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Together with traditional TV ads, it delivers 
maximum campaign effectiveness.

NEXT-GEN VIDEO INTEGRATION

POWER OF TV +  DIGITAL
A new format places digital video ads inside TV livestreams, 
combining the strengths of both channels – TV + Digital. 
Clickable, 6” - 60” long, and fully measurable (CTR, Reach, 
Viewability, etc.).



Business event by

Drivin
g the Future

Of Media

DAI

Together with traditional TV ads, it delivers 
maximum campaign effectiveness.

NEXT-GEN VIDEO INTEGRATION

A new format places digital video ads inside TV livestreams, 
combining the strengths of both channels – TV + Digital. 
Clickable, 6” - 60” long, and fully measurable (CTR, Reach, 
Viewability, etc.).

POWER OF TV +  DIGITAL



Video Impressions
7 620 886

*CTR

0.51%

Viewability

85.03% 

The Bachelor Feb-May 2025

1 week before
the start of the 
season

Video Impressions
74 190 604

*CTR

0.26%

Viewability

83.11%

DAI Jan-Dec 2025

1 week before
the start of the 
season

DYNAMIC AD INSERTION 
PERFORMANCE

CASE STUDY



Video Impressions
7 620 886

*CTR

0.51%

Viewability

85.03 

%

The Bachelor Feb-May 

2025

1 week before
the start of the 
season

Video Impressions
74 190 604

*CTR

0.26%

Viewability

83.11%

DAI Jan-Dec 2025

1 week before
the start of the 
season

DYNAMIC AD INSERTION 
PERFORMANCE

CASE STUDY

Dynamic Mid-roll

Start of Ad break End of Ad break

Pre-roll

DYNAMIC AD INSERTION
TV ONLINE POSITION



Sources: Google Analytics, 2025 FY
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VIDEO VIEWS PER MONTH
SEASONAL MOMENTUM DRIVES DIGITAL 

GROWTH

Prime time boosts digital performance — merging TV impact with online reach.
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%
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Video Views

Video Views

Spring Season

Autumn Season

When new prime-time 
formats launch, viewer 
engagement surges.
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Тhe graph shows, what proportion of btvplus.bg users watch prime time formats 
(from20:00 till 24:00) during the week.Sources: Google Analytics

2025 FY

Over 70% of users of bTV+ engaged with the livestream.
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*CTR

2,66%

Video Impressions

1 649 

949

Unique users

265 000

+1 032 
M 

(FB, IG, TIKTOK)

INTERRACTIONS IN SoMe

DYNAMIC AD INSERTION
CASE STUDY VOLLEYBALL



NEW MOBILE APP

NEW TV APP
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NEW DISPLAY POSITIONS



THANK YOU!

INNOVATING TODAY FOR 
A SMARTER TOMORROW
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