHKTa,
HauUC/IeHa BbPXY pa3Mepa Ha MPocpoYeHaTa Cyma 3a
BCEKM AeH 3abaBa, HO He noseve oT 50% (netpecet
NPoOLeHTa) OT Ab/XKMMaTa cyma. B cayyait ue
peknamogaTtenAt U3nosn3Ba NOCPEAHUYECTBOTO  Ha
areHuma, HeycToiKaTa 3a 3abaBeHO N/ialaHe ce AbXK
OT areHuMATa U peknamoaaTtens conmaapHo kom 6TB.
(3) B cnyyaih uye peKknamogatensaT MWAM  areHumATta
3a6aBAT nnawaHe no gorosopa ¢ noseye ot 30 AHKU OT
AaTaTa Ha nagexa, 6TB uma npaBo C eAHOCTPAHHO C
yBEOOM/IEHME Ja TMNpeycTaHOBM MPUAAraHeTo Ha
OTCTBLMKUTE, KOUTO ca npefocTaBeHn no
WHAMBUAYaNHUA pgoroBop. B Tosu cnyyait 6TB
Npen3YnciABa BCUYKM Meana NAaHOBE No AeicTBalmTe
LueHM Ha 6TB Kbm JaTtaTa Ha 3aABsABaHe HA CbOTBETHATA
KamnaHus, 6e3 npunaraHe Ha  OTCTbMNKUTE U
peKknamogaTtenAt W areHumMATa AbaKaT HesabaBHO
BPbLWaAHE Ha OTCTbMKUTE, KOWUTO Ca MPeaoCTaBEeHM MO
peaa Ha fAoroBopa - T.e. Ha pas/ivkata Mexay
npeunsyncieHaTa AbMKMMA CyMa M cymaTa CbobpasHo
npeaBapuTeNHO NPefoCTaBEHUTE OTCTbIKM.
(4) B cnyyart ye areHUMATa MAM PEKNAMOZATENAT He
M3MbJHAT HAKOE OT 3a4b/IKEHUATA CU MO TO3M UJEH,
6TB Mma npaBo Aa NOTbPCK peannsalma Ha NpasaTa cu
no cbaebeH pen, KAKTO M CbWoO Aa Ce OTKIOHM OT
obuyaliHaTa cM NpaKTMKa KaTo Npu ciefBall A0roBop C
areHuMAaTa M/MAn peknamogartens Mma npaso Aa He
npeaocTaBn OTCTBMNKKU, OOKATO He 6bAaT M3NbAHEHU
BCMYKM 3a0b/IKEHUA.

Xlil. UsmeHeHue Ha O6wmTe ycnoBus

Yn. 27. (1) HactoawumTe Obwwm ycnosma moraT aa 6baat
n3meHaHn ot 6TB eaHocTpaHHO. M3meHeHuTe u/uau
AonbaHeHn 06w ycnosus ce ny6MKyBaT Ha UHTEPHET
caiita Ha 6TB http://www.btv.bg/reklama/internet/.

(2) Peknamogatenat u areHuuAaTa ce yBeAOMABa 3a
HacTbnNuAWTe npomeHn B O6wwuTe ycnosua upes
ny6/IMKyBaHETO UM Ha MHTEPHET canTa Ha 6TB no an. 1
WAW CbC CbobLEeHME MO eNeKTPOHHA MolLa, KaTo MmaT
Bb3MOXKHOCT B 7-AHEBEH CPOK OT NybAnKyBaHeTO aa ce
3ano3HaAT ¢ TaAx. B cnyyalt ye B TO3M CPOK OT TAX He
NMoCTbMM  MUCMEHO HecbrnacMe C  HanpaBeHWuTe
npomeHu, Te M 06BBP3BAT W Ce npunaraT npu
B3aMMOOTHOLLUEHUATa UM ¢ 6TB.

(2) Upon any failure to observe the terms for payment,
the client owes to bTV a default payment to the amount
of 1/360 of the base annual interest rate of the Bulgarian
National Bank for the period, increased by 20 (twenty)
points for each day overdue, after the maturity date, but
not more than 30% (thirty percent) of the due amount. If
the advertiser uses the intermediation of an agency, the
advertiser and the agency jointly owe the default
payment.

(3) Should the advertiser or the agency delay the payment
of the contract for more than 30 days from the due date,
bTV shall have the right unilaterally with a notification, to
suspend the application of the discounts granted under
the individual contract. In this case, bTV shall recalculate
all media plans at the current bTV prices as of the date of
the application of the respective campaign, without
application of the discounts, and the advertiser and the
agency shall owe immediate refund of the discounts
granted under the contract — i.e. of the difference
between the recalculated amount due and the amount in
accordance with the discounts previously granted.

(4) Should the agency or the advertiser fails to perform
any of its obligations under this article, bTV shall be
entitled to seek its rights in court, as well as to deviate
from its usual practice and refuse to grant any discounts
under any subsequent agreement with the agency and/or
the advertiser until all obligations hereunder have been
performed.

Xlll. Amendment of the General Sales Rules

Art. 27. (1) The present General Sales Rules may be
amended unilaterally by bTV. The amended and/or
supplemented General Sales Rules shall be published on
the web site of bTV:
http://www.btv.bg/reklama/internet/.

(2) The advertiser and the agency shall be informed for
the amendments of the General Sales Rules through their
publication on the web site of bTV under para. 1 or by
email message and they shall be entitled within 7 days
from the publication to get acquainted with amendments.
If no written disagreement is submitted by them within
this term, the amendments are considered binding and
shall be applicable in their relations with bTV.



http://www.btv.bg/reklama/internet/

XIV. KoHpmaeHumanHocr

Yn. 28. (1) 6TB, peknamogaTensaT M areHuuAta ce
3a4b/1’KaBaT 43 He pas3KpMBaT Mog KakeaTo M aa buno
bopma MHPopMmaLMA, CbCTaBAABALLA TbProBCKa TalHa,
Ha TpeTo /uue (C M3KNOYeHWe Ha oduananute cwm,
OAMTOPU U  HOPULUYECKM CbBETHMLM), OCBEH aKo
npeaBapuTeNHO € MNOJIYYEHO W3PUYHOTO MUCMEHO
cbrlacMe Ha JApyrata CTpaHa WMAM aKo CbOTBETHaTa
CTpaHa e 3aZb/I’KEHA MO 3aKOH.

(2) No cmucbna Ha HactoAwmTe O6wM ycnosus
TbProBcka TalHa Ha O6TB ca KOHKpeTHW daKTy,
MHPOpMaLMA W  [aHHM, CBbP3aHM C XoAa Ha
NperoBopute, CbAbPNKAHMETO WU YrOBOpPKMTE MO
CKNOYEHM WHAMBUAYANHM  OOFOBOPM, MMEHa Ha
peknamopaTtenu, rapaHTMpaHu 6loa)KeTn, cpokose 3a
M3NbAHEHME, rapaHuuu, npedepeHUManHn ycaosua u
OTCTBMNKM, NPaBa U 334b/IKEHUA HA CTPAHUTE, YTOBOPKM
npu HeusNbJHEHWEe, KakKTo W  uHbopmauma 3a
OpraHuMsaumMaTa U TbProBCcKaTa AenHOCT Ha 6TB, Hoy-
Xay, NPaKTUYECKM ONUT U IMYHU AAHHU Ha CAYXKUTENUTE
Ha ApyKecTBOTO. PasKkpuBaHeTo Ha MHbopmaums,
CbCTaB/ABAlLA@ TbProBCcKa TalHa, ce cmMATa 33
CbLLECTBEHO HapylleHWe M MOXKe pga JoBede no
npeKkpaTaABaHe Ha CKAOYEHUA MHOMBUAYaANEH AOrOBOpP
Mo BMHA Ha CTpaHaTa, AOMYCHANa PasKPMBAHETO Ha
MHpopmaumsa. He ce cmnaTa 3a pasKkpuBaHe Ha TbproBCcKa
TaHa MWHbopmaumaTa 3a ¢aKTa Ha CK/OYBaHE Ha
MHAMBUAYaNHUA A0TOBOP.

(3) He e KoHOMaeHumanHa nHdopmaumaTa 3a CTpaHa
no AOroBopa, KOATO CblaTa U3PUYHO € onpeaenuna 3a
HeKoHOMAEeHUMANHA WAM KOATO cama e Hanpasuaa
obuwoaocTbnHa.

Yn. 29. BcAka OT cTpaHuTe ce 3agb/iKaBa Aa He
yBpeskaa 4o6poTo Mme Ha HacpelHaTa ctpaHa u/uam
Ha HEeMHU CAYXKUTENM, KakKTo W Ja WM3UCKBa OT
CAYXKUTENNTE U NOAMU3MBAHUTENNTE CU CMas3BaHe Ha
3a4b/KEHMATAa W OrpaHuYeHMsaTa no un. 28 w
HACTOALLUA YNEH.

Yn. 30. 3a HapywaBaHe Ha 3agb/iKeHue no yn. 28 nau
29 HeusnpaBHaTa CTpaHa AbMAXKM Ha WU3NpaBHaTa
HeycToMKa B pasmep Ha 10% (aecer Ha cTo) oOT
CTOMHOCTT@ Ha AoroBopa, Ho He noseye oT 10000
(necet xunagu) nesa. Mpu HacTbLNMAM BpeauM B MoO-
ronsAim pasmep OT YyroBopeHaTa HeycTohka, 6TB cu
3aMasBa NpaBoOTO [Aa NpeTeHAMpa BCUYKW Bpeau -
npeTbpneHn 3arybu M nNponycHaTM NOA3M Hafg Tasu
cyma. Pasnopepbute Ha HacToAwwmAa pasgen ce
npunarat w cnen npeKkpatABaHe AeWCTBMETO Ha
4orosopa.

XIV. Confidentiality

Art. 28. (1) bTV, the advertiser and the agency undertake
not to disclose in any form information that is a trade
secret to third parties (except its affiliated companies,
auditors and legal advisers) unless an explicit written
consent has been received in advance by the other party
or if the respective party is obliged by law.

(2) Pursuant to the present General Sales Rules, bTV’s
trade secret are specific facts, information and data,
connected with the negotiations, content and stipulations
of the signed individual and framework contracts, names
of the advertisers, guaranteed budgets, terms of
execution, guarantees, preferential conditions and
discounts, rights and obligations of the parties,
agreements in case of non-fulfillment, as well as
information for the organization and commercial activity
of bTV, know-how, practical experience and personal data
of its employees. The disclosure of information that is a
trade secret shall be treated as substantial violation and
may lead to termination of the signed contract by the
fault of the party which has allowed the disclosure of
information. The disclosure of the fact of signing the
contract is not considered as disclosure of a trade secret.

(3) Any information of the party which has explicitly been
announced as non-confidential by the same party or has
been made public by the selfsame party is not considered
confidential.

Art. 29. Each party is obliged not to damage the good
name of the counterparty and/or its employees, as well as
to demand from its employees and subcontractors to
observe the obligations and restrictions pursuant to art.
28 and this article.

Art. 30. For violation of any of the obligations pursuant to
art. 28 and art. 29 the delinquent party owes the correct
party a penalty in amount of 10% (ten percent) of the
contract value, but not more than BGN 10 000 (ten
thousand). If the amount of the damages is bigger than
the agreed penalty, bTV reserves its right to claim all
damages — losses incurred and lost profits beyond that
amount. The provisions of this section shall also apply
after termination of the contract.




XV. 3aknouuTtenHu pasnopenbu

Aepunuyyu

Yn. 31. Mo cmucbaa Ha Hactosawmte O6LWM ycnoBus,

AeNCTBalMTe YCA0BUA 33 NPeLOCTaBAHE Ha OTCTbMKM

Ha 6TB n uHaneuayanHuTe/paMmKoBM 4OrOBOPMU:

1. PeknameH maTtepuan - BcAKa ¢dopma  Ha
npeacTaBAHe U PasnpoOCTPaHEeHWe Ha onpefeneHo
PEKNAMHO CbAbPKaHUE UM NOCNAHNE B UHTEPHET,
BK/IIOYUTENHO TEKCT, 3BYK, My3MKa, KapTuHa,
BMAEO, rpaduuyHn u doTtorpadckn MsobparkeHua
n/Mnu 4pyry NpousseaeHus, pecypcu nam obektu,
npepoctaBeHu 3a ny6ankysaHe B8 BMG Digital;

2. HerteH 6rogkeT  —  cymara, edeKTnBHO
u3pasxogBaHa 3a nyb/aMKyBaHe Ha pPeKJaMHMU
maTepuanu Ha peknamogatens B BMG Digital npes
KafeHJapHa TroAuHa, cnef HayucnABaHe Ha
OTCTBNKKU U Npeay HauncnasaHeto Ha 44C;

3. bBpyTHa CTOMHOCT — cymaTta 3a nybaukyBaHe Ha
peknamHu matepuann Ha peknamopgatena B BMG
Digital, npean HauncnaBaHe Ha OTCTBLMKM U Npeau
HauucnaBaHeTo Ha A4C.

4. PaboTHUAT AeH e Bcekn aeH oT 9 go 18 yaca, n3BbH
cbboTa, Hegena U OOULMANHM NPA3HUYHU W
HepaboTHM gHKU B PenybaunKka bbarapus;

5. HoB KAMEHT - peKnamopaTten, KOWTO He e 6un
akTMeeH B BMG Digital npe3s npeaxoaHaTa rogvHa;

6. AKO He e M3PUYHO MOCOYEeHO ApPYro, UeHuTe u
BCAKAKBM OpyrM cymy B Hactoswmte O6wm
YCNOBUA, B MHOMBMAYANHUTE AOrOBOPWU, B LieHUTE
Ha 6TB “ B ApyrM AOKYMEHTM BbB Bpb3Ka C
ny6iMKyBaHETO Ha peknamHu maTtepuann 8 BMG
Digital, ca B neBa u He BkatouBaT 44C.

HedelicmeumenHocm

Yn. 32. B cayyalt ye HAKOS OT Knay3uTe Ha HacTosAwmTe
06wm ycnosua u/wnn porosop 6bae obsseHa 3a
HegencTBUTENHA no  Hag/aexHua pen, Tasu
HeOeNCcTBUTENIHOCT He  3acara  Ba/MAHOCTTA  Ha
WHAMBUAYaANHUA AOrOBOP M Ha OCTaHanuTe pasnopenbu
Ha O6wwute ycnosua. HepelcTBuUTenHaTa Knaays3a ce
3amecTBa OT NOBE/UTE/IHUTE HOPMUW Ha 3aKOHa.

lpuopumemu

Yn. 33. B ciyyalh Ha NpoOTUBOpPEYME MeXKAY Kaay3u Ha
PasNINYHUTE AOKYMEHTU, KOUTO CbCTaBAT AOrosBopa B
HeroBaTa UANOCT, NPeaAMMCTBO MMAT KnaysuTe Ha
OOKYMEHTUTE B c/leAHaTa Nocne0BaTeIHOCT:

1. AHeKcuTe KbM UHANBUAYANHUA 00MOBOP;

2. NHamMBMAayanHUA NUCMeEH 40roBop;

3. HactoawmTe O6wu ycnosums.

XV. Final provisions

Definitions

Art. 31. According to present General Sales Rules, the
current conditions for the granting of discounts of bTV
and the individual/framework contracts:

1.

Advertising material - any form of presentation and
distribution of a particular advertising content or
message on the Internet, including text, sound,
music, picture, video, graphic and photographic
images and/or other works, resources or objects
made available for publishing on BMG Digital;

Net budget - the amount effectively spent for
publishing an advertiser's advertising materials on
BMG Digital in a calendar year, after calculating
discounts and before charging VAT;

Gross value - the amount for publishing an
advertiser's advertising materials on BMG Digital
prior to calculating discounts and before charging
VAT;

A workday is every day from 9:00 to 18:00, except
Saturdays, Sundays and official holidays and non-
working days in the Republic of Bulgaria;

A new client is an advertiser who was not active on
BMG Digital in the previous year;

Unless otherwise stated, the prices and any other
amounts in these General Sales Rules, the individual
contracts, in the prices of bTV and other documents
relating to the publishing of advertising materials on
BMG Digital, are in BGN and do not include VAT.

Invalidity

Art. 32. If any of the clauses of these General Sales Rules
and/or a contract is declared invalid in due order, such
invalidity shall not affect the validity of the individual
contract and other provisions of the General Sales Rules.
The invalid shall be replaced by the imperative legislation
norms.

Priorities

Art. 33. In case of discrepancies between the clauses of
the various documents composing the whole contract,
priority is given to the clauses of the documents in the
following order:

1. Annexes to the individual contract;

2. Individual written contract;

3. Present General Sales Rules.




Yn. 34. 3a HeypeaeHuTe B HacTosawmTe O6WM ycnosua
BBNPOCK Ce MpunaraT pasnopendbute Ha AEWCTBALLOTO
3aKoHOZATencTso Ha Penybnunka bbarapums.

Yn. 35. Bcuukm cnopose NO Tb/KYBaHE U MU3MbAHEHUE
Ha WMHAMBMAYA/NHUTE [0rOBOPM M HactoawmTe O6wm
YCNOBMA Ce ypexaaT Mo CrnopasymeHue mexay
CTPaHWUTE, 3 aKo TaKoBa He ObAe MOCTUIHATO BCAKa OT
CTPaHUTE MOXKe [a OTHece crnopa 3a paspellaBaHe OT
KOMMEeTEHTHUA CbA, CbC ceganuuie B rp. Codua.

HactoawmTte O6wWwM ycnoBuA ca  M3rOTBEHW Ha
6bArapckM M aHIIMINCKM  €3UK, KaTo B CAyyYalh Ha
HeCbOTBETCTBME MeXAay TeKCToBeTe e  BaaugeH
6BNTAPCKUAT TEKCT.

HactoaumTte O6uwmM ycnosua BAM3aT B CWAa  Ha
01.01.2025 .

Art. 34. The effective legislation of the Republic of
Bulgaria shall apply to all unsettled issues in the present
General Sales Rules.

Art. 35. All arguments related to the interpretation and
implementation of the individual and framework
contracts and the present General Sales Rules shall be
settled by an agreement between the parties. In case an
agreement cannot be reached, the issue shall be brought
to the competent court in Sofia.

These General Sales Rules are made in Bulgarian and

English language and in case of discrepancies between the
clauses the version in Bulgarian language shall prevail.

These General Sales Rules are effective as of 01.01.2025.




